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Rough Proofs 


Everybody has been wondering who 
the patron saint of advertising is. 
After looking through December 
newspapers and magazines, you know 
it’s Santa Claus. 
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The only people who haven’t a 
patron saint to their name, as far 
as advertising is concerned, are the 
peer and liquor crowd. They’ll have 
to resurrect Bacchus, Gambrinus and 
the bock beer goat. 
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The noble souls who agitated 
against the use of Santa Claus in 
peer and liquor copy are going to 
be awfully embarrassed when they 
find out what the sly old fellow actu- 
ally has in his Christmas pack. 
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Santa Claus seems to be planning 
a lot of nice things for good little 
boys and girls this year. The only 
ones he will forget are the bad little 
advertisers who insist on referring 
to his holiday as Xmas. 
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By having the coronation next 
May, as originally planned, practical 
Britishers will salvage a lot of their 
expensive decorations and other ar- 
ticles of pomp. What was it Hamlet 
said about using the funeral baked 
meats for the wedding feast? 
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Pity that loyal Canadian subject 
of his gracious majesty King George 
VI who.is spending the holidays hav- 
ing his 1937 calendars amended in 
certain important particulars affect- 
ing the month of May. 
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The Los Angeles public library is 
advertising for customers. In spite 
of the proximity of Hollywood and 
the radio, its management insists 
there are still plenty of people out 
there who can read. 
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The sensational rise in sales of 
Schick electric shavers since the in- 
stalment selling plan was adopted 
proves that you don’t have to own 
$15 in order to have a tender skin. 
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Instead of getting music with their 
meals, consumers of Tivoli beer are 
edified with poetry, or maybe verse, 
or anyhow rhyme. The only way 
Omar could improve on the arrange- 
ment would be by providing a bough, 
a loaf of bread and perhaps a cute 
little thou. 
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Electrolux is going after the wage- 
earner market in 1937, it seems. 
The company agrees with Lincoln 
that the Lord must have loved the 
common people, he made so many 
of them. 
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The Swedish government has 
Started officially to advertise apples, 
but has not announced whether the 
Slogan will be, “An apple a day 
keeps the masseur away.” 
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After reading a lot of news in the 
Itimore papers to the effect, “Lo- 
cal Gal Makes Good,” the ad club 
of that warm-hearted city has prop- 
erly nominated for one of its citi- 


zens’ awards Citizeness Wallis 
Simpson. 
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Bali's beauties"¥hust be over-rated. 
Ken Dyke’s postcard from there 


merely reported plans to move on 
to Java. 
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Limit Kraft Case to Dealer Sales. | 
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ADVERTISING CLANS GATHER TO SPREAD HOLIDAY CHEER 
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One of a series of fetes being staged by advertising clubs throughout the country, 1,500 gathered at the Chicago Fed- 
erated Advertising Club party last Thursday with the local Off-The-Street Club benefiting from the occasion. 


URGE IMMEDIATE 
ACTION ON SELF 
REGULATION PLAN 


Chicago, Dec. 17.—Immediate ac- 
tion to establish a copy control pro- 
gram along the lines suggested re- 
cently by Stuart Peabody, the Bor- 
den Company, New York, was 
strongly urged at the Western Zone 
meeting of the Associated Business 
Papers, Inc., here this week by Wil- 
liam E. McFee, American Rolling 
Mill Co., Middletown, O., president 
of the National Industrial Advertis. 
ers Association. 

At the same time representative 
executives in publishing, agency and 
advertising fields told ADVERTISING 
Acr that they were in agreement 
with the principles proposed by Mr. 
Peabody and pledged themselves to 
advance this cause with all the 
power at their command. 

Mr. McFee’s plea was made be- 
fore a group of more than 100 ad- 
vertisers, agency executives and 
business paper publishers, at a 
luncheon at which N.I.A.A. mem- 
bers were guests. 


Need Is Growing 


“While censorship is a _ strange 
note in the industrial field, the need 
is growing upon us,’ Mr. McFee 
said. 

“Only in the past two or three 
weeks I have seen the need grow- 
ing. While the need is not so great 
in the industrial field, I want to, at 
this moment, go on record as rec- 
ommending a bureau of copy con- 


(Continued on Page 50) 
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Seeking to crewn the joys of the 
holiday season with memuries of 
service to the underprivileged, ad- 
vertising clubs throughout the coun- 
try turned their attention during 
these pre-Christmas days to benefits 
for the poor. 

In some cases, club members are 
bringing foodstuffs to meetings to 
be turned over to charitable organi- 
zations. Others are lending new aid 
to favorite charities, through pro- 
ceeds from elaborate entertainment 
ventures. Some clubs are holding 
Christmas festivities, leaving to gen- 
erous members the pleasure of indi- 
vidually helping the unfortunate. 

More than 1,500 members of the 
Chicago Federated Advertising Club 
crowded the ballroom of the Hotel 
Sherman last Thursday, for the 
club’s annual holiday party, given 
for the benefit of the Off-the-Street 
Club and the club’s vocational divi- 
sion. 

Operations of the Off-the-Street 
Club are largely supported by the 

(Continued on Page 48) 


Christmas Cheer Shared 
by Advertising Clubs 


Small Income 
Group Tapped 
for $15 Razor 


New York, Dec. 17.—Men without 
$15 are shown to be leading pros- 
pects for the $15 Schick Dry Shaver, 
in the experience of its manufacturer 
during the past year and a half, 
presenting an unusual sales and pro- 
motional development. 

This anomaly is just another of 
many curious facts discovered in the 
last five years by those who intro- 
duced and nurtured the _ Schick 
shaver. Already well over a million 
have been sold, as follows: 


BEE: aves cinedss 208 ws 13,000 
Be tystint res heen te 30,000 
BER eM ecens oo SHEEN 80,000 
Be a ciatr east themed 220,000 
SEO Ty 800,000 


In the middle of 1935 the Schick 
(Continued on Page 45) 


Last Minute News Flashes 


manager of the Guild. 


Forecasts 15% Advertising Gain in 1937 


New York, Dec. 18.—Increase of more than 15 per cent in advertising 
expenditures during 1937 was forecast today by the Standard Statistics 
Company based on a survey of budget increases. 
1936 show newspaper lineage expected to close 1936 more than 11 per cent 
over 1935; magazines about 15 per cent and radio more than 25 per cent. 
A 25 per cent gain in printing supplies sales this year is expected. 


Preliminary figures for 


Gruen Has New Agency, Advertising Manager 

Cincinnati, Dec. 18.—Gruen Watch Makers Guild has placed its ad- 
vertising account with McCann-Erickson, Inc., Cleveland, effective Jan. 1. 
H. E. Petersen, formerly with McCann-Erickson, has become advertising 


Distinguished Canadian Publisher Is Dead 
Montreal, Dec. 18.—Senator Richard Smeaton White, 71, publisher of 
the Montreal Gazette and member of the Dominion parliament, died last 
night in Royal Victoria hospital after a brief illness. 


Good Will Court to Omit Sunday Broadcast 


New York, Dec. 18.—The Good Will Court of Chase & Sanborn will be 
‘off the air Sunday night as the result of a Supreme Court decision for- 
building dissemination of free legal advice. 


Plans to import legal talent 


from New Jersey have been abandoned for the moment. 


Cheese Company Wins Point 
in Robinson-Patman 
Hearing 


Argue Act’s Meaning 


Chicago, Dec, 18.—Dispute over in- 
terpretation of the Robinson-Patman 
Act threw the Federal Trade Com- 
mission heari on charges against 
the Kraft-Phenix Cheese Corporation 
into temporary confusion today. 

Differences of opinion among Ex- 
aminer Diggs, FTC counsel and 
Kraft-Phenix attorneys arose during 
the FTC examination of a Chicago 
retailer, J. J. Hoy, president of Per- 
ishable Products, Inc. 

Kraft-Phenix contended in part 
.that the Act is limited to discrimina- 
tions against retailers engaged in in- 
terstate commerce. Pending further 
clarification of the Act’s meaning, this 
objection was overruled. 


Chicago, Dee. 17.—The hearing of 
the Federal Trade Commission’s 
charges that Kraft-Phenix Cheese 
¢prporation had violated the Robin- 
son-Patman Act took a tangent here 
yesterday when the Commission’s 
examiner, Charles F. Diggs, ruled 
that only the company’s sales direct 
to retailers were under question. 

In reaching this decision, fr. 
Diggs interpreted the charges rath- 
er than the act itself. He based the 
ruling on Paragraph Four ofthece .. 
plaint, which charged that Kra/t- 
Phenix has and is discriminating 
“between different purchasers buy- 
ing such products of like grade and 
quality for resale to consumers.” 

The act itself does not make this 
distinction, but applies to “com- 
modities sold for use, consumption or 
resale.” 


Admitted as Exhibit 


The examiner indicated that his 
decision might be overruled by the 
Commission and accordingly permit- 
ted identification of the wholesale 
price lists of the company as ex- 
hibits. They will not figure in the 
present sessions, however. 

The hearings, which began yester- 
day and continued today, were held 
at the Knickerbocker Hotel to ac- 
commodate the numerous attorneys 
who desired ringside seats. 

The operation known as “ped- 
dling,” which is general in food dis- 
tribution, is an issue in the case. A 
Federal circuit court of appeals held 
several years ago that though “ped- 
dlers” may cross state lines, their 
operations do not constitute inter- 
state commerce, 

All sales to retailers, Kraft-Phe- 
nix contends, are made in intrastate 
commerce by its wholly owned sub- 
sidiary, Kraft Associated Distribu- 
tors, Inc. Operations of this organi- 
zation were described in detail by 
G. C. Pound, vice-president and gen- 
eral sales manager of Kraft-Phenix. 


Operations of Subsidiary 


Kraft Associated Distributors, 
Inc., operates 126 branches through- 
out the United States, Mr. Pound 
testified. At its warehouses, the 
subsidiary carries a stock of cheese 
and cheese products manufactured 
by the company for sale to retailers 
in the area adjacent to each branch 
office. 

Motor trucks owned by the sub- 
sidiary are loaded at the warehouse 
with merchandise and driven regu- 
larly over 613 routes to retail stores. 
At each retail store on each route 
orders are solicited and when re- 
ceived, the merchandise is there- 

(Continued on Page 47) 
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ADVERTISING AGE December 


SANTA CASTS WRY EYE OVER COPY 


es ice in Auto Copy SANTA EXPLAINS 
horcawetes ss" DRE. CHRICTMAS. 

| 
GROUCH TO A. A. 


of manufacture in place of the hither- 
to-quoted factory prices, effective im- 
’ H ) | 
Doesn't Like the Way He's: 
Pictured in the Ads 


mediately. Alvan J. Macauley, presi- 
dent of the Automobile Manufactur- 

Santa Claus, Ind., Dec, 18.--It may | 
be just as well if some commercial | 


ers’ Association announced. 
The delivered price will 
delivery charge, federal tax 
standard equipment. 
Romer, Officer of 
Columbus Agency, Dies 
Henry E. Romer, co-founder and 
“treasurer of Mumm-Romer-Robbins & 
Pearson, Inc., agency of Columbus, 
O., died suddenly in his office Dec. 
ms, . ‘artists, photographers and advertis- | 
Mr. Romer-was 66 _ old. ing managers don’t hang up their | 
stockings this Christmas, as St. Nich- | 
Malch in Trailer Field |olas, otherwise known as Santa | 
Robert H. Mulch has joined Hayes Claus, is ruffled over some of the al-| 
Body Corporation, Grand Rapids,|!eged likenesses which have been | 
ic é rener, anage its | parading through the magazines and ° : = oe . 
ae PA age hn pe pre ane a nn ae nk sole . | Scanning current holiday advertising, Mr. Claus made some comments about his pictorial treatment, among others by Santa 
penne a ee verter neg wf ee ng oat eo si eianaeaill Whitman's Chocolates (left); Santa Coca Cola and rotund Santa Railway Express (middle) and Santa General Electric. 
> > > s © , ) © > s yez 7 
with General Motors Corporation and ; home here since the town took legal 


include 
and all 


Chrysler. 


Pond Resigns 
William Pond, national advertising 
manager, Boston Transcript, has re- 
signed, effective Jan. 1. His succes- 
sor has not been named. 


| steps to protect its signature, admit- 
| ted all of this in an exclusive inter- 
| view with ApverTIsING Acre. The re- 
| porter found the usually genial old 
fellow neglecting his mail for the 
sake of making faces at some of his 
imitators who earn a little extra 


vertisers around Christmas. 

The fellow who works for 
man’s chocolates 
cially peevish. “Looks like a woman 
in disguise,” he commented indig- 
nantly. 


money by modeling for national ad- 


Whit- | 
made Santa espe- | 


Nor was he more complimentary 
anent the benevolent gentleman who 
appeared in copy for Camels and 
Prince Albert this year. Dear old 
Santa merely snarled when asked to 
enumerate his objections to 
chap. He also hinted at his general 


N. W. Ave Sten 


| 


Fight Settled; 


wis Thornley Out 


—_ TP ; ‘dissatisfaction with the situation by | 


| 


| reach for a Lucky instead of a sweet 
| from now on. 


| orders for 
| the little woman. 


taking a surreptitious kick at his 
lead reindeer—a _ faithful animal 
which deserves better treatment. It 
looks as if Santa has decided to 


General Electric's simulation of 
Kris Kringle also failed to click with 
our hero. “Reminds me of Conrad 
Nagel at his peak,” said the old fel- 
low viciously, speaking of the Santa 
Claus who is pictured as receiving 
a G-E refrigerator from 


Philip Morris likewise failed to 
elicit cheers from the man who really 
knows how Santa Claus looks. The 
cigarette company portrayed its 
famous page in the act of removing 
a Santa Claus mask to 
self in his true colors. 

“Bah,” commented Kris, 
asked to give his views. 


reveal him- | 


when, 


Santa Goes Dignified 


Railway Express and its obese one- 
color Noel were passed up with a 
smile of contempt. The G-E Mazda 
Santa Claus (who should not be con- 
fused with the man who works in 
the refrigerator department) also 
failed to conciliate the children’s 
patron saint, who immediately as- 
sumed the air of dignity commonly 


associated with the medical profes- 
sion. 
“The puffs under the eyes,” he 


said, tapping his forehead thought- 
fully with his eye-glasses, “strongly 
suggest that the gentleman is suffer- 
ing from kidney trouble.” 

The Coca-Cola Santa Claus, he 
complained, looked as if he had been 
indulging in something decidedly 
stronger and didn’t care whether he 
made the Christmas rounds or not. 
The Sunkist Kris Kringle, loaded 
down with a crate of oranges which 
may now be sent by telegraph, was a 
little too debonair to suit the real 
thing. Santa also failed to enthuse 
over the fellow who played his part 
for Corona typewriters, going so far 
as to allege that he is the same one 
who works for G-E Mazdas. 

Finally, good old Santa had only 
a satirical laugh for the Kris Krin- 
gle shown shaving off his whiskers 
by the Schick Injector razor people. 
Asked what he thought of the idea, 
Santa wise-cracked: 

“Tt’s a Gem. Gillette me at him!” 

And with a Knock, Knock, he and | 
his reindeer vanished into the frozen 
North to prepare for the annual visit 
to the kiddies. 


DeBeer Promoted 

George L. DeBeer, advertising 
manager at Swift’s New England as- 
sociated plants, has been transferred 
to Chicago in charge of all such pro- 
motion under direction of Leo Nejel- 
ski, advertising manager. John S. 
Coerne succeeds him at Boston. 


Lederle to Chicago 
Haire Publishing Co., New York, 
has transferred Frank A. Lederle to 
Chicago as general manager of its 


Western division, effective Jan. 1. 


Philadelphia, Dec. 16.— Differ- 
ences between the agency and 
George H. Thornley, former senior 
vice-president, have been composed 
and Mr. Thornley has retired from 
the organization, N. W. Ayer & Son, 
Inc., announced today. 

Suit recently filed by Mr. Thorn- 
ley to enforce an alleged agreement 
whereby he was to be allowed to 
purchase part of the stock of the 
late Wilfred W. Fry will be with- 
drawn, according to today’s an- 
nouncement. The agency declined 
to vouchsafe further information. 

Mr. Thornley’s suit, filed last Oc. 
tober, following election of Harry 
A. Batten to the presidency to suc: 


jceed Mr. Fry after the office had 


been vacant for three months, al- 
leged that an agreement made in 
1929 gave him an option to purchase 
234,000 shares of stock from the 
Fry estate. This stock would have 
given him a controlling interest. 


The reply filed by the agency 
charged Mr. Thornley with bad 
faith. 

The current development leaves 


Mr. Batten in command of the big 
agency, with William M. Armistead, 
Clarence L. Jordan and Gerold M. 
Lauck as his chief lieutenants. 


Joins “Rock Products” 


Robert K. Farnham has joined 
Rock Products, Chicago, as assistant 
to George Earnshaw, Eastern adver: 
tising manager in New York. Louis 
V. Rodda has joined the paper as 
circulation manager. 


Long with Nast 
Robert Long has joined the adver: 
tising staff of House & Garden, New 
York. He has been advertising mat 
ager of Creative Design. 


Bakers will spend 
2 million daily in 1937 


Chicago, Illinois, December 21st.— 
(ABC, ABP). According to figures 
just made available, bakers will 
spend over $2,000,000 daily in 1931 
for ingredients, supplies, machinery, 
packaging materials, and delivery 
equipment. Manufacturers who sur 
ply these items can have constant 
contact with bakers when they are 


‘buying during 1937 by carrying ad 


vertising under all appropriate clas 
sifications in the Bakers’ Buying Dr 
rectory published by Bakers’ Helpet. 
The new 1937 edition of the Bakers 
Buying Directory, up-to-the-minute 
in every respect, will replace the old 
Directory, February 6, 1937. It will 
zo to 10,000 of the country’s most 
progressive bakers. 

For as little as 2%4c a day you can 
keep your name and product in com 
stant evidence in the Bakers’ Buyin& 
Directory, and reach this big pote 
tial buying power. 

For complete information and rates 
on this Buying Directory, write to 
Bakers’ Helper, 330 South Wells 


Street, Chicago, or in New York, 
phone W. F. Leggett, at CAledonia 
(Advertisemen 


- ery t) 
5-5503. 
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The American Home is making a 


reader survey. 


(So?) 


But it won’t be complete for another 
month or more. 


(Then why talk about it now?) 


We couldn’t keep it a secret any 
longer. We’re too excited. 


(What's so hot about a reader 
survey?) 


Ask our mailmen, ask our stenog- 
raphers, ask our tabulators. No, on 
second thought, don’t ask them. 
They’re swamped. 


(Goon...) 


We’ re getting questionnaires back by 
the thousands, filled out completely 
from Question | to Question 39, 


. . . and letters — two pages, three 


MAY 1936 ADVERTISEMENT. 


pages, four pages — coming in with 
the questionnaires, 


. . . photographs of people’s homes, 
their children, their dogs and cats, 


...and checks for subscriptions, 
pinned to questionnaires we put in 
our newsstand copies. 


Results? We can’t give them out yet. 
But we do want to take back — here 
and now—everything we’ve told you 


There’s no place like 


HAVE YOU SEEN THE RESULTS OF THIS SURVEY? 


about reader interest in The Ameri- 
can Home. We want to make it twice 
as strong. 


Meantime ... Some facts to chew on 


CIRCULATION — June guarantee-890,000 
. an increase of 239,000 over June, 1935. 


ADVERTISING LINEAGE — 
Ist four months, 1936... 112,425 lines 
. an increase of 34,997 over the same 
period in 1935. Percent of increase 45.2%. 
Percent of increase all monthly maga- 


zines, 10.01%. 


A The 
ERICAN I LOME 


America’s No. 1 medium for advertisers 


who sell anything for the home 
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Youaw 3 place 


ict Dat 


@ So woman’s place is in the home. 


That’s a good one! With the last cen- 
sus showing nearly 11,000,000 of our 
womenfolk ‘‘gainfully employed’’. With 
one women out of every four out taking 
dictation, selling piece-goods, practicing 
medicine, writing copy and what not. 


Now there are still, praise be, plenty of 
women whose place is in the home... 
whose chief occupation is running a 


home and personally buying fora home. 


And these women, also praise be, are 
the world’s finest prospects for every- 
thing that is used in a home... baking 
powder, bath towels, coffee, carpet 
tacks, shortening, soap Hakes, washing 
machines, watering cans, and so on 


and so on. 


Right here is where The American 


Home comes into the picture. 


Looking the census figures squarely in 
the face, we decided that the only way 


There’s no place like 


(ac eeninaenancetarn 


JUNE 1936 ADVERTISEMENT. 


g 


99 


to be sure of singling out these home- 
bodies would be to publish a magazine 
devoted exclusively, entirely and com- 
pletely to the home. 


Which we did. And which we are doing 
—so thoroughly and so practically that 
it’s beginning to look as though we’ve 
started a regular “back to the home” 


movement. 
Our circulation will be oNK MILLION as 


of next January first. 


Fhe 


ERICAN 1 LOME 


America’s No. | medium for advertisers 
who sell anything that is used in the home. 


ONLY CORRECTION: “OUR CIRCULATION IS 1,000,000 AS OF JAN. I, 1937” 
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A PIGEONHOLE is all right... 


B.. it isn’t big enough for us. million circulation in four short years. But No, no pigeonhole for us. 


ee P r —— or a me a . e ot e . 
fhe American Home simply cannot be because 1t goes —without waste—to home 
tucked away ina single tight little compart- people, to men and women who have homes, P. S. If you really want to think of us in 
ment of media thinking. live in homes, love their homes. And such pigeon-like terms, think of a million homing 
WI Md hol people, as who doesn’t know, are the duving- pigeons, winging their way straight to a mil- 
vere could you pigeonhole a magazine ‘ ; ; 
baa’ a “buy” f “a est people on earth tor all such products, in lion homes—each carrying your sales story 
thats as good a UV or cars as it 1s for : , % . 
7 all such fields. capsuled beneath its wing. 


curtains? 


. as good for four as for floor coverings 


5 
. AS good for gasoline as for grape juice TH E RE ) N 0 PLAC E LI KE 


... for soap as for seedlings \ ale Li, 
.. for radios as for roofing 
_ and as good for “the male audience” as 
it is for “woman readership”. | 


Yet The American Home is Just that maga- America’s No. 1 medium for advertisers who sell anything for the home 
zine. Not simply because it has leaped to a 

ener PORE IEE PANDA TROIEE 
JULY (1936 ADVERTISEMENT. AS PAT TODAY AS IT WAS SIX MONTHS AGO. 
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ADVERTISING AGE 


December 21, 1936 


MVE WE 


ON’T think we’re going to set this to 
soft music. 


We just wanted to point out that home /ife 
is home life —whether in 1797 or 1937. Now 

as then —the building of a house is just 
the deginning of a home. 


Life goes on after the cabin is up. Day in, 
day out, there’s meat and provender to be 
laid in, and a sight of cooking for hungry 


tolks. (Food products.) 


And a passel of cleaning and scouring and 
tubbing up the kids’ clothes and tubbing 
the kids themselves. (Soaps, cleansers, 
towels, etc.) 


Yes, and fixing to have enough covers cold 
nights, and enough bowls to eat out of 


day-times. (Bed linen, blankets, silverware, 
tableware.) 


AUGUST 1936 ADVERTISEMENT. 


orzorten 


what HOME means? 


modernized —is what it s¢#// means. 


And prettying up the inside of the place, 
and maybe later adding on an ell so’s the 
company won’t have to sleep in the hay loft. 
(House furnishings, remodeling products.) 


And some fine day, the old man pulling up 
with a new buckboard behind the sorrel, 
big enough for the whole family to pile in. 
(dutomobiles, tires, gas and oil.) 


That's what a home meant. That —-duly 


THERE’S NO PLACE LIKE 


Not for everyone, of course. But for the 
kind of people who have found The Ameri- 
can Home a boon and a Godsend in their 
homey lives. For the families (nearly a 
million now) who have welcomed a maga- 
zine devoted completely, entirely and exclu- 
sively to home and home living. 


Land’s sakes, what a buy for advertisers! 
(See brackets!) 


], nl OME 


America’s No. 1 medium for advertisers who sell anything for the home 


THERE’S STILL “NO PLACE LIKE THE AMERICAN HOME” 
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SEPTEMBER 1936 ADVERTISEMENT. 


(Ohy salaam, brothers 


Is there. perchance. a tendency to bow down 
before a big circulation figure just because 
it is big? 


Is there something blinding about « mere 
digit and a string of cyphers in an APC, 
statement? 


We sincerely hope not. For The American 
Home is announcing 1,000,000 circulation as 
of January next. 


We want our million approached with a hearty 
skepticism. What does the figure mean? A 
million pickaninnies? A million Esquimaux? 
A million beachcombers? A million of what? 
We give you the answer gladly.* 


It means a million people who will buy a mag- 
azine that prints nothing except articles about 


home. Home sianning, home building, home 


why salaam? 


living, furnishing, improving... and last. but 
far from least, home eating. 


It means a million people who will voluntarily 
pay money for a magazine that has never car- 
ried a line of fiction, a single fashion or beauty 
hint, a single morsel of Hollywood gossip. 


It means, in short, a million men and women 
who .are primarily and vitally interested in 


THERE’S NO PLACE LIKE 


that mainspring of American spending, that 


bulwark of American business—THE HOME. 
* ok Ok 


Now praise Allah, if you want to, for our 
million circulation. 


* A complete factual analysis of The American Home’s read- 
ership, based on ¢ Daniel Starch survey, is ready for pres- 
entation to agencies, clients and anyone else interested. If 
you haven't seer. it, don’t hesitate to say so. 
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s BILLION MILES from HOME 


hat 
AE. 8,872,001,000 miles—to be exact! 
That is how far the families who read The 
_— American Home drive their cars in one 
year. 
read- That is what The American Home market 
ay means in terms of new cars... in terms of 
vas, oil, tires, anti-freeze, batteries, and 
sO On. 
| It’s quite an amazing figure—particularly 
when you realize that these people are not 
an assortment of trailer addicts or tin can 
tourists. They are actually homebodies. 
4 (hey drive those eight billion miles from 
4 some... from home to the station, to the ° 
» ere 
1 
me | 
CRO 
«aT. 


ICTOBER 1936 ADVERTISEMENT. 


grocery store, to school and church and the 
movies and maybe off on a couple of weeks’ 
vacation in the summertime. 


Is it hard to reconcile these facts with the 
fact that The American Home readers are 
really stay-at-homes . . . people who have 
homes, love their homes, spend money on 
their homes? 


THERE’S NO PLACE LIKE 


We think not. The answer seems to be that 
the Home Market is just naturally a mar- 
ket of superlatives—whether you translate 
it in terms of cars or carpets, soaps or 
cereals. 


And that, perhaps, is why The American 
Home is doing such a superlative job for 
its advertisers. 


The 


| OME 


America’s No. 1 medium for advertisers who sell anything for the home 


FACTS AND FIGURES FOR THE AUTOMOTIVE BUSINESS. 
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“What did you do with that | 


1.OO0 000 


we gave you /ast week?” 


yeah Sona 


O BOONDOGGLE, this $11,000,000 the fact that people who live in Aomes palates of normal men, women and 
a week...$50,000,000 a month are not just builders and decorators, children. 

. $600,000,000 a year. It is but eaters— big eaters—as well. We The result is that even the men, who 
simply what The American Home devote more space to recipes than a ce aia rene at 
housewives spend on American home any one of the six ““women’s” maga- editing. They don’t mind shelling 
groceries.* zines. We keep our food-buying and out the $11,000,000 a week for gro- 
A tidy sum, we think. And a tidy cooking stories practical, down-to- cery products. 
market for a food advertiser to shoot the-kitchen, and keyed to the normal Your grocery products? 


at...particularly because so little of 


THERE’S NO PLACE LIKE 


it goes for tritles, so much of it for 


staple, packaged and branded foods. 


Editorially, we have long recognized 
*Figures from a Daniel Starch survey of The American Home’s ” 
ecteat ccidiitin, Maes sb an at America’s No. 1 medium for advertisers who sell anything for the home 
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ADVERTISING AGE ; il 


ake off the whishers Tolhs 


Hea = 


e know you! 


bes SE ce eld 


Our collective Santa Claus, we salute you! 


money on... A HOME. That home, and all 


deals with your interests. A complete, prac- 


i 
You brought ine tke year a circulation in- that goes with it, is your first and abiding tical, usable home magazine . . . and noth- 
crease of 33%, from 750,000 to 1,000,000. interest. ing else. 

You brought us a bigger sackful of adver- Is it any wonder you have been sO good to Merry Christmas, American Home family! 
tising lineage than we ever had before . . . us? We edit —and our advertisers advertise And Happy New Year, American Home 
46% bigger than last year. in—a magazine that talks your language, advertisers! 

You heaped our advertisers’ stockings with 5 

the orders that their hearts desired. THERE 5 NO PLA C E LIKE 

You played—in short—the Santa Claus par aa 

excellence... dut now take off the whiskers, . ‘iz 

| tolks. We know yout 

: ; ; 

A You are just a typical American-Home- 

- reading family. You live your lives in... ERICAN OME 

— plan your dreams around ... spend your 

- America’s No. 1 medium for advertisers who sell anything for the home 

% | ie naam an a one 


SIGNING OFF A 


Pe Peas 


PHENOMENAL YEAR IN MAGAZINE HIST 
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A Christmas Editorial 


If, as most of those engaged in 
advertising work sincerely believe, 
advertising of worthy products is 
a public service, then advertising 
can be properly based upon a truly 
religious conception of the function 
of business in helping to make this 
a better and happier world to live in. 

We need not attempt to justify 
advertising merely because it is 
constantly used in promoting unsel- 
fish service through philanthropic 
and charitable effort. Because as 
part of the every-day work of the 
world it helps to make life brighter, 
more comfortable and more _ inter- 
esting, we can find plenty of basis 
for believing that the philosophy of 
service subscribed to by the _ typi- 
cal American business man _ proper- 


ly includes the regular use of ad- 
vertising. 
These thoughts are given new 


emphasis by the popular new book 
of Dr. Henry C. Link, “The Return 
to Religion,” now in its sixteenth 
edition. This famous psychologist, 
who as secretary and treasurer of 
the Psychological Corporation has 
many practical contacts with adver- 
tising, uses religion, in the title of 
his book, not in a narrow sectarian 
sense, but to express tne principles 
involved in the development of per- 
sonality, through which the individ- 
ual may live to the greatest satis- 
faction of himself and the greatest 
good to society. 

“In these days of 
invective,” says Dr. 


and 
his 


calumny 
Link in 


book, “it is difficult to speak of suc- 
cessful business men as highly un- 
selfish. The passions of people im- 
pel them to think of selfishness in 
terms of possessions. Psychologi- 
cally, the wealth achieved by a suc- 
cessful business man is not so im- 
portant as the habits by which his 
wealth was achieved. 

“The very essence of business 
success lies in the degree to which 
an employer, in competition with 
others, can benefit both his em- 
ployes and his customers. Competi- 
tion between people in business, as 
in every other field of human rela- 
tionships, is a great stimulant lead- 
ing to the practice and the acquisi- 
tion of skills and habits of consider- 
ation for other people.” 

Dr. Link spoke on “Advertising 
and Religion” to the New Haven 
Advertising Club last winter. He 
pointed out some of the _ things 
which harm advertising and _ the 
public, both within and without the 
field, and made an appeal that the 
forces of advertising be put behind 
the basic concepts of morality and 
discipline represented by religion 
in its broadest sense. 

At this season, when 
earth, good-will to men, 
more than a conventional phrase, 
the solid basis of service which 
business offers to the public through 
advertising may well represent a 
source of real satisfaction to every 
individual engaged in any depart- 
ment of legitimate advertising. 


peace on 
should be 


A Tip to Publicity Men 


According to a 
lished in the December 14 issue of 
ADVERTISING AGE, the Texas Centen- 
nial spent $350,000 for paid adver- 
tising and 
magazine and radio publicity with | 
an estimated value of $10,000,000. 

It was pointed out by the pub- 
licity director of the fair, which put 
Dallas and Texas on the map very | 
successfully, that more than 1,000,- | 
000 column inches on Centennial | 
subjects appeared in newspapers 
throughout the country, with a to- | 


news story pub- 


received newspaper, | 


tal of 5,000,000 column inches | 
credited to all classes of publica- 
tions. 


The publicity which was sent out | 
in behalf of the Texas event must | 


have been good in order to obtain 
such widespread approval by edi- 
tors. Its publication in periodicals 
of all kinds indicated that it had 


the right flavor, and that their edi- 


| space 


tors thought that the space would 
be paid for in terms of genuine in- 
terest among the readers of 


respective publications. 


their 
However, it strikes us as highly 
undiplomatic to indicate that a com- 
mercial value put upon 
which supplied 
charge, which would 
not have sold at any 
To suggest to publishers 
space rates are being used to 


has been 


has been 
and 


been 


without 
would 
price. 
that 


;estimate the value of free publicity 


invite redoubled 
publicity, no 
legitimate. 

Great 


is to 
free 


criticism of 
matter how 


events are news, and pub- 
licity about them has a place in the 
newspapers and magazines and on 
the but publicity will get 
more favorable attention if the suc- 
cessful applicant for free space ac- 
cepts it with thanks, without at- 
tempting to put a price tag upon it. 


radio; 


THAT INDIRECT SALES APPEAL 


"Shine, Mister. 


—Boot & Shoe Recorder. 


Won't Cost You a Cent." 


Voice of the Advertiser 


Abdication Has Its 
Happy Reflections 


To the Editor: In connection with 
your Dec. 7 mention of three adver- 
tisers who have already identified 
themselves in the public mind with 
the coronation of England’s King 
Edward VIII, who has since abdi- 
cated, it may be of interest to note 
that Ridgeways also has identified 
itself with the former King by pro- 
ducing the special Centenary Tin 
shown herewith. 

The front of the tin carries Ex- 
King Edward’s picture, and a picture 
of the liner “Queen Mary,” while the 
back carries a picture of King Wil- 
liam IV, the ruler at the time Ridge- 
ways was founded in 1836. A Tea 
Clipper ship of that time also is 
shown on the back. 

This tin has been advertised in 
approximately three million monthly 
national magazines as well as in an 
additional number in the New York 
area, during both November and De- 
cember. 

Naturally, when we first heard of 
the possibility of abdication, we 
were a bit perturbed about the effect 
it would have on stocks of these tins 
which we had sold, and on sales we 
expected to make right up to Coro- 
nation time. 

However, since the abdication, only 
a few customers have even suggested 
the possibility of wanting us _ to 
take any tins back. Nearly all have 
felt that all the publicity on the mat- 
ter has quickened the public’s in- 
terest in them, and some customers 
go so far as to say they believe 
they’ll increase the price to the pub- 
lic because in their opinion the tins 
will increase in value as “collec- 
tors’ pieces,’”’ as time goes on. 

WALTER E,. MEINZER, 


General Sales Manager, 


Ridgeways, Inc., New York. 
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What's In a Name? 
Enough For a Book 


To the Editor: You know how ir- 
ritating it is to be addressed im- 
properly by someone you feel should 
know your correct name, and you 
will, therefore, appreciate my calling 
to your attention the fact that you 
have been circularizing the F. T. D. 
News incorrectly for some time. 

As long as I am writing someone 
on this subject, I might as well go 
on to say that I think one of the 
greatest weaknesses in our entire 
direct mail set-up is the failure to 
verify names periodically. 

About three years ago, we had a 
young woman in our organization to 
whom considerable mail was ad- 
dressed. In spite of the fact that in 
some instances I have carried on a 
rather lively correspondence with a 


person in some of the organizations 
which are offenders, letters still come 
here addressed to the young woman 
in question. Maybe somebody ought 
to write a book about this or some- 
thing. At any rate, it is (and I be 
lieve you will agree) a serious weak- 
ness. 
EARL BOWERS, 

Advertising Manager, Florists’ Tele- 

graph Delivery Association, De- 


troit, Mich. 
English Like What 


Americans Produce 
To the Editor: In your article en 


titled “Three Companies’ Plans on 
Coronation” that ran in the De- 
cember 7 issue of ADVERTISING AGE 


you quoted the following gem which 

Edward used in December, 1935, in 

an address before the Travel and In- 

dustrial Development Association of 

Great Britain and Ireland: 

“He who whispers down a well 

About the goods he has to sell 

Will never reap the golden dollars 

Like he who shows them ‘round and 
hollers.” 

Edward apparently didn’t pen the 
lines himself, because in March, 
1935, in the Beekeepers Item a gem 
was carried that was nearly identical 
to the one that Edward used. The 
gem that was printed in the Bee- 
keepers Item was written by W. S. 
Hart of New Smyrna, Florida: 

“He who whispers down the well, 

{ the goods he has to sell 
Fails to gather the bright dollars 
Like he who climbs a tree and hol- 

lers.” 

Just another instance where an 
Englishman likes what an American 
produced, 

A. E. HAMMONDS, JR., 


United Business Service, 
San Antonio, Tex. 
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Advance Kentuckian 
As Inventor of Radio 


To the Editor: If the State Teach- 
ers College of Kentucky has its way, 
they are going to have to re-write 
the history books. 

In a program presented over WSM, 
Nashville, the Kentucky college ad- 
vanced one of its native sons as the 
inventor of radio and started a move- 
ment for the erection of a national 
park in Murray, Ky., as a memorial 
to the birthplace of radio. 

It is an absorbing and fully docu: 
mented story by the Kentucky State 
Teachers College, revealing how 
Nathan B. Stubblefield, a native of 
Murray, Ky., transmitted messages 
“great distances without wires.” 

The story as related by the Ken- 
tucky institution reveals that Stub- 
blefield, after failing in efforts to 


promote his new invention, retire 
to his home and became a recluse. 

The college concluded its program 
with these statements: 

“As the telegraph and telephone 
are separate and distinct inventions, 
so are the wireless telegraph and the 
wireless telephone different inven. 
tions and mechanisms. The ‘wireless 
telephone,’ invented by Stubblefield 
of Kentucky, is the ‘radio telephone, 
or simply the radio. 

“We submit that Nathan B. Stub. 
blefield was the first to discover, in. 
vent, manufacture and demonstrate 
equipment for broadcasting and re. 
ceiving the human voice and musie 
by wireless. 

“He invented the radio.” 

And because of this, a movement 
was launched over WSM, December 
11, for a national park in Murray, 
Ky., as a memorial to “Nathan BR. 
Stubblefield, inventor of the radio,” 
who was found dead March 30, 1928, 
in his little home in the Kentucky 
hills. 

JACK HARRIS, 
Station WSM. 
Nashville, Teny 


eee 
Recognition, a Step 


Toward Solution 

To the Editor: Your editorial, “Pro- 
motion Problems of the Independent 
Retailer,” in the Dec. 7 issue of Ap- 
VERTISING AGE, carried a _ lot of 
thought. 

We would like to reproduce it in 
Central’s Planned Promotion Service, 
our dealer magazine, of which a 
thousand copies are printed every 
month, with acknowledgment to Ap- 
VERTISING AGE and the writer of the 
editorial. 

GEORGE COMAS, 
Central Shoe Company, 
St. Louis, Mo. 
vvy 


Mrs. Consumer Will 
Go Bargain Hunting 
To the Editor: Seems like quite 
a bit of your valued space in the 
issue of Dec. 7 was needed for ac- 
counts of all the various and sundry 
groups who have lost their faith in 
unregulated capitalistic enterprise, 
and are—even in a recovery year— 
hungry for legislation to prohibit 
something being sold at an “unfair” 
price—meaning, in practice, a price 
su low they can’t meet it. 


So, in perturbation over some- 
body’s bid for volume by slashing 
profit margins, this cult of the 


pushed joins in the wailing chorus— 
“there ought to be a law.” So pop: 
ular, indeed, has become this law- 
fostered survival of the unfit that 
today there is actually supposed to 
be something not quite “cricket” 
about trying to buy what you need 
at the lowest price you can find. 

Fortunately a few less perturbed, 
like President Francis, of General 
Foods, and Paul Cherington arise to 
remind us that as regards “loss lead- 
ers,” the ever-wiser consumers may 
themselves become wholesomely sus- 
picious of other values at stores fea- 
turing them, and that in any case, 
the consumer, being “selfish,” will 
continue to buy at lower prices, 
wherever obtainable. 

I should hope so. Any time Mrs. 
American Consumer grows so incom: 
petent in her job that she won’t flock 
to a real bargain when it’s offered 
and well advertised —or will stand 
for a law to forbid its being offered 
at all—then the mainspring of Ameri- 
can business efficiency will be broken 
indeed. 

The cult will continue, no doubt, to 
cry for the Federal policeman’s club 
to harass their undercutting competi: 
tors. But the real records for sales 
and profits will, I suspect, continue 
to be rolled up in those industries 
(automotive, for example) where 
rival suppliers do compete vigorously 
for the consumer’s favor, using 4S 
weapons quality and price too. 

They tell of the salesman who, 
fearing trouble on the road would 
give his competitor a fatal start on 
him toward a distant customer, filled 
his tires with concrete. Which is 
much the same sort of resilience that 
a few industries seem willing to em 
brace today. 

Harris K. RANDALL, 
Chicago, IIl. 
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Northwestern 
Mutual Renews 
Its Campaign 


Milwaukee, Dec. 17.—Trying ad- 
vertising and finding it good after 
77 years of solid success without it, 
trustees of Northwestern Mutual 
Life Insurance Company have au- 
thorized continuation of the cam- 
paign started three years ago. 

Magazines, with one or two farm 
papers, will form the backbone of 
the 1937 schedule, placed by the 
Buchen Company, Chicago. L. J. 
Evans, assistant director of agencies 
for Northwestern Mutual Life, is in 
charge of national advertising for 
the company. 

Northwestern Mutual Life, gen- 
erally regarded as one of the six 
leading companies in point of vol- 
ume, decided in 1934, at the depth 
of the depression, to give advertis- 
ing a thorough trial of three years. 
It made its appropriation on this 
basis, instead of from year to year. 


Others Start, Too 


Several other companies plunged 
into the advertising pool at the same 
time, due largely to conversations 
which took place within the ranks of 


the Association of Life Insurance 
Presidents. It is said that this or- 
ganization felt that insurance com- 
panies must do some promotion if 
they were to continue to get their 
share of the consumer dollar. 

A general criticism of life insur- 
ance advertising is that much of the 
copy of prominent companies could 
be transposed without any ill ef- 
fects. The profession as a whole 
regards this as a desirable situation, 
since each piece of copy is designed 
to sell insurance as an institution, 
in addition to the special policies of 
the company doing the advertising. 


Heide to Wertheimer ; 
Knight Heads Sales 


Henry Heide, Inc., New York, can- 
dies and bakery products, has ap- 
pointed L. D. Wertheimer Company, 
with Arthur F. Sachleben as account 
executive. 

Franklin M. Knight will join the 
Heide firm Jan. 2, as general sales 
manager. He has been with Califor- 
nia and Hawaiian Sugar Refining 
Corporation, and Armour and Com- 
pany. 


King Appointed 
MacAusland and Bowers, Inc., New 
York, publisher of National Parent- 
Teacher, has appointed Archer A. 
King, Inc., Chicago, as Western ad- 
vertising representative. 


URGES STATE 10 
LAY SALES LINES, 
THEN ADVERTISE 


New Jersey Group Hears 
Campaign Requisites 


Atlantic City, Dec. 16.—State ad- 
vertising campaigns need a_ back- 
ground of showmanship and a care- 
ful self-inventory to determine what 
it should advertise, Leonard Drey- 
fuss told the New Jersey Association 
of Real Estate Boards at its 20th an- 
nual convention in the Ritz-Carlton 
Hotel here this week. 

With plans under way to intro- 
duce enabling legislation for a $150,- 
000 state campaign when the legis- 
lature convenes next month, consid- 
erable discussion of state promotion 
occupied the convention. 

A state advertising campaign for 
New Jersey is an excellent idea, but 
first the state should look at itself 
thoroughly and decide just what it 
wants to advertise, said Mr. Drey- 


HE Manufacturer interested in ob- 
taining his share of the automatic 
heat and air conditioning market will 
find in this package... Dealers... Dis- 


TIONING. 


tributors and Wholesalers . . . Consult- 


ing Engineers and Architects ... Design- 
ing Engineers... Gas and Electric Utili- 
ties... Manufacturers... and all others 
who directly or indirectly, influence the 
sales of a manufacturer in this field. 


today to 


The package is the one publication 
blanketing every phase of this market— 
AUTOMATIC HEAT and AIR CONDI- 


Full details on this huge, fast growing 
market or the publication which serves 
it will be gladly sent upon request to 
advertising and sales executives. Write 


AUTOMATIC HEAT and AIR CONDITIONING 


1900 PRAIRIE AVENUE 


CHICAGO, ILLINOIS 


DRESSING UP 


tion, Warren, Ohio, at the Automotive 
week. Campbell-Ewald 


THE PRODUCT 


Or rather, the product dressed the girl in this spark plug wire bathing suit, requir- 
ing 400 yards of the metal, featuring the exhibit of the Packard Electric Corpora- 


Service Industries show in Chicago last 
Company is the agency. 


fuss, a director of the Outdoor Ad- 
vertising Association of America and 
head of several New Jersey com- 
panies. 

“New Jersey should have a cam- 
paign to tell the rest of the world 
of its advantages,” he said, “but you 
can’t dish up such a campaign for 
lunch, or pull it out of a magician’s 
hat. It requires a great deal of 
planning. It should not be under- 
taken until we have made a thor- 
ough study and inventory of our of- 
ferings. 


Jones Beach Rival 


“For instance we have a superb 
ocean front. Why not build a rival 
to Jones Beach? The territory from 
Point Pleasant to Long Branch 
would be ideal and is little used. 

“The lake country of New Jersey 


‘| has never had the publicity it merits. 


It needs some careful showmanship 
like the Jones Beach swimming con- 
tests, the Asbury Park baby parade 
and the Atlantic City beauty contest. 

“There are many reasons why New 
Jersey should appeal to large indus- 
tries. The business romances of 
such New Jersey industries as Inter- 
woven Stocking and Fischer Baking 
should be dramatized.” 

Mr. Dreyfuss said he believes the 
New Jersey campaign should be paid 
at least half if not all by the state. 


State Campaigns Pay 
“The more tourists and residents 


| and industry brought here means not 


alone real estate prosperity but more 
taxes collected and less unemploy- 
ment, therefore less drain on state 
funds,” he pointed out. “They tell 
me the income from tourists in Cali- 
fornia exceeds that from its citrus 
crops and is second only to petro- 
leum as a primary resource. 

“New York State is spending 
$100,000 a year. This last year as a 
result they had over 6,000,000 vis- 
itors in three summer months who 
spent in the state a total of $260,- 
000,000. New York State spent 
$400,000 advertising milk and in- 
creased its milk business $8,000,000.” 

Mr. Dreyfuss also urged the real 
estate dealer to help resist attacks 
on outdoor advertising, which, he de- 
clared, “pays rentals that pay the 
taxes on $38,000,000 of New Jersey 
real estate.” He likewise declared 


that real estate is “away behind 


Sy SOS 


other American business” 
inality in advertising. 

“Real estate advertising too 
rarely has pattern or theme song, as 
has all other modern advertising,” 
he said. 


HOLIDAY RUSH 
DELIVERY DELAYS . 


Relax and 
shup by... 


AIR EXPRESS 
2500 Miles Overnight! 


It’s the natural and only answer. 
You can save days on deliveries 
and bask in relief because 


in orig- 


* Nation-wide Air Express gives 
you day and night service di- 
rect to 216 key cities in the 
United States and Canada, to 
Honolulu, Guam, Manila and 
32 Latin-American countries. 
*Nation-wide Air Express 
reaches overnight your farthest- 
off American accounts, nearer- 
bys in a matter of hours only. 
* You get quick connections at 
key junction points with fast 
Railway Express service for 
any center or section you need 
to serve. 

* Pick-up and delivery, door-to- 
door and prompt, without extra 
charge, in all cities and prin- 
cipal towns. 

* Low, economical rates. 

*One organization. One _ re- 
sponsibility. One waybill. 


Air Express is made to your speci” 
fications. For service and informa- 
tion, phone any Railway Expres 


office. 


DIVISION 


RAILWAY EXPRESS AGENCY 
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FawceEeTrT WomMEN’S GROUP 


announces new guarantee 


2.200.000 * 3.960 per Page 


effective with March, 1937 issues 


rorat CIRCULATION STILL GOING UP 


... Without the slightest circulation drive ... voluntary, natural growth month after month. So... 


apc GUARANTEE WILL BE IP 


Effective with March issues, a new high...an ABC guarantee of 2,200,000 circulation...an increase of 200,000 


quir 
ora 
last 
orig: } NUS ciRCULATION ) 
too B 0 

ng, as 
ising, 
~ The reeord speaks for itself 
7 3rd QUARTER. 1936 4th QUARTER, 1936 
ye JULY ...-+- « « 2,088,893 OCTOBER. .-. . 2,442,687 

AUGUST . . . . . 2,218,343 NOVEMBER* . . . 2,348,476 

SEPTEMBER. . . 2,433,143 DECEMBER*. . .. 2,257,330 

Average .. . . + 2,246,793 Average* . . . « «+ 2,349,498 

*Publisher’s Estimates (accurate within 42 of 1% ) 
wer. . 
ries New Page rate will be $3,960. Rate per page per thousand readers on ABC guaranteed circulation will be $1.80. 
- But rate on actual delivered circulation, thanks to constantly mounting bonus, will remain extremely low. 
i- 
- Compare it with any other women’s magazine or group. 
nd 
Ps 
st- 
er- 
at 
ast 
: anww 
ed and <= 
to- —_ 
ra Second color rates a flat 10% Famous “Beauty Parlor Circula- Movie Classic to be combined with Motion Pic- 
af extra charge, on all two-color tion” of Faweett Women’s Group ture. Making possible new editorial features, new 
advertisements of one column averaging 20 readers per magazine color. ..a new outstanding book in the movie field. 
- space or more. per day in 7500 shops. Ask our rep- Look for the new MOTION PICTURE— Movie 
i , resentative for details. Classic...on sale with the March issue. 
'ma- 
ress 
MOTION PICTURE—MOVIE CLASSIC «©«© HOLLYWOOD «© SCREEN BOOK + SCREEN PLAY 
ROMANTIC STORIES © ROMANTIC MOVIE STORIES «© TRUE CONFESSIONS 
6 1501 Broadway, New York ¢ 360 North Michigan Avenue, Chicago * Simpson-Reilly, 536 South Hill Street, Los Angeles 
Simpson-Reilly, 1014 Russ Building, San Francisco ¢ George M. Kohn, Inc., Walton Building, Atlanta 
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UNIT CHAIN TAX. 
SECTION UPHELD 
BY JOWA COURT 


Gross Provisions Are Ruled 
Invalid 


Des Moines, Ia., Dec. 16.—Reflect- 
ing a recent decision of the United 
States Supreme Court, Iowa’s high 
court yesterday ruled the gross tax 
provisions of the state chain store 
law unconstitutional, but upheld the 
validity of the unit tax section of the 
act. 

The Supreme Court decision on 
the Iowa chain tax law was re- 
turned Nov. 9 but dealt only with 
the gross tax provisions. 

As pointed out in ADVERTISING 
AGE of Nov. 16, similar provisions 
are contained in laws of other 
states. Wide significance was at- 
tached to the Iowa court’s action, 
bowing to the Supreme Court but 
upholding the unit tax provision, in 
view of the fact similar court con- 
tests are pending in five other 
states, 


Tax on Sales 


Section 4(B) of the Iowa law, 
which the Supreme Court held at 
variance with constitutional guaran- 
tees against taking property with- 
out due process of law, provided a 
tax on combined gross sales of chain 
stores ranging from $25 on gross re- 
ceipts of less than $50,000 up to 
$1,000 per each $10,000 of gross re- 
ceipts in excess of $9,000,000. 

The unit or occupational tax pro- 
vision, upheld by the state court, 
calls for a tax ranging from $5 for 
each store in excess of one and not 
in excess of 10 to $155 for each store 
over 50. 

In an unanimous opinion, the 
Iowa court, on this latter provision, 
said: 

“The unit tax must be upheld as 
a valid exercise of the powers of 
the legislature.” 

On the gross tax provision, the 
court limited its comment to a dec- 
laration that rulings of the federal 
court are binding on state courts and 
that the Iowa court was compelled 
to hold the gross tax section of the 
law invalid in view of the Supreme 
Court ruling last month. 


Texas Tax Heavy 


Other states in which chain tax 
laws are now being contested in 
court are Louisiana, Maine, South 
Dakota, Texas and Florida. 

The Texas iaw, which provides 
for a graduated tax up to $750 per 
unit for chains operating 50 or more 
units, has been held invalid by the 
court of original jurisdiction and 
the state is appealing the decision. 

Anti-chain store laws are at pres- 
ent on the books of 20 states. The 
California referendum of Nov. 3, 
in which the “death tax’”’ on chains 


Accurate copy- 
testing... 


... With THE FAMILY CIRCLE 


Suppose you have four advertisements 
to be tested. You buy space for one. 
Tue Famity Crircie prints each ad in 
onefourth of its edition. Copies are 
then dealt out in “bridge-deal” fashion 
to the entire national audience of 1,508,- 
600 so that each ad reaches 377,150 read- 
ers. Keyed returns tell the story. 

“Bridge-deal” copy-testing, exclusive 
with THe FAmMILy Circe, costs very lit- 
tle, and has been used successfully by 
such keen advertisers as “Cellophane,” 
General Mills, Saraka, and Johnson and 
Johnson. Full details on request. THE 
Famity Circte Macazine, 400 Madison 
Avenue, New York. Offices also in Chi- 
eago and San Francisco. 


THE 


Famity Circ 


Circulation at the Point of Sale 


was voted down heavily, marked the 
first time chain store tax legisla- 
tion has been voted down in a refer- 
endum and heartened chain store 
executives. They are now eyeing the 
pending court contests with more 
than usual interest in view of the 
convening shortly of state legisla- 
tures in 44 states and the possible 
effect of the court actions on legis- 
lative moves. 


Cleaton Joins Mathes 


Allen Cleaton, former managing 
editor of the Richmond Times Dis- 
patch and for the past two years as- 
sociated with the New York Evening 
Journal, has joined the public rela- 
tions staff of J. M. Mathes, Inc., New 
York. 


Brewer, McKean 
Join Gardner Agency 


Emerson Brewer, recently adver- 
tising manager of Schenley Products 
Company and for many years with 
H. W. Kastor & Sons, has joined 
Gardner Advertising Company, New 
York, as an account executive. 

Harry A. McKean, formerly as- 
sistant sales manager of Seagram- 
Distilers Corporation, has also been 
added to the Gardner executive staff. 


Richards with Waters 


J. A. Richards has joined Norman 
D. Waters and Associates, New York, 
as account executive. He was for- 
merly display manager for Park & 
Tilford, and with the Esbey Adver- 
tising Company. 


Take Cue from 


Roosevelt for 
Argentina Meet 


Washington, D. C., Dec. 18.— 
President Roosevelt’s South Amer- 
ican visit was reflected here today 
in cables to the Department of 
Commerce describing plans for the 
first advertising congress in Ar- 
gentina, scheduled late this month. 

With the President’s message to 
the South American people one 
stressing further co-operation be- 
tween the American countries, the 
Congress program will coincide with 


this general theme in discussion 9 
standardization of dimensions 
newspapers and magazines and ef. 
forts to procure recognition of eg. 
tablished forms, such as colump 
width, in accordance with an increas. 
ingly pronounced trend in this qj. 
rection in international practice. 
The slogan of the convention js 
“More and Better Advertising.” The 
Congress hopes to overcome many 
of the difficulties which occur jp 
practical promotion work. 


Promotes Wafers 


Newspapers in Louisiana ang 
neighboring states are being useg 
for Snowflake Malted Graham Waf. 


tory, Inc., New Orleans. 


remendous Sales 


Heart shows location of Spokane Market 
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NORMAL 1936 


RAINFALL AND 
IRRIGATION 


SUNDAY 
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BIG MINE 
OUTPUT AT 
HIGH PRICES 


THE SPOKESMAN-REVIEW 


MORNING 
SPOKANE, 


More Than 105,000 Net Paid Circulation 
Largest Circulation in the 


Advertising Representatives—JOHN B. WOODWARD, INC., New Yotk 


Color Representatives — Sunday Spokesman-Review 
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du Pont Seeks 
to Reopen Case 
on Cellophane 


\Vashington, D. C., Dec. 17.—Follow- 
ing the refusal of the United States 
Supreme Court to review a decision 
against E. I. du Pont de Nemours 
& Co. in their suit against Waxed 
Paper Products Company for appro- 
priating “Cellophane,” attorneys for 
du Pont are preparing to reopen 
the case in the United States Cir- 
cuit Court of Appeals. 

The Federal District Court in New 
York held that Waxed Paper Prod- 


ucts Company was in error in be- 


lieving that “cellophane” is a 
generic name. The Court of Ap- 
peals, however, reversed the dis- 


trict court and du Pont appealed. In 
declining to review the decision of 
the appeals court, the Supreme 
Court did not go into the merits of 
the case, thus paving the way for 
a further contest. 


Decision As It Stands 


As it stands, the decision would 
permit Waxed Paper Products Com- 
pany or any other manufacturer to 
fill orders for cellophane with its 
own products, providing the buyer 
was informed of the name of the 
manufacturer, and that like infor- 
mation was supplied in advertising. 


COURT REMOVES 
BAN ON RADIO 


news 
radio stations when 
States Supreme Court 
injunction dissolved in 
“pirating” 


the 


the 


NEWS LIFTING 


Washington, D. C., Dec. 15.—Way 
was paved yesterday for the removal 
of limitations on the broadcasting of 
culled from newspapers by 
United 
ordered an 
news 
case brought by the As- 


sociated Press against Station 
KVOS, Bellingham, Wash. 

Decision of the high court was 
based, however, on the _ technical 
point of the amount of damages in- 
volved, and further action was indi- 
cated by John W. Davis, counsel for 
the Associated Press. 

The fight was launched two years 
ago when the press’ association 
sought to enjoin the radio station 
from reading on its program A.P. 


and local news items taken from 
Bellingham and other A.P. news- 
papers. 


In denying the original injunction 
petition, Federal Judge J. C. Bowen, 
Seattle, held that use of news by 
radio stations. “does not involve the 
pirating by one news gathering and 


— 


CHANGE IN VOLUME OF ADVERTISING LINAGE 


Year 1935 9 Months 1936 
Compared Compared 
With 1934 Same Mos. '35 
RETAIL 
52 Dia i rae olds WG loons B 5.5% G 7.4% G 
Spokesman-Review—Chronicle.. .17.1% G 9.4% G 
GENERAL (Less Liquor) 
ES eer re rere 5.9% L 8.0% G 
Spokesman-Review—Chronicle. ..11.4% G 14.4% G 
AUTOMOTIVE 
en sc keiierecdeseranp ress 5% L 5.2% L 
Spokesman-Review—Chronicle... 3.3% G 13.3% G 
CLASSIFIED &” LEGAL 
EE Pree eT eT Teer ae 1.5% G 16.3% G 
Spokesman-Review—Chronicle.. . 31.8% G 37.7% G 
TOTAL PAID 
52 Cities (Inc. Liquor)............ 5.8% G 9.8% G 
Spokesman-Review—Chronicle.. . 18.1% 16.0% G 


Map to the left shows Spokane area and the irrigated west 


leading nation in sales gains. Official and semi-official figures 


ains in Spokan 


N 1935 and 1936 national advertisers generally have been spot- 
I ting the Spokane market; and Spokane stores have been ma- 
terially increasing the amount of space used in the dominant 
daily papers of this area—The Spokesman-Review and Spokane 
Daily Chronicle. Here are the figures from Media Records: 


show the upward surge continuing in 1936. 


PICTURES SHOW REASONS FOR 
SPOKANE 
AND INLAND EMPIRE 
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spokane Oniln Chronicle 


EVENING 


UNduplicated, R. L. Polk & Co. ) 


History of these papers 


Chicago—Detroit—Boston—Kansas City—San Francisco—Los Angeles 
Magazine and Comic Sections — Associated Weekly 


Area 


BIG WHEAT 
| CROP AT 
HIGH PRICES 


SAW MILLS 
ALL RUNNING] 


CAB INCIDENTS 


Avan Th THINGS, 


THAT | LEARNED f 
ABOUT YELLOW CABS 


\ of, which doesa’t charge for extra / 
a” ° 9 
ge 


+ old, passed physical 
| canes ond ¢ or oes Sone ation tests, and 
> presented two character references on 
lerterheads from local businessmen 


| _, Ki)xedo 
, Yellow Cab operates 267 milesof 
Fe eS 4 nee 
\\\ That takes organization, eh! 

\ex = a =, (BRS }\» 
Cab Drivers have stories to tell and 
Yellow Cab of California has launched 
an institutional campaign in 10 Pacific 


Coast newspapers with this “humanized” 
background. 


distribution agency of news reports 
by another such agency, as in the 
case of Associated Press vs. Inter- 
national News Service. 


Holds News “Public” 
“The court holds,” Judge Bowen 
continued, “that when general news 


furnished by complainant or local 
news claimed to be under its control 
as regards republication, has been 
printed in a regular issue of com- 
plainant’s member newspapers, and 
that issue has been, in the ordinary 
course, published and distributed to 
the public, such news reports from 
that moment belong to the public, to 
use them for all purposes except for 
sale by a rival agency to its news 
publishing members.” 

Subsequently the Circuit Court of 
Appeals reversed Judge Bowen and 
enjoined the “lifting” of news by 
radio stations. The high court, 
however, ruled this in error on the 
grounds the amount of damages had 
not been shown to exceed $3,000, as 
required by the statute, and the Fed- 
eral court had no jurisdiction in the 


case. The injunction was ordered 
dissolved. 
Mr. Davis said the Associated 


Press may either renew its action in 
Federal courts and seek to show that 
damages exceeded $3,000 or carry 
the action to state courts. 

Observers also pointed out that the 
effect of the ruling has lost some of 
its force during the course of the 
fight, inasmuch as many stations in 
the last two years have installed 
ticker service or files directly from 
press associations for their news 
broadcasts. 


Critchfield to Move 


Critchfield & Co., Chicago agency, 
will move Jan. 1 to the Central Life 
Bldg., 720 N. Michigan Ave., where 
they have leased two floors. 


MODERN 
MAGAZINES 


SELL THE 


MASS MARKET ACE 
WHERE BUYING BEGINS 
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Plan Research 
to Develop New 
Apple Appeals 


Atlantic City, Dec. 16.—Ground- 
work for a new co-operative cam- 
paign to develop the market for 
apples was laid here this week when 
the New Jersey State Horticultural 
Society voted to collaborate with the 
International Apple Growers Asso- 
ciation in a campaign to restore 
apples to the public favor they once 
enjoyed. 

That apple growers are concentrat- 
ing activity has been evidenced in 
the campaigns of various associa- 
tions along the Atlantic and Pacific 
seaboards and the promotion last 
month around National Apple Week. 

The new venture, as outlined here, 
first contemplates a research job by 
scientific laboratories. Its findings 
on food and health values of the 
fruit then will be used in a national 
advertising campaign. New uses 
also will be sought for apples and 
apple products, with full details of 
the advertising campaign to be 
worked out when these preliminaries 
are completed. 

The inroads which citrus fruits, 
nationally advertised for years, have 


made in displacing apples from pub- 
lic favor were told to the annual 
convention by Warren W. Oley, chief 
of the bureau of markets for the 
New Jersey State Department of Ag- 
riculture. 

Ever since the World War, he said, 
the national apple crop has been de- 
clining. Production this year was 
only .83 of a bushel per capita of 
population. This is less than half 
the average crop of the years 1920 
to 1924. Illinois is the only state 
that has made plantings to keep pace 
with tree removals. 

C. B. Lewis of Riverton, chairman 
of a committee assigned by the Hor- 
ticultural Society to this problem, 
declared science has found that 
“apples have a high Vitamin A con- 
tent and make the mucous mem- 
branes very resistant to bacteria. 

“Their pectin stimulates intestinal 
activity and helps the liver dispose 
of poisons. While the apple does 
not contain as much iron and cal- 
cium as some vegetables, these min- 
erals are available to a higher de- 
gree in apples than in almost any 
fruit.” Full details of the advertis- 
ing drive will be worked out later. 


Mathes for Fawcett 


Fawcett Publications, Inc., New 
York, has appointed J. M. Mathes, 
Inc., New York, to handle its adver- 
tising account, effective Jan. 1. 
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Vox Company Gets 


Two New Accounts 


Vox Company of Advertising, Inc., 
New York, has been appointed to 
handle the advertising of Collyrium, 
Inc., New York, maker of I-Kleer 
Collyrium preparations. Newspapers 
and trade papers will be used. 

Federal Pharmacal Co., New York, 
also has named the Vox agency for 
Ultra Violatum Irradiated Nasal 
Jelly, petroleum jelly and mineral 
oil. Newspapers and radio will be 
used. A test campaign using both 
media is now being conducted in 
Mississippi. 


Automotive Retailer 


Issues Buyers’ Guide 
A new trade directory and buyers’ 
guide for retail dealers in automotive 
parts, accessories and supplies has 
been issued by Automotive Retailer 
Publishing Corporation, New York. 
The book lists 600 manufacturers, 
and contains a list of trade names 
with the manufacturers using them. 
It sells for $3. 


P&G Links with Trailer 


Procter & Gamble Company, Cin- 


icinnati, has arranged for a national 


tie-up with an automobile trailer 
manufacturer, to be promoted na- 
tionally shortly after the first of the 
year. Details will be announced 
later. 


A Blessed Event for Oregon truly enough! Its 


first and only! The New Arrival—8 standard pages 


of roto. Birth date, January 3rd. Visitors (with adver- 


tising schedules) permitted. Encouraged! Solicited! 


mm Sunday JOURNA 


PORTLAND. OREGON 


Represented Nationally by 


Reynolds - Fitzgerald, Ine., New York, Chicago, Philadelphia, Detroit, San Francisco, Los Angeles, Seattle 


Rotogravure Representative: Gravure Service Corp., New York, Chicago, Detroit, San Francisco 


|green Company 


WEIGHT OF NUMBERS TO MESSAGE 


Ae wl 


jd @ouen caurtbe (Orang 


bi aim apnea sso apg sine 
« Soar. MASTERS AOD VERE ee a. 


a7 EOS 
sais slelskel ue op oa 
CDRs PRCREAIE 
SOHO CBEnAS 
22699C9RERE0 


9 BOa0ETH6 PRR 
OR OHSAS € 
Ho 7ae@beoo29R 
De BOLDSNSaBE 
ANH ANAS 2 


tele} 


Rie dace nel Yn I ow 


“pis Compe end 


ONE SEOGLAR S12 E Cant OF THE Hew 


Pathiay 
SE eGo ln alley 1 


At All WALGREEN DRUG STORES 


With 135 beauties (count ‘em), gathered 


on one page, Walgreen drug stores give 


support of numbers to a message for Paislay Gardenia Oatmeal soap. 


135 Beauties 
on One Page 
of Soap Copy 


Chicago, Dec. 15.—Showing 135 in- 
dividual photographs of beautiful en- 
dorsers on a single page, The Wal- 
presented an un- 
usual insertion in the Chicago 
Tribune Sunday limiting text to a 
headline, a coupon, and brief con- 
sumer comments, for Paislay Gar- 
denia Oatmeal Soap. 

“These beautiful women can’t be 
wrong,” the advertisement was head- 
lined. “Here are just a few among 
the host of beautiful women who use 
and endorse Paislay Gardenia Oat- 
meal soap, a masterpiece among 
toiletries ...” Beneath each photo- 
graph appeared a four or five-word 
recommendation of the soap. 

A coupon, placed in the lower 


right-hand corner of the advertise- | 


ment, offered one regular size cake of 
the soap at five cents, upon presenta- 
tion of the coupon at a Walgreen 
store. Other coupon text 


can buy, softens the skin, and is a 


new thrill for the bath, and that the | 


product could be ordered by mail. 
Clerks Scent Beauties 


Walgreen’s clerks were instructed 
to keep a weather eye out for beauti- 
ful women entering the chain's 
stores, Lee Williams, advertising 
manager, revealed. These customers 
were asked to try the soap, and to 
permit use of their photographs. 

When the advertisement was first 
being prepared, Mr. Williams said, it 
was somewhat more conventional in 
form. Final copy contained twice 
the number of pictures contemplated 
at the start. 

Paislay Gardenia Oatmeal soap is 
manufactured exclusively for Wal- 
green’s. It sells regularly for eight 
cents. 


Sarra to Modernize 


New Chicago Home | 


Sarra, Ine., photographer, has 
leased a building at 18-20 KE. Ontario 


St., Chicago, and will occupy the} 


structure about March 1, after ex- 
tensive alterations. 

The company’s new home will con- 
tain about 17,000 square feet of floor 
space, making it one of the largest 
studios in the country. The top 


floor, now a theater, will be con 
verted into the main camera room. 


declared | 
that the soap is as good as money | 


Jefferson Life 


Names Contest Winner 


Mrs. J. R. C. Beville of Brown 
Summit, N. C., has been awarded 
first prize in the Jefferson Standard 
Life Insurance Company contest con- 
ducted over Station WBIG, Greens- 
boro, N. C., for the best program 
suitable for the company’s 30th anni- 
versary. 

She suggested a musical program 
rwith a symphony orchestra, with 
short talks by the _ oldest _ policy 
holder and the oldest employe of 
the insurance company. Freitag Ad- 
vertising Agency, Atlanta, Ga., has 
charge of a new series of programs 
over WBIG. 


Joseph Appel Named 
Director of A. F. A. 


Joseph H. Appel, John Wanamaker 
Stores, has been named a director of 
the Advertising Federation of Amer: 
ica, to fill the unexpired term of 
Eliot L. Wight, United States Envel- 
|ope Company, Springfield, Mass., who 
resigned. 

Edgar Kobak has been elected an 
| honorary life member of the Federa- 
tion. 


Appoints Hyde 


A. R. & S. Gordon Hyde, Chicago, 
|} have been appointed Western repre 
sentatives of Garden Digest, New 
York, in Illinois, Indiana, Missouri, 
Wisconsin, Iowa, Minnesota and 
Michigan, except Detroit. 


Don’t wrestle with the problem 
of chain groce.y coverage! Use 
the paper reaching ... 


@ Executives of every food 
and grocery chain plus 
| 22,000 store managers. 
@ 14337 exclusive coverags 
—not duplicated by any 
other paper. 


@ 30,000 total circulation - 


STORE . 


| 18 East 4lst Street, New York 
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Thanks, ‘THIRTY SIX! 


You were the best year in 
our history... 

Your month of May was 
the best of the 585 months 
of Collier’s life... 

Every one of your months 
gave us better advertising 
income than 1935... 

And why, 1936, did you 
do this? Maybe because 
Collier’s makes it easy for 
advertisers to reach Ameri- 
ca’s most important market 
... the market that should 
be appealed to first, and sold 
first...the Active Market— 


2,500,000 aggressive and 
progressive youngsters of all 
ages and brackets of life, the 
ones that made it possible 
for you to give industry a 
new thrill (and the National 
Weekly some new linage)! 

So, thanks, old year, and 
by the way, speak nicely to 


‘37 on your way out, will 


you? 
DOUBLE THE LINAGE OF TEN YEARS AGO! 
YEAR NET LINES YEAR NET LINES 
1927 578,844 1932 693,510 
1928 675,518 1933 684,579 
1929 979,760 1934 850,251 
1930 1,120,075 1935 1,009,766 
1931 974,825 1936 * 1,165,042 
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December 21, 1936 


Plan New Exposition 
in Cleveland in 1937 


A second edition of the Great 
Lakes Exposition will be held May 
29 to Sept. 6, 1937, at Cleveland. Lin- 


OPERATORS TAKE coln G. Dickey will continue as gen- 
eral manager. 

Herbert E. Prentke, president of 

CASE 10 PUBLIC Humphrey, Prentke & Associates, 

Inc., has been reappointed advertis- 


ing manager and Ralph B. Hum- 
|phrey, of the same agency, will again 
San Francisco, Dec. 17.— With|be director of radio. 

every indication pointing to a pro- —_—_______ 

zed stubborn struggle before . 
longed and stubborn strugs Cleaners to Advertise 
the maritime strike is settled, both bs ‘ : Nae 
siete and chimowners are striving Wisconsin State Association of 
es oe sie ieee vee Cleaners and Dyers has authorized a 
desperately to enlist public sympathy $13,000 advertising campaign, with 
in their respective causes. The ship-| radio as the principal medium. 
owners used large space in 71 Pacific | Barnes-Hill, Inc., Milwaukee, is the 
Coast newspapers last week to define | agency, 


jases with the late Frank A. Munsey 
|}in his newspaper operations. 


Newmyer Named 
° | John Lambert, head of the Uni- 
P u b li Ss h e r of ‘versal Wire Service in Washington. 
‘J 9 will succeed Mr. Newmyer as pub- 
N. Y. ournal |lisher of the Washington Times. He 


a |joined the Hearst organization in 

1915. 
New York, Dec. 14.--Arthur G.| George Auer will continue as as 
Newmyer, now publisher of the/sistant publisher of the New York 


Washington Times, will become pub- | Journal, and C. Dorsey Warfield in a 
lisher of the New York Journal on|similar post with the Washington 
Jan. 1, according to an announce-| Times. 
ment by H. M. Bitner, general man. | ee 
ager of Hearst Newspapers. 
r ns tae Bischoff to JWT 
ganization two years ago, and pre- Donald Bischoff, advertising man- 
viously was part owner and associate | ®8°" 0! Croft Srowing Co., Boston, 
-2s Mlbcigges® rene | has resigned to join the radio depart- 
publisher of the New Orleans Item.| ment of J. Walter Thompson Co 
Some years ago he had been associ-! New York. ¥ 


Mr. Newmyer joined the Hearst or 


— a 
a 


KVI Dedicates 


New Transmitte; 


Dedication of the new Station KVI 
transmitter and 440-foot stee] tower 
was held at the station’s Vashoy 
Island site, Puget Sound, recently 
with many notables taking part in 
the dedicatory ceremonies including 
Senator Homer T. Bone, of Wash- 
ington. 

The new transmitter is part ,; 
$100,000 improvement program. 


Hohl Resigns 


Louis V. Hohl has resigned as vice- 
president and Eastern advertising 
manager of Advertising Agency, Chi- 
cago. He will continue as Easter) 
representative of News Review, San 
Francisco, and Popular Homecraft 
' Chicago. 


the issues and further space will be 
taken as circumstances’ warrant. 
Bowman, Deute, Cummings, Inc., has 
been retained to handle advertising. 

One of the most intensive publicity 
campaigns in the history of public 
relations has also been launched by 
the shipowners, though the unions 
are not far behind in this respect. A 
staff of reporters comparable in num- 
bers and ability with that maintained 
by many newspapers has been cre- 
ated to gather facts and disseminate 
them to the press. 


Use Research Men 


Research men have been employed 
to dig into many circumstances sur- 
rounding the strike. Photographers 
stand by ready to rush to any point 
where unusual pictures are likely to 
be secured. Speakers are being 
scheduled to address meetings of 
civic, business and patriotic organ- 
izations. In short, the shipowners 
have substituted an aggressive pub- 
licity policy for their one-time atti- 
tude of dignified silence. 

Though almost as well financed as 
the owners, the opposing faction is 
depending chiefly on radio and sub- 
sidized labor publications to get its 
point of view before the public. The 
latter, numerous and clamorous, are 
being distributed like handbills to all 
who will accept them. 

The first piece of copy in the news- 
paper series sponsored by the ship- 
owners purported to set forth the 
chief bone of contention in the strike. 
This is not the use of hiring halls, 
according to the copy, but the man- 
ner of hiring, and provision for en- 
forcement of agreements and awards. 
The operators do not wish to smash 
the unions nor to abolish hiring 
halls, the advertisement asserted, but 
they are concerned with the methods 
used in the management of these 
halls. 


Control Seized, Charge 


Under the terms of the 1934 
awards, it was said, the halls were 
to be jointly operated by employers 
and unions through a joint labor re- 
lations committee. Under actual con- 
ditions, it is charged, control has 
been seized by the unions through 
the union-appointed dispatcher in the 
halls charged with the duty of as- 
signing jobs, and the power of the 
labor relations committee has dis- 
appeared. 

Shipowners are required by law to 
operate seaworthy vessels in a safe 
manner, the copy went on. They 
have been unable to select competent, 
reliable men for this purpose, being 
forced, on the contrary, to accept 
those sent by the dispatcher, and be- 
ing powerless to discharge them for 
either incompetency or insubordina- 
tion. 

Therefore, the advertisement con- 
cluded, joint control of hiring halls, 
with provision for enforcement of 
awards and agreements, is the sole 
issue blocking an immediate strike 
settlement, and the operators stand 
ready to submit even this crucial 
point to an impartial board of arbi- 
tration. 


Earle Ludgin Gets 
F & F Laboratories 


KF & F Laboratories, which moved 
to Chicago from Omaha last May, 
have placed their advertising account 
with Earle Ludgin, Inc., Chicago, 
effective immediately. 

J. A. Davidson, advertising man- 
ager, said immediate plans provide 
for use of about 100 newspapers for 
F & F cough lozenges. 
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Briggs May Merge 
, Briggs May Merge’ = Tncreased Stress on 


turing Company and Motor Products 
I Corporation, both of Detroit, is being 
negotiated. Briggs manufactures au- 
tomobile bodies, while M. P. C. pro- 
y, .. duces windshield frames, hood hinges 
7 and other metal parts. 


United Pays Bonus 


United Advertising Corporation, 
Newark, N. J. is distributing a 
Christmas bonus to all employes, 
and has renewed all employe group 
insurance policies. 


Berberick Moves 


Brown Advertising Agency, Chicago, 
account executive. 
with Brinckerhoff, Inc., 


rf as 
merly 


cine 
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J 
\V) Across the misty span of time 
nes no story is sO Moving, so stir- 
hic ring, as the saga of transpor- 
est tation. Man's first beast of 
by ch burden was his own bare back. 
ew Later came the ox, the ass, the 
ne © horse. Then the wheel. Then 
roads, on which these primitive carts could pass. 
PAX Then better roads. Then better horses and coaches 
cow! and buggies and what-not! And then. . 
oc After long, sleepy centuries, came a demon on 
cre wheels; a horseless carriage that propelled itself; 
\ a weird,wheezy contraption that made people stop 
~ e and stare... that made wild-eyed horses rear and 
: run... the automobile! 
*! 
gg . 
. Today, when Mr. and Mrs. John Homer drop in 
A 


for 1937, there is a vast difference 


gay 90's. There is a vast difference, 


smoother, more comfortable . . . 


trees, flowers, shrubs, gardens. 


To them a car is not a matter of 
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Roy W. Berberick has joined E. H. | 


He was for- 
Chi- 


to preview one of the sleek streamlined models 
car and its one-cylinder asthmatic ancestor of the 


this modern symphony of steel and the creaky 
ox-cart behind which Mr. John Homer's ancestor 
trudged so patiently in the long ago. 


Yet there is no real difference in the primitive urge 
back of these two men: the urge to move on; to 
go places and do things; to make life swifter, 


themselves but for their loved ones. 


Let us examine for a moment why Mr. and Mrs. 
John Homer are so acutely interested in the pur- 
chase of a car. Mr. and Mrs. Homer do not live 
in a snooty apartment house district where door- 
men fall over each other and where garage space 
is worth a king’s ransom. They live out in the 
residential and suburban areas. . . 
can follow Nature’s “design for living” 


matter of necessity. Their mode of life demands it! 


SESE SPEARS 


‘Selling’ Salesmen Is 
Urged at ABP Meeting 


Chicago, Dec. 15.—Advertisers and 
agency executives participated with 
publishers in the Western zone 
meeting of the Associated Business 
Papers, Inc., at the Union League 
Club yesterday, when the subject of 
“What the Advertiser Has a Right 
| to Expect from His Business Paper” 
More 


| was discussed from all angles. 
than 125 attended. 

Emphasis was laid upon increased 
‘editorial service, coverage which 


represents buying power, and greater 
merchandising of business paper ad- 
vertising to the sales and distribu- 
tion organization of the advertiser. 
More information was sought from 
business papers as a means of pro- 
viding ammunition for aggressive 
merchandising of business publica- 
tion campaigns. 

William E. McFee, American 
Rolling Mill Company, Middletown, 
O., and president of the National In- 


OF STEEL 


FROM OX-CART WHEEL TO SYMPHONY 
MAN MOVES ON! 


As a matter of fact, the automobile made possi- 
ble this mode of life. So Mr. and Mrs. Homer 
(together with the all-important Little Homers) 
automatically become the perfect prospect: people 
who have to have cars, tires, batteries, gas, oil, and 
have the money to buy them! 


Both Mr. and Mrs. Homer read Better Homes & 
Gardens. We said both and we mean it! Better 
Homes & Gardens is, and always has been, a 
man-woman, home-interest book. That means 
1,400,000 husbands as well as 1,400,000 wives; 
and it takes both to buy a car. 


Yes, and it takes both to decide on any sizable 
purchase for the home. . 


. whether you're selling 


cars or carpets, beds or bathtubs. What’s more, 


between this 


too, between 


ing but HOME. . 


not only for 


where they 
among 


choice but a 


TREATS Ie 


‘OUR REAR ames, 3. 3 


BETTER HOMES. 
& GARDENS 


at RS.— POLK SURVEY: The /atest-Polk Survey, covering 17 leading national 
magazines in 18 represeniative cities, proves that Better Homes & Gardens tops them all, 
not only in home ownership but in automobile ownership. After all, the two go together! 


it takes a magazine like this (that keeps the reader 
mentally at home) to make the sale quicker! 


That is one reason why Better Homes & Gardens 
is so rich in Buy-ological Urge! There is nothing 
in the book to take the reader's mind off the 
business in hand. No fiction; no fashions; noth- 


. and home to the tune of 


100 percent! There is everything in the book to 
encourage the reader to read how and buy now! 


It is no mere coincidence that Better Homes & 
Gardens, for 36 consecutive months, has shown 
outstanding gains in advertising over the same 
months of previous years. Better Homes & Gardens 
has proved its paying power and its staying power! 


It delivers, in one package, the largest single’ 
group of home-owning, home-minded people in 
America; 1,400,000 families with growing needs 
and growing children; folks who are blessed with 
a spirit of healthy discontent; who want better 
homes, better gardens, better cars, better everything ! 


Through Better Homes & Gardens you reach this 
great mass-class market . 
without detours and with more mileage for your 
money! Meredith Publishing Co., Des Moines. 


. without “cold starts,” 
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dustrial Advertisers Association, 
spoke at the luncheon which opened 
the meeting. He urged that publish- 
ers make the interests of their read- 
ers their primary consideration, and 
urged editors to participate in edu- 
cation of business and workers as to 
the advantages of the American 
competitive system as compared 
with any other that might be offered 
in its place. A further report of his 
talk appears on another page. 


Both Sides Presented 


In the analysis of what the ad- 
vertiser expects from business pa- 
pers, which occupied the afternoon 
session, four points of view were 
developed, and each was discussed 
by two speakers, one representing 
the advertiser or agency and the 
other the publisher. 

Market analyses should be _ pro- 
vided by the publisher as part of 
his normal service to agencies, said 
J. J. Lawler, Reincke-Ellis-Young- 
green & Finn, who said that in many 
cases business papers are unable to 
supply the facts and figures regard- 
ing their markets on which the plac- 
ing of advertising depends. While 
the information obtainable from 
business papers usually represents 
only the start of a complete investi- 
gation, it is usually very helpful in 
indicating the right approach to the 
problem, he explained. 

H. E. Hilky, Factory. pointed out 
that, while business publishers have 
information on their markets which 
is available to advertisers, many 
questions are asked, the answers to 
which would require extended field 
surveys at considerable expense. In 
addition, he pointed out, many 
agencies ask for market information 
which is to be used primarily for 
competitive solicitations. Publish- 
ers of industrial magazines regard 
the building of accurate market 
analyses as a primary feature of 
their advertising sales work. 


Buying Power vs. Numbers 


Aubrey, Moore & 
gave the agency view- 
point on coverage, indicating that 
the space buyer is more interested 
in reaching the buying power of an 
industry than in mere numbers. He 
recommended providing additional 
information to indicate the success 
with which a medium has won reader 
interest among those who are in a 


Otis Beeman, 
Wallace, Inc., 


William E. McFee, president, National Industrial Advertisers Association, 
is greeted by his host, Paul |. Aldrich, president, Associated Business Papers, at 
the ABP Western Zone Hanae: in eneage last week. 


(left) 


position to influence purchase of the 
advertiser’s product. 

John Sweet, Traffic World, said 
that the publisher who insists that 
15 per cent of the units in a field 
do 85 per cent of the buying should 
be prepared to show that his circu- 
lation covers specifically the 15 per 
cent. By demonstrating just what 
part of the buying power his circu- 
lation covers, he can make his cir- 
culation statement mean a lot more 
to advertisers. On the other hand, 
he pointed out the tendency of space 
buyers to use large circulations as 
one reason why publishers are some- 
times forced to expand their circu- 
lations beyond a reasonable point. 

Harry Neal Baum, Fairbanks, 
Morse & Co., discussed editorial co- 
operation, and said that all the ad- 
vertiser wants is a sound editorial 
content which actually interests the 
reader. He said that publicity for 
the technical product should be sub- 
mitted to the editor entirely on its 
merits, without advertising consid- 
erations and reported some remark- 
able evidences of reader interest 
based on the publication of minor 
news items of this character. 

Arthur L. Rice, Power Plant En- 
gineering, said that the problem of 
handling news of advertisers’ prod- 
ucts is a knotty one, as careful edit- 
ing, from the reader’s standpoint, is 
necessary to preserve the proper 
standards. He gave some instances 
to prove the point that even unfa- 
vorable publicity regarding an ad- 
vertiser’s products, based on facts, 
may in the long run help the manu- 
facturer by enabling bad features to 
be corrected. More interesting han- 
dling of technical material is the 
greatest difficulty confronted by the 
industrial editor, he said. 


Give Detailed Information 


In discussing the question of re- 
sults, H. H. Simmons, Crane Co., 
said that direct inquiries represent 
the least important feature for most 
industrial advertisers. One of the 
most important is increased enthusi- 
asm on the part of the sales and 
distributing organization. He urged 
business papers to imitate general 
media in supplying detailed informa- 
tion regarding their coverage, to per- 
mit more successful merchandising 
of advertising to the sales organiza- 
tion. Breakdowns by county or trad- 

(Continued on Page 24) 


Indusrrial and 
Commercial 
Air Conditioning 


Effective coverage in this Important Dual Market 

+. two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS Bia 
KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . 


BOTH PAPERS 


+ CHICAGO 
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HOLIDAY BELLS 
RING STORY OF 
NEWBORN CHILD 


Insurance Company Carillon 
Detroit Institution 
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Ford Launches ; 
Construction of 
Miami Exhibit 


Miami, Fla., Dec. 16.—Construc- 
tion of a block-long pavilion on Bis- 
cayne Boulevard here, to house a 
giant seasonal display of the Ford 
Motor Company, was under way 
today. 

Plans call for opening the pavilion, 
a permanent structure, around Jan. 1, 
and continuing the exhibit here an- 
nually about four months in conjunc- 
tion with an extensive promotion 
campaign. 

Whether the. exhibit idea will be 
expanded to other vacation centers 
was not determined. The display 
will be similar to those staged at 
world’s fairs and other _ special 
events in various parts of the coun- 
try. 


iit 


BELLS HAVE MECHANICAL CONTROLS 


CARILLON SPONSOR 


Detroit, Dec. 17.—Though the peo- 
|ples of the earth no longer believe, 
| with the ancients, that the music of | 
| bells has power to disperse storms 
and pestilence, drive away enemies 
and terrify evil spirits, the haunting 
and melancholy notes wield as strong 
|an influence over the emotions of 
man today as when his simpler 
F - ee brother stood up in his fields 1,500 
Director of advertising of Michigan | ..475 ago to hearken to the strange 
Mutual Liability Co., Detroit, Marguerite Sai ceeaiicies 
Auberle is responsible for the company's | : ep uae 
famous carillon program. That this opinion is shared by the 
National Association of Mutual Cas- 
ualty and Fire Insurance Companies 
was indicated at its recent conven- 
tion when it officially recognized the 
carillon of the Michigan Mutual Lia- 
bility Company as an advertising me- 
dium and presented the company 


Gets Milan Account 


a oe Samuel Milan, Restaurateur, has 
ee ee appointed Metropolitan Advertising 
Co., New York, as advertising agent. 
A movie campaign has been launched 
featuring moving pictures of 1900.| has enlarged its quarters at 333 N. 
Raymond Turpen is directing the} Michigan Ave., occupying the entire 
account. 27th floor. 


;aé 


K-E Enlarges Offices 


Kirtland-Engel Co., Chicago agency, 


Coming Soon ‘ 


Michigan Mutual Liability Company carillon has become an institution in Detroit, 
and Dorothy Noack, executive of a civic association, tests the equipment which 
mechanically operates the console as Dr. Miner, carilloner, explains some fine 


* 


points. 


with an award testifying to its ex- 
cellence. 

The Michigan carillon is something 
of an institution hereabouts. The 
late P. W. A. Fitzsimmons, president 
of the company, was deeply im- 


been made available to many civic 
organizations, patriotic societies and 
others interested in the promotion of 
educational and philanthropic proj- 
ects. The carillon usually provides 
the musical interlude at these meet- 


A new monthly business paper that will completely and exclu- 
sively cover—for the first time!—the important field of stokers, 


heating field. 


Advertisers: 


JOURNAL. 


fast growing market. 


needs in this important field 


treatment and in format. 


Plan your 1937 appropriations accordingly. Hold back 
part of your budget for the svOKER & AIR CONDITIONER 


It is the surest and soundest way to tap this 


Write, telegraph or telephone \ wickersrim » 


420 


air-conditioners and automatic coal heating. 


To be issued, after two years’ research and planning 


by a publishing firm that knows what it takes and can deliver: 


EDITORIAL competence and complete circulation coverage 


MARKETING services to advertisers built to fit their 1937 


The publication will set new standards in business paper publishing, in editorial 


In circulation coverage and marketing services to advertisers it will enlarge 


and extend high standards long established in another branch of the automatic 


CIRCULATION 


l-irst issue, 12,000 


RATES 


I page, 12 times, $160 


23 page, I2 times, 117 
(4 page, I2 times, 94 
'; page, I2times, 51 


8QOQ 2) 


Jor further information 


FOWLER BECKER PUBLISHING 


\IADISON 


AVENUE, 


NEW 


CO. 


YORK, N. Y. 
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pressed when he first heard it at the 
Hall of Science during the Century 
of Progress in Chicago, and when 
the opportunity arose in 1935, he 
bought it as a cultural contribution 
to the civic life of Detroit and to 
give the company a new and benevo- 
lent personality in the eyes of the 
public. 


A Daily Benediction 


Since September of that year, the 
carillon has become a familiar daily 
adjunct to the lives of all within 
sound of its silver tongue. It aids 
the busy housewife get children and 
husband off on their respective daily 
errands by sounding the hours and 
half hours from 8 to 10 in the morn- 
ing. It adds a melodic touch to the 
busy noon-day life of the city with 
a ten-minute concert, and it lulls 
children to sleep in the evening with 
a curfew, ‘‘When Day Is Done.” 

Perhaps the Mutual Carillon 
reaches its zenith as an instrument 
for forwarding the public welfare 
and raising the prestige of the com- 
pany on holidays. It presents a 15- 


minute concert every Sunday; trans- 


lates the epic of Easter into the uni- 
versal language of music; reproduces 
the victory of the Pilgrims in a 
Thanksgiving offer and spreads the 
joyous tidings of Christmas in a gra- 
cious symphony of good-will. 

Detroit’s inhabitants have taken 
the company and its bells to their 
hearts. They have sought to learn 
more about the mechanism which 
brings these welcome concerts to 
their ears daily throughout the year 
and the company’s auditorium has 
been made available for gatherings 
at which visitors may hear the mys- 
tic language of the bells at close 
range. 


In addition, the auditorium has 


ings. 
Tempo Is Controlled 


Originally made by J. C. Deagan, 
Inc., Chicago, the carillon weighs 
nine and one-fourth tons. It con- 
sists of 25 tubular bells with key- 
board, automatic player and West- 
minster chimes. The largest bell is 
C, with 261.6 vibrations per second. 
Though 12 feet, 6 inches in size, this 
bell weighs less than 600 pounds. 
The carillon is damper equipped. 
each bell having its individual ac- 
cessory to silence one note at the 
instant another is sounded, thus per- 
mitting the use of “singing tempo,” 
without the running together of the 
music. The carillon stands in a spe- 
cially constructed campanile in the 
company’s home office building. 

The recent death of President 
Fitzsimmons caused postponement 
of plans to give wings to the Mu- 
tual carillon through its wedding to 
radio, uniting the oldest and the 
newest discoveries of mankind. It 
is probable, however, that Station 
WXYZ and the Michigan network 
will carry this program, originally 
scheduled for Christmas day, early 
in the new year. 


Students are Radio 


Executives for a Day 


Students of Thomas _ Jefferson 
High School, San Antonio, Tex., 
took over Station KTSA on Friday, 
Dec. 18, and ran all departments but 
one, under the supervision of the 
regular personnel. 


The only department where the 
students did not enter was that 
watched over by government li- 


censed engineers and operators. In 
all others, students announced, wrote 
continuity, sold advertising, and op- 
erated switchboard and accounting 
department. . 
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GIBBONS KNOWS CANADA 


J. J. GIBBONS LIMITED - 
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ADVERTISING AGENTS 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use ‘‘Reserve Illustra: 
tions’’ submitted 10 days approval | 
by mail from world’s largest file. 
Cost only $10 each. Model releases 
for advertising use. 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 
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This young lady 


wears diamonds 
all over 


XCUSE us for getting personal, 

young lady, but you represent a 
market that is extremely important to 
every manufacturer of branded, adver- 
tised merchandise. 

Hat, gloves, wrist watch, dress... 
everything you wear you buy freely, 
but you don’t let buying get out of 
hand. Because you and your husband 
have a well-developed sense of respon- 
sibility, you discount your bills. So you 
enjoy the use of charge accounts wher- 


ever you go. Your retail credit bureau 


THE 


She’s typical of the Great Buy-and-Pay Diamond Market 


gives you the very highest credit rating.* 
Like other members of the Diamond 
Market, the American is your favorite 
monthly magazine. It appeals to your 
sense of rightness. You enjoy its true- 
to-life fiction, its stimulating articles 
and interesting features. 
Manufacturers who are up on their 
retail facts know that charge-account 
customers like you often out-buy the 
run-of-mine customers two or three to 
one. No wonder they regard the Amer- 


ican as a vital part of their advertising! 


HIGH 
INCOMES 


MEDIUM 
INCOMES 


Low 
INCOMES 


CONCENTRATE ON THE DIAMOND MARKET 


.. the heavy buyers of Branded Merchandise 


The American Magazine audience is like a dia 
mond in shape and value. Extending from top to 
bottom of the national income triangle, it is wide 
in the middle where sales are greatest; tapers 
at the top where there are fewer people; tapers 
at the bottom where selectivity is all-important 
because there is a decreasing market for most 
nationally advertised products. It is a profitable 
market throughout—-a concentrated market of 
consumers who buy /free/y and pay promptly. 


“(Retail Credit Bureaus in 31 key cities report 8 out of 10 
American Magazine subscribers with charge accounts enjoy the 
highest credit rating. A copy of this study will be sent on request.) 


American Magazine 


Largest 25¢ General Magazine in the World « Average Circulation More Than 2,100,000 


THE CROWELL PUBLISHING COMPANY, 250 Park Avenue, New York. Publishers of: COLLIER’S .. WOMAN’S HOME COMPANION .. THE AMERICAN MAGAZINE .. THE COUNTRY HOME 


Copyright 1936, The Crowell Publishing Co. 
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NEED TO SELL 
SALESMEN TOLD 
AT ABP MEETING 


(Cootinued from page 21) 
ing area would be very 
this connection, he said. 

G. D. Crain, Jr., publisher of Apver- 
TISING AGE, said that results depend 
upon the specific objective of the 
advertiser, which varies widely with 
the character of the product, sales 
set-up and competitive position. He 
urged publishers to be more familiar 
with the objective of the campaign, 
and to work with the advertiser in 
insuring its accomplishment, 
cially from the standpoint of the 
character of copy used. He urged 
the development of a standard tech- 
nique for measuring results in terms 
of relative effectiveness of copy. 

The talks were summarized by 
Samuel O. Dunn, Simmons-Boardman 
Publishing Company, who endorsed 
emphatically the suggestion of Mr. 
McFee that business editors do more 


espe- 


to defend business from 


| tacks. 


‘spoke at the dinner meeting on the | 


the First National Bank of Chtengs, | 
business outlook, in which he ana- | 
lyzed favorable prospects as modi-| 
fied by various economic and political 
uncertainties. 

The meetings were presided over 


| by Paul I. Aldrich, The National Pro- | 


helpful in| 


| 


visioner, president of the A. B. P., 
and E. T. 
man Publishing 


zone chairman. 


Company, Western | 


Wexelburg Heads | 
Managers’ Club 


H. D. Wexelberg, Van Cleef Broth- | 
ers’ Company, has been elected presi- 
dent of the Advertising Managers’ 
Club of Chicago. 


Other officers named are L. E. 
Meyer, Cellucotton Co., vice-presi- 
dent; R. F. Drake, Felt & Terrant, 


secretary-treasurer, and Marie Flem- 
ing, B. Heller & Co., recording secre- 
tary. 


Open H onolulu Office 


Tom and Cleo Barry have opened 
offices as advertising consultants in 
Honolulu, Hawaii, at 82 Merchant 
St. Mr. Barry was formerly a radio 
announcer and later with Franklin 
Theatrical Enterprises in the adver- 
tising department. 


) } 
Edward Eagle Brown, president ot | 


LABELS 10 GIVE 


TECHNICAL DATA: 


Howson, simmons-Board- GONSUMET Advertising of New 


Line Starts in Spring 
New York, nag 17.— Firm belief 


that the consumer needs, wants and 
will respond to more detailed and 


/authentic information than has ever 


before been made available is re- 
vealed in plans of Marshall Field & 
Co. to unify under the “Fieldcrest” 
name products for the 17 depart- 
ment store divisions which account 
for 30 per cent of the average vol- 
ume of such stores. 

As the project of simplifying the 
company’s marketing structure by 
grouping well known brands under 
the identifying aegis of Fieldcrest 
moved smoothly into its final phase, 
it became evident that a heavy mag- 
azine advertising schedule for 
spring through Fletcher & Ellis will 
lay emphasis on this feature. Not 


DAVID MAGOWAN 


310 E. 45th St., New York 


DOUBLE POWER 


SELLING MAIN STREET 


Thousands of merchants hold the key to successful selling on Main Street. 

Since these merchants find it profitable to use local advertising in country news- 
papers to move goods of their own selection, the national advertiser can make 
effective use of these same media to sell the consumer and at the same time enlist 
the cooperation of the merchants. 

Western Newspaper Union centralizes advertising in 3,800 influential country 
town newspapers—offers you a mass circulation of 2,400,000 families every week 
—the largest unit of circulation in the small town and farm market. 


WESTERN NEWSPAPER UNION 


210 S. Desplaines St., Chicago 


EARL E. SPROUL 


‘ 


Allen E. Norman, with the organization 
since 1934, has been appointed general 
manager of Fawcett Publications. 


only will the buyer be given a con- 
cise summary of the qualities of each 
product through certified quality la- 
bels affixed either to the merchandise 
or to the package, but she will be 
told how to treat the goods to obtain 
the longest wear. 


Sample of Information 


For instance, the labels on Field- 
crest Golden Gate sheets will con- 
tain the following information: 

“What It’s Made Of: Selected 
premium cotton, spun in our own 
mills. 


“How It’s Made: Woven with 140 


threads per square inch (standard 
68x72 utility grade muslin. sheet- 
ing). Bleached extra white’ by 


double-boil process without the use 
of harmful chemicais. Free from im- 


purities. Flame singed to remove 
tint and fuzz. 
“Service It Will Give: Strong, 


durable fabric for maximum service. 
Weighs 5.1 ounces per square yard 


(4.7 ounces is average). Takes a 
75-pound pull to break fabric (ex- 
ceeds U. S. Government specifica- 


tions by 5 pounds). It is the nature 
of all sheeting to shrink in length 
and allowance should be made. 

“Best Care for Longer Wear: 
This is a sturdy construction and 
may ‘be laundered without special 
care at home or in a power laundry. 
However, strong soaps and bleach- 
ing compounds should be avoided as 
they weaken even the strongest 
fabrics.” 

This detailed information will not 
only make it easy for the consumer 
to reach a quick and intelligent de- 
cision, it is argued, but will relieve 
the strain on the weakest link in 


the merchandising chain. It will 
convert much department store 
buying into the “automat” class, 


lifting the burden of proof from the 
girls who stand behind the coun- 
ters. 
Other Leading Features 
Other features of the emergence 
of Field’s from a jobber of hetero- 


geneous lines produced by other 
concerns into a highly integrated 
producer, concentrating on its own 
brands to the exclusion of all oth- 
ers, are almost as startling as the 
certified quality labels. Consumer 
advertising will repeat the story 
now being related to retailers 
throughout the land—that the Bet- 
ter Fabrics Bureau, official testing 
organization of the National Retail 
Dry Goods Association, will stand 


guard over and attest both the qual- 
ity and_- standardization of the 
Fieldcrest line with equally rigid | 
guardianship exercised by Field's | 


Bureau of Style and Design, “to 
bring fashion leadership to price | 
lines which produce the average | 


store’s greatest volume.” 
These lines embrace _ blankets, 
sheets and cases, bedspreads, linens, 


towels, cottons, silks and rayons, 
woolens, Wilton carpets and rugs, 
draperies, lace curtains, women’s 
hosiery, knit underwear, lingerie, 
wash dresses, handkerchiefs, and 
gloves. Each will carry the Field- 
crest name, and will likewise con- 


tinue to boast the identification un- 


der which it 


became widely and 


(Continued on Page 31) 


Cull Mail List 
of House Organ 
By Clever Copy 


New York, Dec. 16.—In a nove] 
move to insure interest in its house 
organ list, Hotel Governor Clinton 
today has taken a cue from crowd. 
ed theatrical palaces in a mailing 
piece to a wide list of prospects for 
Over the Coffee Cups. 

The folder and reply card are 
hooked up cleverly with an envelope 
note notifying the prospect that the 
“seating capacity” is limited. 

“Your seat is 14, pew 9,” reads 
the note, “upon condition that you 
attend regularly. Seating capacity 
limited. No standing in _ aisles. 
Bouncers always in attendance to 
preserve order and ‘fire’ exits con- 
venient. 

The reply card, attached to a 
copy of the publication, carries the 
follow-up action warning, “no more 
‘tickets’ to those who don’t send 
back reservations. Ergo!” 


Promote Slash Pine 


Section of Georgia 


Thirty-five Georgia counties will 
raise funds and participate in adver- 
tising the section of the state suited 
for raising slash pine. 

The advertising program, to be 
carried in business papers, will stress 
advantages of that section, advo- 
eating establishment of paper mills 
there. Slash Pine Association, Sa- 
vannah, has planned the initiation of 
the campaign. 


American Can Company 
Issues Food Charts 


A set of food charts, lithographed 
in four colors, is being distributed 
by the American Can Co., New York, 
to school coaches and_ teachers 
throughout the United States. 

Each chart is built around one 
specific ‘food essential” and lists the 
canned foods particularly strong in 
that food essential. 


To “Displays” 
- Leslie Carroll has joined the ad- 
vertising department of Advertising 
Displays, Chicago. He was formerly 
with Ahrens Publishing Company 
and previously was with The Trade 


Press Publishing Co., Milwaukee. 
Don Harway and Company have 
been appointed Pacific Coast repre- 


sentatives. 


Two Join Ross Roy 

George Jarrett, formerly with 
Metropolitan Motion Picture Co., has 
been appointed director of the photo- 
graphic department of The Ross Roy 
Service, Inc., Detroit. George H. 
Hobart, formerly with Wilding Pic- 
tures, Inc., also has joined Ross Roy 
Service. 


McGarry with Wausau 

Wausau Paper Mills Co., Brokaw, 
Wis., has appointed M. E. McGarry 
vice-president in charge of sales. His 
headquarters will be in the Chicago 
sales office, 111 W. Washington Blvd. 
Mr. McGarry was formerly with 
American Writing Paper Co. and 
with the Munising Paper Co. 


MAGNETIC 


MCCALL’S 
=o one 


than any other 
women’s magazine. 
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AMILLION sof 
PURSE-POWER 
MARKET— | 2 


Wherever in this re-prospering nation . 
you find a market of such size, safely 2 
count on its being one of high potentials ‘ 
—in sales volume, in profits. 


And there’s more than size in the million 
purse-power daily following of the 
Chicago Herald and Examiner. Richly 
abundant in it is “Vitaman V” — the 
energy factor that steps up sales for adver- 
tisers to a point provably above normal. 


This newspaper commands a premium 
price (50% “above the market”) because 
it is obviously better tuned to the tastes of 
its readers. That largely accounts for its 
richness in Vitamin V. 


ah fo, For this daily million must be definitely 
baie Fm, prejudiced in favor of this newspaper. 


Only through its columns can they all be 
reached — through columns that pulled 
513,000 inquiries from editorial features in 
the last 47 weeks. 


That's responsiveness with a vengeance 
—Vitamin V superbly in action. No rea- 
son why it shouldn't work the same way 
for you! 


@ HERALD AND EXAMINER 
REX: Richie V: , i “7 : 


NATIONAL ADVERTISING REPRESENTATIVES 


PAUL BLOCK AND ASSOCIATES 


NEW YORK - DETROIT <-: PHILADELPHIA 
CHICAGO : . earene CINCINNATI 
- LOS ANGELES - SAN FRANCISCO | 
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Chapter 12 
ORANGES 


T° EASY to point fingers at the lu- 
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whole significance of the advertising 
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them as well as the advertiser. Like 
orange trees, advertisements thrive 
best when planted in fertile soil. 
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December 21, 


1936 


FHA Building 
Is Increased 


70% Over 1935 


Washington, D. C., Dec. 16.—The 
Federal Housing Administration, in 
a report today on new business for 
1936, estimated the government pro- 
gram has induced more than two bil- 
lion dollars in modernization and re- 
pair work for private business. 

The report for 1936 shows $700,000,- 
000 in new business placed by the 
agency for 1936, an increase of more 
than 70 per cent over 1935. This new 
business was contracted under the 
mutual mortgage insurance division, 
the permanent part of the FHA pro- 
gram. 

Since the beginning of 1934, when 
the agency started operations, a total 
of $1,125,839,000 in business was 
transacted up to Dec. 1 of this year, 
with $500,000,000 representing mod- 
ernization and repair work. 

With many private’ businesses 
tying in promotion with the govern- 
ment housing program, federal sta- 
tisticians have estimated that 
for every dollar of repair work in- 
sured by the FHA, approximately $4 
have been spent on jobs paid for in 
cash or by other financing methods. 


Joins Typographers 
Theodore Mihm has joined Typo- 
graphic Craftsmen, Inc., New York, 
in the art department. 


With a unique neck label, 


the Lippin- 

Cincinnati, has introduced this 

bottle for its current tomato 
juice pack. 


cott Co., 
unusual 


To Dissolve Agency 


H. B. Stark, as president of the 
Stark Advertising Agency, Louisville, 
Ky., has filed notice of dissolution 
of the corporation. The agency was 
founded several years ago by the late 
Tom Stark, formerly § advertising 
director for the Louisville Paper Co. 
It specialized in combination adver- 


tising in country newspapers. 


GOVERNMENT AID 
NEEDED 10 SELL 
TRUTH: COPELAND 


Market Problems Outlined to 
Sales Executives 


New York, Dec. 1 -Truth in ad- 
vertising cannot be sold by industry 
alone, but needs government cooper- 
ation, Senator Royal S. Copeland yes- 
terday told the National Federation 
of Sales Executives at its semi-an- 
nual meeting here, attended by 250 
members. 

While government policy should be 
conciliatory and helpful, the Senator 
added, it must also be firm, so as to 
check flagrant violations. 

“My first interest,’”’ he said, in com- 
menting on proposed food and drug 
bills, “is to protect the consumer, by 
requiring standards of identity and 
quality.” 

While not opposed to “trade puff- 
ing,” he expressed his belief that cur- 
rent advertising has too extravagant 
claims. 

Other speakers at the meeting, cov- 
ering a broad range of sales and pro- 
motion problems, included I. J. Fair- 


REACHING VACATIONERS 


Brown and Williamson Tobacco Corporation's elaborate sound truck is routed 

through the South for the winter, featuring a dealer tie-up, embracing a free 

package offer to bystanders who purchase a package of Raleigh or Kool cigarettes 
from the store in front of which the truck stops. 


child, chief of the division of trade 
standards, National Bureau of Stand- 
ards; P. O, Ferrel, vice-president, 
Real Silk Hosiery Mills, Inec.; J. W. 


Darr, vice-president, Commercial In- 
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1936 -A “BOOM” YEAR FOR SCREENLAND UNIT 


....In fact, it’s been the “Boomingest” year in our history. It climaxes a long 


succession of boom years. 


Since 1932, our circulation delivery exceeds our guarantee in every A. B. C. 
period .... newsstand sales average better than 80°, of total circulation 
.... and advertising mage reflects this steady performance, gaining year 


after year. r 


Yes! It's been a grand year .... and 1937 looks even brighter. 


To our friends and clients who made our past success possible and shared 
in it, we extend thanks and greetings. May your Christmas be merry and 
the coming year bring you health and prosperity. 


SCREENLAND 


Chicago 
400 N. Michigan Ave. 


CREENLAND UNIT eum 


45 WEST 45th ST., NEW YORK CITY s 


Los Angeles 
511 S. Alexandria St. 


vestment Trust, Inc.; Dr. Vergil D. 
Reed, United States Bureau of Cen- 
sus; Raymond Moley, editor, Today; 
E. St. Elmo Lewis, marketing expert, 
and Bernard Lichtenberg, president, 
Institute of Public Opinion, Inc. 


Need More Sincerity 


“People are conscious of publicity 
and therefore suspect it,” Mr. Licht- 
enberg told the sales executives. He 
termed advertising as the first ex- 
periment in public relations, and 
counselled for greater sincerity as a 
means of overcoming suspicion. 

Mr. Fairchild and Mr. Lewis com- 
mented on the growth of co-opera- 
tives, as another “manifestation of 
consumer unrest and dissatisfaction 
with existing methods of marketing 
and distribution.” 

Disclosing the latest figures of the 


Farm Credit Administration and the 


Department of Labor, Mr. Fairchild 
showed that more than 12,500 co- 
operative organizations are in the 
business of buying and selling goods 
in this country for nearly 4,000,000 
members, representing an annual re- 
ported business of close to $2,000,- 
000,000. 

Mr. Darr said that many blamed 
the depression on “installment sell- 
ing.” In his refutation of this state- 
ment, he brought out that install- 
ment sales have been normally 12 
per cent of all retail sales, and that 
this ratio had been maintained 
throughout the depression. 

The federation went on record as 
favoring a census of business and 
manufactures to be taken in years 
ending with 2 and 7, each five years, 
while the usual population and agri- 
cultural counts are made in years 
ending with 5 and 0. In this con- 
nection Dr. Reed urged need for 
greater co-operation between the bu- 
reau and sales executives, in order 
that the bureau can provide more 
timely and complete reports. 


“Farm Journal” to 


Increase Its Rates 


With present circulation over 1, 
300,000, Farm Journal, Philadelphia, 
will raise its circulation basis for 
September, 1937, to 1,250,000, with 
an increase in rates taking effect for 
that issue. 

The circulation increase is 13.5 per 
cent and the rate advance, 5.5 per 
cent. 


Timeotiaion Issues 
New Rate Schedule 


Jacksonville Times-Union has is 
sued a new rate card showing an in- 
crease of one cent in the daily rate, 
effective Jan. 1, 1937. 

The new daily rate is 14 cents. 
The Sunday rate is unchanged at 16 
cents. 


Gets Geedvieh Sandvies 


B. F. Goodrich Company, Akron, 
O., has appointed Fuller & Smith & 
Ross, Cleveland, to handle advertis 
ing of Goodrich and Miller rubber 
sundries. Separate campaigns are 


planned for the two lines, with trade 
papers as the medium. 
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sell: Paced Ahead of Changing Times, this Editorial Technique proves its Fundamental Vitality 
tate- 
tall- 
ar HAT a forward-looking, outspoken people While times have changed, the Macfadden Editorial — simply the “How” and “Why” and “What” of life. 
that : : — : r , ‘ : TT . . . a. ee i? 
noe we Americans are today! Now nearly wen rong me not had to ” revised omens it is ” ach Mactadilen. Madgulinn wilh dims be sitasee- 
vital subject concerning human welfare is basic. The Times have simply caught up with this : = ‘ : 
Das : magia ; ; sive, because the Macfadden Technique is progressive. 
d discussable in print. Everyone seeks knowledge — how dynamic Technique. be as mass 
an ts fal. h Salas b Pa Not one is “just another magazine.” Study True Story 
ears - ° . 
ars, oe he ee ee ee One example of the Macfadden Editorial Technique — and the Macfadden Women’s Group, for example — 
mai But the public wasn’t always so progressive, asshown — as a forward force was its advocacy of better health — see how they treat modern problems of life. See how 
con- by the genteel magazines of Yesterday. Then editors —_ education — it urged fresh air, exercise, proper nutri- | Physical Culture keeps ahead in health education. 
4 had to be timid because readers were touchy, intolerant. tion, infant welfare — every subject affecting national _ Liberty is a newsy, vivid mirror of the thrilling world 
rder ; health. Strangely enough, these novel ideas were once __ we live in. So, with all Macfadden Magazines — each 
nore The pageant of half a century of American advance- i ae 
. ; derided — today they are almost commonplace. is alive, keyed closely to Today and Tomorrow — not 
ment has passed before one liberal editor, Bernarr Y d 
. : st . 
Macfadden. He did much to foster liberality by creat- The Macfadden Editorial Technique, daring and ne 
ites ing a new Editorial Technique. This new Editorial dramatic, “sold” new ideas in a popular manner so all A progressive kind of people — millions of them — 
cn Technique was at one time called radical simply be- _ could understand their value. This Editorial Technique read Macfadden Magazines. Advertisers seeking vol- 
a cause it was so vastly different ... today it is accepted brought countless letters straight from the hearts of | ume sales find these progressive people extremely 
wit 
for as sound—the powerful mainspring of the many suc- _ thousands of ambitious people. Hence Macfadden responsive to advertising in their favorite Macfadden 
per cessful Macfadden Magazines. Magazines lean toward the educational, answering = Magazines. 
per 
This sertes of advertisements ts sponsored by Physical Culture, the first of the family of Macfadden Magazines 
ule 
} is 
1 in- 
rate, 
ants. 
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Ss LIBERTY - TRU STORY - MACFADDEN WOMEN’S GROUP - PHYSICAL CULTURE - PHOTOPLAY - THE DETECTIVE GROUP 
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ADVERTISING AGE 


December 21, 1936 


GREATEST 


Pulling Power 
filvcillecrs 


ANYWHERE NEAR 
THE RATE 


OVER 40,000 


CIRCULATION 
PER MONTH 


To Buying and Specifying Officials of 
high rated plants that purchase In- 
dustrial Products in large quantities. 


Tell your sales story in New Equip- 
ment Digest—the industrial publi- 
cation that will give you live inquiries 
at economical cost. 


Increase in Advertising Rates 


The advertising rates of NEW EQUIPMENT 
DIGEST will be increased in 1937 according to the 
schedule of rates below: 


1 Mo. 3 Mo, 6 Mo.  12Mo. 

. erereys $565.00 $555.00 $540.00 $525.00 
2-3 page ...... 390.00 380.00 370.00 360.00 
4-9 page ..... . 275.00 269.00 263.00 257.00 
iow PESO ...... 205.00 201.00 197.00 193.00 
2-9 page ...... 145.00 141.00 137.00 133.00 
1-9 page ...... 80.00 78.00 76.00 75.00 


Minimum space accepted 1-9 page. 20% additional for 
two colors. 25% additional for special position. 


In fairness to Advertising Agencies, our pres- 
ent advertisers, and others, we are allowing a few 
weeks for advertising schedules to be made up 
and contracts signed at the old rates which are as 
follows: 


1 Mo. 3 Mo. 6 Mo. 12 Mo. 
> ere $475.00 $465.00 $450.00 $435.00 
2-3 page ...... 330.00 320.00 310.00 300.00 
4-9 page ...... 235.00 229.00 223.00 217.00 
1-3 page ...... 175.00 171.00 167.00 163.00 
2-9 page ...... 125.00 121.00 117.00 113.00 
1-9 PASO ...... 70.00 68.00 66.00 65.00 


Minimum space accepted 1-9 page. 20% additional for 
two colors. 25% additional for special position. 


Agencies and advertisers should send in con- 
tracts, or intentions of sending in contracts later, 
at once to secure old rates. 


40,000 Circulation Guarantee 


“We hereby guarantee from October 1, 1936, 
until further notice a total controlled coverage of 
40,000 distribution. Should our audit report show 
less than the above we guarantee to return pro 
rata of the adv ertising space price to the sever 
tisers represented.” , 


New Equipment Digest has an editorial con- 
tent interesting to every plant operating 
official as well as the ‘‘man at the top’’. 


Write or wire for advertising information. 


NEW EQUIPMENT DIGEST 


Industrial Activities | Mechanical Improvements 
New Products and Materials 


Co-operating with MacRae’s Blue Book 
it E. Huron St., Chicago 


‘WHOSE LITTLE 
GIRL ARE YOU?’ 
OIL FIRMS ASK 


Same Inspiration of Rivals 
Prompts Question 


New York, Dec. 17.—‘Whose little 
girl are you?” 

Two rival advertisers of motor oil, 
stung by the apparent disloyalty of 
their brain children, or brain young 
ladies in this instance, are asking 
this question of their current cam- 
paign heroines, who, attired in 
scanty swim suits and poses remi- 
niscent of, but more pathetic than, 
September Morn’s, bravely permitted 
photographers to snap them shiver- 
ing in the raw November breezes to 
illustrate the necessity of changing 
from summer to winter oil. 

The two advertisers whose inspira- 
tions coincided are Quaker State Oil 
Refining Co., Oil City, Pa., and 
Standard Oil Company of Indiana, 
Chicago. The matching copy of 
Quaker State first appeared in con- 
sumer publications as a four-color 
page in The Saturday Evening Post 
of National Automobile Week and 
that of Standard in newspapers 
issued about the same time. 


Increase Insertion Size 


Kenyon & Eckhardt, agency for 
Quaker State, told ADVERTISING AGE 
the idea of the pretty-girl series was 
first conceived by the creative de- 
partment last spring and roughs 
were submitted to the client in June. 
Finished copy was approved the first 
week of July, but the client, respond- 
ing to the force of the advertising 
idea and the appeal of the illustra- 
tion, ordered four-color magazine ad- 
vertisements, instead of the two-color 
pages which had been contracted for. 

Consequently, it was necessary to 
advance release of the first magazine 
advertisement, scheduled for October 
issues of two weeklies, in order to 
allow time for production of color 
plates and meeting the deadline. 
The first advertisement in the series 
appeared in the Nov. 14 Saturday 
Evening Post and Nov. 21 Collier’s. 

It was headlined, “Don’t let winter 
catch you unprepared,” and_ text 
warned that it was time to change to 
a free-flowing winter oil and implied 
that Quaker State would be found 
satisfactory. The bathing girl was 
present for the analogy that pretty 
girls must have mink coats in win- 
tertime, just as automobile engines 
need the protection of winter oil. 


Used in Broadside 


The advertisement was reproduced 
in a broadside mailed Oct. 1 to 10,000 
dealers and again in a mailing to the 
dealer list 10 days later which in- 
cluded a blow-up in one-sheet size 
for use as a poster. 

The same advertisement in two- 
column size was published during 
November in a long list of general 
and farm magazines and many daily 
and weekly newspapers. The De- 
cember advertisement for the same 
list pictures, the same model ankle 
deep in = snow. It is headlined, 
“What! Not Ready for Winter Yet?” 

While Kenyon & Eckhardt execu- 
tives regret the idea for their girl 
series is not exclusive with them, 
they are willing to back their unsea- 
sonably-attired young lady against 
all competitors. More than 30 models 
were rejected before Halleck Finley, 
the photographer, borrowed the win- 
ner from the household of a_ high- 
ranking army officer. 

He succeeded in doing so only 
through assurancees of more than 
usual privacy and protection. The 
assistance of the account executive 
is customarily considered indispens- 
able in posing this class of model, but 
in this instance. the account execu- 
tive was denied admittance to the 
studio. 


The girl portrayed her distress at 


her predicament so vividly in the 
25 shots taken that a movie scout 
who saw the photographs hastily ar- 
ranged a screen test. 


The basis of the four-color art for | 


MISS QUAKER STATE 


This miss in "contrast" copy, is telling 

the story of Quaker State Oil Refining 

Company winter oil needs with a moué 
emphasizing the chill. 


ee 
$$ 


MISS STANDARD OIL 


In a campaign breaking almost simu- 
taneously, this miss is featured in Stand- 
ard Oil Company of Indiana copy. Both 
girls have aroused considerable comment 


the magazines and posters was a col- 
ored blowup of a black and white 
photograph. 

The Standard Oil girl likewise 
came from outside the ranks of pro- 
fessional models. 

Executives of McCann-Erickson, 
Inc., Standard Oil agency, said they 
wished to get an “unsophisticated” 
girl. 

The Standard Oil campaign was 
opened with an introductory inser- 
tion Nov. 5, followed by copy featur- 


ing a man in shorts, Nov. 19. and 
the girl Nov. 25. 

Preparation of the campaigi began 
in August and early in October the 
campaign was outlined to dealers in 
slide films and bulletins. 


Block Promoted 


Lloyd Robert Block has been ap 
pointed head of the media depart 
ment, Grey Advertising Agency. New 
York. Lester C. Leber has been ab 
pointed account executive. 


———= 


Photo made for the Interesting People 
section of American Magazine by 


VALENTINO SARRA, Chicago 
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MARSHALL FIELD 


LABELS 10 GIVE 
TECHNICAL DATA 


Continued from Page 24) 
favorably known to retailers and 
consumers under the old regime. 
La France hosiery, for instance, re- 
gins the name made famous by 
many years of service and style, 
while winning the additional guar- 
antee extended by the new family 


mark, Fieldcrest. 
Enjoy Big Advantage 
That the manufacturing division 


Marshall Field & Co. will become 
, powerful factor in the ranks of 
national advertisers is indicated 
poth by its long experience in sell- 
ing retailers and by its relation to 
the famous Marshall Field retail 
store in Chicago. The latter, though 
divorced from the manufacturing 
division, undoubtedly will serve as 
a laboratory in which officials may 
study changing public tastes and 
the needs of retailers. 

Field’s has been associated with 
merchandising for so many years 
that it has evolved a definite for- 
mula for the sale of merchandise. 
This embraces not only quality 
sods, but a complete promotion 
plan for each store, including the 
window displays for which Field’s 
is famous. 

In giving unity to its complete 
line, Marshall Field & Co. have de- 
veloped an effective system of dis- 
tinguishing the various types of 
merchandise by colors, while main- 
taining the family resemblance. For 
nstance, all domestics will be pack- 
aged in green containers, all house 
turnishings in bright blue, and all 
fabrics and accessories in a smart 
plum shade. All Fieldcrest packages 
will carry the established Fieldcrest 
signature for complete identification 
throughout all lines. 


Some Exclusive Agents 


While exclusive franchises will be 
anned as far as the entire line is 
meerned, the company expects to 
zrant exclusive agencies to depart- 
uent or specialty stores on certain 
crades or styles within a line. It 
vill suggest nation-wide _ retail 
prices except for semi-annual clear- 
nce sales. Merchandise sold _ to 
hain and mail order houses will 
uot carry the Fieldcrest label. 
Another advantage which Field’s 
will enjoy is simplification of the 
uying problems of retailers, by 
naking available a single source of 
supply which can take care of a 
large part of the requirements of 
any dealer. Karastan rugs will con- 
tinue to be marketed under that, 
rather than the Fieldcrest name. 


France Has Advisory 


Committee on Publicity 


The French government has issued 

i decree creating an advisory com- 
iittee of publicity, attached to the 
Minister of Finance, which must be 
msulted in all publicity campaigns 
lating to the issuing of treasury 
mds or any other enterprises con- 
lected with the Ministry of Finance. 
A financial and technical sub-com- 
nittee of nine members each com- 
trise the committee. They will be 
Dpointed for one year terms by the 
resident of the Council and the Min- 
‘ter of Finance. 


Goodyear Plans 
New Jackson Plant 


Goodyear Tire and Rubber Co., 
‘kron, O., is making plans to build 
lew plant in Jackson, Mich., June 
» Costing approximately $3,500,000. 
Goodyear recently bought a 38-acre 
'e from Kelsey-Hayes Wheel Cor- 
tation. Clifton Slosser, vice-presi- 
“lt in charge of Goodyear produc- 
.0, announced that the Jackson 
“tory will produce 5,400 passenger 
“" tires and 1,000 truck tires and 
98 daily. 


KFYR Appoints 


Station KFYR, Bismarck, N. D., 
appointed Furgason & Aston, 
4S national representatives. 


Two for Simmonds 


E. J. Kelly Co., Kalamazoo, manu- 
facturer of printing and lithograph 
inks, has appointed Simmonds & 
Simmonds, Inc., Chicago, as advertis- 
ing agents. Business papers and di- 
rect mail will be used. The Mar- 
velite Process Corporation, Chicago, 
has named the same agency, and 
business papers and spot. radio 
broadcasting are to be used. 


Asheville Launches 


Campaign in Florida 


The Asheville, N. C., Hotelmen’s 
Association, the city of Asheville and 
the city chamber of commerce are 
co-operating in an extensive poster 
advertising campaign in Florida to 
attract winter tourists to stop in 
Asheville on their return home in 
the early spring. 


Differential 


of Newspapers 
Growing Wider 


Chicago, Dec. 14.—The differential 
between national and local rates has 
widened considerably during the past 
year, Walter Doney, Texas Daily 
Press League, and retiring president, 
Newspaper Representatives Associa- 
tion of Chicago, told the organization 
at its annual meeting today at Me- 
dinah Athletic Club. 

During the first 11 months of 1936, 
278 newspapers increased their gen- 
eral rates, while 29 more have an- 
nounced impending advances, Mr. 
Doney said, the result being that na- 


tional advertisers have been given 
a new incentive to obtain local place- 
ment of newspaper copy. 

A. G. Ruthman, of Gilman, Nicoll 
& Ruthman, was elected president of 


the Newspaper Representatives As-| 


sociation of Chicago, Mr. Doney be- 
coming ex officio member of the 
board. J. W. Cullen, John W. Cullen 
Company, was elected vice-president; 
Paul Ray, E. Katz Special Advertis- 
ing Agency, secretary, and H. E. 
Scheerer, Scheerer, Inc., treasurer. 
Palmer Terhune, of DeLisser, Boyd 
& Terhune, was elected a director for 
one year, while T. J. L. Klapp, Allen- 
Klapp-Frazier Company, will serve a 
two-year term. J. E. Lutz was chair- 
man of the nominating committee. 
Other achievements of the associ- 
ation cited by Mr. Doney were the 


handling of 9,877 inquiries during 
the first 11 months of the year, and 
persuading Western railroads to in- 
crease their newspaper appropriation 
from $75,000 to $300,000. 


KARK Joins NBC 


Station KARK, Little Rock, Ark.. 
will become an affiliate of National 
Broadcasting Company effective Jan. 
1. The station is owned by the Ar- 
kansas Radio and Equipment Com- 
pany and is affiliated with the Ar- 
kansas Farmer. 


WDBJ Moves Offices 


Offices of Station WDBJ, Roanoke. 
Va., have been moved to the new 
studio building at 124 W. Kirk Ave. 
R. P. Jordan is manager of the sta- 
tion. 
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Air conditioning and refrigeration, 
as an industry, is an extremely 
active market. 


During the first 10 months of 1936 
more than two million household 
electric refrigerators have been sold 
—an all-time record. Commercial 
refrigeration sales have reached new 
peaks. Air conditioning is going 
forward. The industry is geared for 
big production in 1937. 


An expanding active market, repre- 
senting so many millions of dollars 
naturally attracts new capital, new 
personnel. During the past year, 
many new companies have _ been 
formed and are coming into the 
industry. Many old companies have 
organized new departments and be- 
come active in this market. New 
distributing organizations, new deal- 
ers, new service companies are 
springing up. Additional newcomers 
will no doubt enter the business. 


Manufacturers of parts and mate- 
rials and supplies seek to establish 
contacts with manufacturers of com- 


the Entire Market 


plete equipment as well as with sales 
outlets reaching the service and 
replacement fields. 


Installation, service, and replace- 
ment is now an important and rapidly 
expanding market in itself. 


All of the factors in the industry, 
the new as well as the old, seek 
information in regard to new sources 
of supply, new developments, new 
sales outlets. 


In response to this situation, the 
Master Catalog (The Red Book) will 
be of service to the entire industry. 
Fifty thousand copies will blanket the 
entire market—manufacturers, dis- 
tributors, jobbers, dealers, contrac- 
tors, installation and service compa- 
nies, and large buyers. 


No similar service has ever before 
been offered to the air-conditioning 
and refrigeration industry. This 
catalog will be kept on file for 
frequent reference. 


To advertisers desiring coverage of 
the entire industry, the Master Cata- 
log offers a rare opportunity for 
effective low-cost advertising. It 
offers every manufacturer a medium 
through which to place his product 
information, specifications, catalog 
material, and sales message in the 
hands of active buyers. 


The page size is 81% by 11 inches. 
Attractive, durable cover with spiral 
wire or plastic binding. The rate per 
page is $500. Rates for inserts, when 
furnished by the advertiser: 


2 pages, $450 per page...... $ 900 
4 pages, $400 per page...... $1,600 
8 pages, $350 per page...... $2,800 
16 pages, $300 per page...... $4,800 


Publication date March 1, closing 
date February 1. 


Write for complete information. 


Business News Publishing Co. 


Publishers of Air Conditioning and Refrigeration News 


5229 Cass Ave., Detroit, Mich. 


Advertising Representative: John B. Gallagher Co., Inc.—New York and Chicago 
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in the face of rlistory 


Today’s eager Americans have 
traded in the placid past for a 
livelier, streamlined present. They 


live their history while it’s news. 


" HAT Will Roosevelt Do in the Next 

Four Years?” ... “Will the Veterans 
Demand More Millions?” ... “Is Carole Lom- 
bard in Love at Last?”... “If King Edward 
Marries an American.” 


These are not the traditional magazine 
articles. They deal with history in the mak- 
ing; the ever-exciting today, and the events 
of tomorrow which cast their shadows be- 
fore them. The big things, and the little, 
human things—above all the human things. 


The difference is in viewpoint: What 7s, 
what will be—versus what used to be, what might 
have been. 


This is exactly the difference which sets 
Liberty's millions apart in America’s volume 
market. Everyone knows that the whole 
machinery of living has been amplified and 
speeded up. But people respond differently 
to changing times. Some resist change; 
others welcome it—eagerly. 


Photo by John Scort 


These eager millions don't sigh, “Those 
were the good old days!” Their motto is 
“What'll we do now?” Where to go, what 
to see, what to do, what to buy... 


This eagerness in living runs through all 
the classes. Like love and whooping cough, 
it is no respecter of social levels or pocket- 
books. Those that have it are the naturally 
responsive ones, the first to react, the livest 
ones. 


It is these eager new Americans who have 
made Liberty. To 2% millions of them it is 
the weekly magazine. It was born with them. 
Its interests are their interests and its pace is 
their pace. It talks their language so surely 
that it holds the largest spot-cash following 
among all magazines. 


Automatically, you find in Liberty each 
week the largest available concentration of 
the eager new Americans; More Jive 
prospects. 


giles Ta . : . eee iad ; : on ca i stra ES ay ch ee) ae, ae es ‘ ye ; a me ae A php jee. eRe Se GP a) Be ye i Sali Tee ics eae 
See fs py mie: oH 2 as : Z ied \ ee ae . ¥ sini See eee rN oy ae te : : ~ ; BA fade ee 4 ‘ae — Ener. gen Oe ae Pe See oe A ts +t TERA Sonia. Maret, ss . ate 5 
ee ff se ; . ? en coy » cit oe TE: ie ky Date t eae! Wepen ee ae i * ca a “I hs ee a Pe ee ye ars al ie ate agate ee, eS ee Soak Tae aoe a 
Weg > iy. z - pict aed are aS es od sad Pe: Ee a od Pe ae oe : ae Me ee ; : ’ ak oa Se "ye pe : ie sate aaa tales aliens y r = es ee Ais es ee aa 
i + = \ me ho i : is = c ° ee a 3 R a ys tae ae = Saf < ie B eaet 2 ~ Se i te 2 et 
‘ Ay e : ay ‘ " aS : 1g) =" a 
’ ek ial 3 we Pe eR i Be rts , ¥ . ee oil y ieee | ~ oe » » Pie fh “ ¥ 4 Ae 7 ’ » . * ( © 4 P 
re : eer sa te 
~ es ef me 
* . 
L____ ————— —————__—__—_—__—_ — ———_ —_—__—_ — —_— - ee 
ee, es P ; 
— ¥ 
7 ee i 
a UE ae 
ae Che Ta 
ccc ccc SSS : aD if" 
Fa aaa 3 
‘ Ne 
as Et. ee 
one RAE 
3 Pte ns 
DA Sa 2 
aie eae 
is é 
Pehies. 
Jp. ela 
HN od 
: ISS. c', ee 
“I v Roe. ve Wi 
ps oe 
c 2 : a4 i: ree 
ts a ‘ Chin de i ey 
Sabet rely Mae 
aaa nel ee gh | 
Pere. ae 
ene ae 
: Ce cea 
ees 
igre 2 ae 
Pe Se eerie 
x oe a eee 
Se ASS cuter 
4 ‘ = = aun Ra 
ies gta 
2 bey eaters bs 
‘i 7 Reda 
. 4 3 eel RR 
a. 
’ = ab 
rs ai PP ae, 
J Sa kid ikl 
ah la oes 
rs Sahies 

2 tsa Tat 
A aie 

Re ene Ge canes, 
at periile, Feats 
* Sor Rep ten anal 
ie Se Bin oet bs 
? MNEs so) 
PT Mba, gh acta 
é ae ee Aiea 
a iar 

. : oS awe: 
: ah ane Sg 
- a 
bi he sales 
‘eal 2 ox a eae 
ee are tae 
ye SG 

= oie 
, - tay pias St ah 
4 ah, ~ ay 

Be oa : 

x ps: Se am 
Re Se Wen ia ee 
eS ian ee 
e RE 
oy ah 
Sey —) Pan 
es ee 
ea. ry : ah 
eae me ices 
ee ; me 
ss oo see 
Bee LRT oe Mas 
cea we ne ‘ 

a ae elebaee 
Sees oe ie 
ee Aa Nees at «> thee 
ee 9: oe eee 
? aon: ah 

ey ea 20 
* * =) Te 
ae " 
Ve a 
‘ — 
ee ic elt 
aa = ” 
| : Ene” ule 
a y Ber MeN ae pe eRe Pe vaae 7 age Ge ae ee aa Renta Sea ee ae a RR oe aie oy ER ho” Ramee Reet ea: Sacer SG : Ae “é 
_ eR SRG a eS ee ogee es Pe FOS EE EN Pe ee Cs ER oe es Shee Lak i act ae Se Ger 6 } Boe: 
; s8 i Fe aes Bites CR ea Cee NR 5 a a Rea Sipe RS : ae Sc arate Be Oe et ea rea es sag! > 
aa 5 Seok Le ear Seon ss Re aes ere Gis * Z " eae BS Paee ee SSRN nes ere eee a Oa ee oe ek SE RS os Ge ae Ber 
; ae Ss SSE se RIS dss SSS SRE So Se a IRCA SNS CR A etre CRORE ie ee a a 
ee ie epee wer Pe % ede es Rea ae se Gera PE SOS RR ORR ae Sea ee sa : 
SRE Stein Eo ae ro ae. ‘ Soi pata . ee a ae oS LEROY PASS Tg a Herne AS Sk ae ae 
Sr sas ge LR RR ES te eee Se Mh igs Re I eR SR Re eR BP ST ame aR E Ge Rese MSR. Soe LA 
ere eh Oh ee, Se Ree Se oe tae eee ee she A ae SR eae eae 
RS igh es oa PO i Ree EE on Peek eee Senne eps. | hore ene ene RSG oe 
BRS ee ae 2 igh SE 5 Be MBER Sa te BOE ge ae aco oe: Aceh a ae He ReGen Re oa ase © ; 
SD ee as; ay gue cs pe ini aoa ee Ct eB Go iat RRR RNS ee ON cae RR ORNS a eee 3 gee 
IGE ok BR Ber ee mp ap nae i eA me Rares ais ene Rp Paes : 
ig PT gene. Oe es ee GRR ee Se RS op dee a ER Sa Sa eC ESR” eas “Re we at ae 
: pan ern ae FS Stes oe eat esas abate Hee Ra Ree a Me Mua RnR SOS Nr 2 ae 9 ae 
Bi ie ee gg eae ais ae wes Sie Gees Fr SESE od ae 
§ : Sees eg ts Peas ea gi a tea ee ah 
ee eee eo ae ASE ae ine ee ; abr weer 
Bee ck Ss pees Pe Bee oe a 3 0 oils 
ingen Gem  Po. wer ORS oe Bai cg : 
eS PEs i sek Boe 1 SEES in a a 
*y RL ee Re Rony eau a : ia Sekt > 
bee Ms rc xs Re ee Ree Oe A EES Sema VL So RP es CRONE Ma Race OT rege cere ge Mee ERS, Seen Per ty. oeen = 
+) PEST a. a eg ROR RRR i i Se RR CS I RM SORTER 3 Ny ER EOIN es ITS eh ge cts NAS Sy ay age Cae a oy ae Reo Sa ear 
DRM ae Re a Se i SUE ORES SRE an eX aces Bi Sa oR ee RE le SRE es pinnae eae ee ; 
Cie a ee iE. RR een e Re aie TRS at earner ae Ds SS, Sa RR SMe eae SG : 
* eas Se z Es # ER ; i DARE Rea Pate B Seen Gc he Na ? ie ¥9 
Dy eet ee as a ee : ee 
® Va eee | ; aR re ae re é 5 Be act 
oo 3 “2 a 4 . “hee . ss ee ee Se es : OA bohiame 
Se $ rk See pe aan Risa Papas ay se age eS re ee ee ee : ae 
: oe : FEE I EIS Ba ce ee Ce a ee Ee ea ep Oe ey eee 2% aS TERE. 
ae ge Be eS Sak ES Sh RR ee GR RO a op OS certo. hc eS, ee Bi et a) 
: ed i EE PI a ee ae Bg et ares ee SRE NN 3 ea RRS <a. Be Se Ce reer ees RR Spates 
he ae Sah ne See Bite VRE RR aa nas ai eh eee See ae See SENSE Se Pee captains ee ii > ET 
et Ne a ee ge eS fae a, se Sopee Sees eR bie 
ee Wee hs e a R ae @) to a Ss oe en ae 
‘ Rhy Sera cae Benn ee ee ae E ee ae Ses a Ro oe 3 
’ . Mee eRe ata ey ae ic ee eR RO 5 a eae Be See ta ake SR NO Sea eS SERS 
; Se Sosa, ceo RG SS EES SPs Se 5 ee A re ee ee ee er ee 
ee ee ees . Sis, 5 5S Boe Soe Oe eae iacs. S09 es a a ee ee 
‘ Ree Rae 3 Pere sees BO Rio os ee Ce er, ted ee Pa Secun® 
3 Wits, Se REE CSS aN % eee he Roamer in We 8:6 Sek ay 
a ene OTe Beg > 7 SPREE gC ORS oe RESIS Sate SS * 
Ce eG Sn pests RO kee ann eas SN 
: 4 Sam Sees hot get . : othe A Site ee eae pees Nee es Leet 
ne BER Ae eins cee BSys Sas ORS aie ¥ : eee Faas See EES Rh ek 
x ee Peeks ee ee em Re eh ee Soe Be 
: RO Sa = Seaken Rieti Sn are ita Sects. hh RRR RRR go gain SS dog ORO ate taro One 8 AS A TS ate eR a no one GaN ea RS so z =) 
E % ie a es SS ie Bch pee ey Se eee eae oe : Bi so hs S ep ee we Sh SE Pee eit Ce 
CS cite ett 3 Pas : a 3 eas Sa ae eS : 8 eae Pi seg en Se é foe ae hs aot ‘Sq OF sin i ee 
eS SA ee ste Pa eae ba §5% Re : S Sane erat ss e ae eae roe iettetetk ety 

% SE aa ap Pee S aera PRL es Rae Y Soe peace oe Pos BR Ne Soh gee pe ae AE 

Hs Alas Mabe MS ee ake eae of dee ere pe S56 er a oe Se a se Se Sameer ae By Sore a ae BH (ie: egies x Citicaiaoe 

Bs iG Sea rar ee te ays ees ea ee eee Te he er ei Way aoe 

é Se . : -: : bo eracten ks. 

a eg aE 

poser eae 

: Sa Sn a 

fo MESS Acs 

(Gem ee 
, / ta me iy Fe ‘€ 
Br Meh es eres 

= a i . 

ay P - . “ -. : - 5 = ) A j f & he pep . Pee he i ie "% - i 
tee Tee Sates ro Aaa AF lta Niet ANE ae Aa TO aN . Pe ne ee ead ed yl on =. Sr aia re ge cgi se aie oti ot, tes Ba hel 7 Te ; ¥ Pe eotety, Shik e Z Gh Sy Rog. a F {non : Sy el 5 alge Mm en ON 

Bae os a HME Pore reatn, 56) eal See ET ies ge” de ee Nias oe Meee Tea Als. eh Sie ach MRS ety caer es crue idee oo” tg Mg eee te ES Re ae ae ies ee ET Reh | a RE Bd Ag rena ee EN ok fy ah MRE elo) Oy ee rR ay ee ae 2 Meet ae ag es PR ae Se A ee ee ee an pe Me. 2 Sobers ioe oR Mia ed May 

SOP ee: i aay Tipit daa, vee, CAMEO Rr a a i lata RO Scag a ee oe Re I ene pia oto. Sate hs A dy oy Ope sear ge hc A aie Ree At ee AT a oe th ace gins 4 oe Ni a ase: RE HERA PNW ot: shes Sige! oe Wp eae, pun Pye as ANA te) ts Re IR gia cP es eg ia ee. oe RR ak. See El rica ele Gs er ee 

4 fe Eat ee atl a Pug ai Ce ie Lah dhe is - ae _ Pest abe Mee eaes Coa ae ere EN ee Ua te Meare etre eG POEL than 2 mae eo Tet Se ee et oie ah ce A oie 4 AD aS eres al ros oot Pe Sena eae SR Be ens z My its fait ie ay 

ieee ; Z ‘ va : yy is ¢ Seiiae? peatlee. nbs aha M a ey f is Sa ; wt 6 > aie Ns 


34 


oe soem ed 


ADVERTISING AGE 


December 21, 1936 


a 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1075. A Statement of the Prog- 
ress of The New York Woman in 
Circulation and Advertising. 


In this booklet The New York 
Woman presents a study of its circu- 
lation growth and advertising re- 
ceipts as significant of the future 
this new magazine is in a position 
to expect. 


No. 1073. Pennsylvania Paradozes. 


Pennsylvania ranks first among all 
states in steel, cement and 40 other 
leading products of industry, yet 
only eight states exceeded Pennsyl- 
vania in farmers’ cash income from 
the products of agriculture in 1935. 
This is one of many paradoxes illus- 
trated in this booklet of farm mar- 


HOLIDAY RUSH 


SPECIAL SHIPMENT OF 
“SLOW MASH WHISKY 
‘wt BIG HOLIDAY DEMAND 


MEET 


FUL, 18 MONTHS BOTTOMS UP AT LOWEST PRICE WE'VE EVER QUOTED 


- wesw =, FILL YOUR HOLIDAY eos ae Wie 
asses st WEEDS HOW AT THIS wn 
we wnt §=—sABE AND LOW PRICE , 


CHICAGO!!! 


Bottoms Up 


Anticipation of heavy holiday demand 
is the keynote of an expanded campaign 
in newspapers of major cities by Brown- 
Forman Distillery Co., Louisville, Ky., 
through Ruthrauff & Ryan, Inc. 


ket facts, issued by Pennsylvania 
Farmer. 
No. 1074. Reader Analysis of the 


True Detective Group. 

This booklet issued by True De- 
tective Group contains a reader an- 
alysis made by Daniel Starch. Ma- 


terial covers age groups, incomes, 
living conditions, occupations, car 
and radio ownership and details on 
purchasers. 


No. 1072. What Boys Dial and Radios 

They Own. 

The Open Road for Boys has issued 
this analysis of a survey which gives 
a picture of its readers’ preference 
of radio programs and receiving sets, 
as well as other facts of interest to 
sponsors and radio manufacturers. 


No. 1,009. Automobile 
Modern Mechaniz. 


This mimeographed sheet is a re- 
port on ownership of automobiler 
by readers of Modern Mechaniz, 
broken down by makes of car. Ac- 
cording to the survey, covering 2,431 
readers, 78 per cent already own cars, 
35 per cent having purchased since 
January, 1933. Nine per cent of the 
total was bought during the first 
half of 1936. 


No. 1,007. America’s First Market. 


This brochure by The American 
Girl draws an interesting picture of 
the modern girl, described as “The 
new autocrat of the breakfast table.” 
Besides having considerable to say 
about family purchases, the booklet 
sets forth, the modern maid is an 
avid consumer of all that the market 
affords for herself. Among her 


Survey of 


ARTISTS @* 


A LARGE, EFFICIENT AND 
COMPLETELY EQUIPPED 
PRINTING PLANT 


DAY and NIGHT 
OPERATION 


Printing and Advertising 
Counsellors 


PROPER QUALITY 


Because of up-to-date 
equipment and best 
workmen 


All Departments 


_— 


Printing 


Catalogues e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS @® 
PLANNING @ 


ENGRAVERS 


OUR SERVICES 
TYPESETTING 


(Linotype, Monotype and Hand) 


PRESSWORK 


(The Usual as well as Colors) 


BINDING 


(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 


(This Dept. is equipped to de- 
liver to the post office or custom- 
ers as fast as printed and bound) 


ELECTROTYPING AND 
ENGRAVING 


(Our facilities are up-to-date and 
can take care of any sized orders) 


ADVERTISING SERVICE 
(Planning, copywriting, design- 
ing, photographing and artwork) 


QUICK DELIVERY 


Because of automatic 
machinery. Day and 
night service 


Established 1888 


© ELECTROTYPERS 
PHOTOGRAPHING 


DEPENDABLE PRINTING 


Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


OUR 
SPECIALTIES 


Catalogues 
Booklets | 
Publications 
Trade Papers 
Magazines 
House Organs 
Price Lists 
Pamphlets | 
Proceedings 
Directories 
Histories 
Books 
Broadsides | 
Folders 
Circulars 
and | 


General Printing 


RIGHT PRICE 


Because of, superior 
facilities and efficient 


management 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from all parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 Polk and La Salle Streets 


Chicago, Illinois 


FETE AIR CONDITIONING PIONEER 


Willis H. Carrier, board chairman, Carrier Corporation, Newark, N. J., gets a 

testimonial in the form of more than $2,000,000 in orders from W. H. Price, Jr., 

vice-prasident in charge of sales, on the recent silver anniversary of Mr. Carrier's 
invention of air conditioning. J. |. Lyle, president, stands by. 


achievements, she consumes $2,190,- 
000 worth of groceries while at camp 
each year. Girl Scouts of America, 
for which the magazine is official 
publication, now has a membership 
of almost 500,000. 


No. 1052. 
Born. 


Country Life tells, in this folder, 
about its coverage of the market rep- 
resented by the estate owners of the 
country, and lists advertisers in 
Country Life during the current 
rear. 


No. 1,008. 
plays. 
This portfolio reviews the history 

of open mass display and shows vari. 

ations as produced by Hinde & 

Dauch Paper Co. for a large number 

of national advertisers. The salient 

points of each are described. 


No. 1033. A Man and a Boy ona 
Wagon Tongue. 


This folder, issued by The Amer- 
ican Farm Youth, discusses the mar- 
ket open to advertisers through the 
Future Farmers of America, a na- 
tional organization of farm boys 
studying Vocational Agriculture in 
the high schools of every state. It 
shows the buying influence of the 
6,000 instructors and 200,000 students 
in this market. 


No. 1066. The Leading Advertisers’ 
Choice of Radio Network Facilities. 


Columbia Broadcasting System pre- 
sents a detailed tabulation of the 
choice of networks by leading adver- 
tisers of the country in the first 11 
months of 1936. Leading advertisers 
are defined as the 100 advertisers 
who spent more money in all media 
than any other national advertisers, 
and are ranked on the basis of their 
1935 expenditures. 


Salesman to the Manor 


Selmor Merchandise Dis- 


Morton Succeeds Hedges 


In New NBC Department 


Alfred H. Morton, manager of the 
National Broadcasting Company's 
program department since 1934, has 
been appointed to succeed William §. 
Hedges as executive in charge of 
NBC-owned and operated stations 
Mr. Hedges resigned to become vice- 
president of Crosley Radio Corpora- 
tion, Cincinnati. 

A separate department of owned 
and operated stations will be created 
effective Jan. 1, Maj. Lenox R. Lohr, 
NBC president, announced, and will 
report direct to the president instead 
of to a vice-president. 


Oldest Newspaper 


Ceases Publication 


Gazet van Gent, reputedly the old- 
est newspaper in the world, published 
in Ghent, Belgium, will cease publi- 
cation Jan. 1 because of lack of funds. 

First issue of the paper was Jan. 1, 
1666, and originally appeared twice 
weekly but later became a daily. The 
paper stopped publication during the 
German occupation of Belgium dur 
ing the World War when it refused 
inspection by German censors. 


Joins “Ringmaster” 
Madolyn Compton, formerly with 
McCann-Erickson, Inc., Chicago, has 

joined Ringmaster, New York. 
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WE WANT MORE “SNAP” 


NOW WE 


GOT IT! 


Art Directors Rave over 
New and Better kind of Photostat 


Don't fail to see this new kind of photostat just recently 
created by ATLAS. It's the ATLASTAT and it reproduces 


more tones and more snap than the best of ordinary photo- 


stats. 


Records ALL tone values from extreme blacks to 


ure whites and stands out in your comprehensive layouts 
ike real photographs. Made on either MATTE or GLOSSY 
aper and costs but a few pennies more than photostats. 
Call ATLAS today for comparative samples that prove you, 


too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 


4 Chicago Locations 


@ All Phones: FRAnkilin 3470 
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* THE TIMES-STAR’S 
RECORD OF GAIN 
(6 months ending Sept. 30) 


TOI sisis\ sshinleutudenenanecdepnntetons vs 153,583 
Win cuscsesnchnaeciamgetausapednainness 162,350 
oe, TT a aT 169,816 


he sdnsdenadinbavivecedatanenreyreree’ 169,929 


gS 


E recently told readers of Advertising Age that the average net 
paid circulation of the Cincinnati Times-Star for the six months 
ending September 30 was 13,346 greater than it was four years ago. 


That was one on our adding machine. What we should have said was 
that the Times-Star’s circulation for the six months ending September 30 
was 16,346 GREATER than it was in 1933.* 


We therefore apologize to the 3,000 Times-Star subscribers who were inad- 
vertently omitted in our previous statement of circulation gain, particu- 
larly since they, as part of the Times-Star’s total gain of 16,346, represent 
families who have chosen the Times-Star as their Cincinnati: newspaper 
because they preferred it for itself alone —and not because of any sub- 
scription premiums, insurance or otherwise. 


To the advertiser who is interested in QUALITY as well as QUANTITY 
circulation, the Times-Star wishes again to point out that it is the only 
Cincinnali newspaper that does not offer premium inducements of any kind 
lo the subscriber — that every copy of its 16,346 circulation gain (as well 
as its total circulation of 169,929) goes into Cincinnati homes only be- 
cause of its value as a dependable news and advertising guide. 


It is significant that for 28 straight years the newspaper advertiser has 
made the Times-Star his overwhelming preference in the Cincinnati market. 


HULBERT TAFT, President and Editor-in-Chief 


NEw YORE ...+.% Martin L. Marsh, 60 East 42nd Street 
bb fo re Kellogg M. Patterson, 333 N. Michigan 
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DISCUSS NEED 
OF PORTRAYING 
INDUSTRY'S SOUL 


New York, Dec. 15.—The need of 
industry to “sell” itself and its pol- 
icies to the country through adver- 
tising and public relations was stated 
to be one of the most important prob- 
lems facing business by several 
speakers at the National Association 
of Manufacturers Congress of Amer- 
ican Industry. 

Arthur Kudner, president, Arthur 
Kudner, Inc.; W. D. Fuller, presi- 
dent, Curtis Publishing Company; E. 
T. Weir, chairman, National Steel 
Corporation, and Colby M. Chester, 
chairman, General Foods Corpora- 
tion and president of the associa- 
tion, all discussed this question at 
the conclave here last week. 

Declaring that understanding as 
well as advertising is called for, Mr. 
Kudner stressed good human rela- 
tions and the full co-operation of 
personnel within the industry as 
requisites to insure the effectiveness 
of advertising, which can then per- 
form prodigies. 

Criticism by Kudner 

He counseled the manufacturers to 
chart a course and adhere to it, 
while conveying a message that con- 
tains appeal as well as power. “As 


business has grown corporate in 
form, it has grown corpulent in 
speech,” Mr. Kudner remarked. 

Mr. Fuller warned the congress 


that “if the American public is not 
given the opportunity to know and 
understand industry and manage- 
ment, then the future of our asso- 
ciations and of our companies is not 
pleasant to contemplate.” 

The public should be thought of 
in terms of its own viewpoint, Mr. 
Fuller emphasized. 

“All of us have been too inbred 
along this line,” he said. ‘We have 
been making speeches to ourselves 
and that’s a pretty futile perform- 
ance.” 

Mr. Weir suggested that the Amer- 
ican people are sold on industry, but 
are disappointed with management. 
Industry, he said, should speak con- 
structively and keep the public fully 
informed of its actions and policies. 


Blanket of Silence 


He pointed out that industry pre- 
sents the paradox of giving the, pub- 
lic complete information about its 
products, while maintaining silence. 
about policies and conditions sur- 
rounding the making of those prod- 
ucts. 

Mr. Weir believes that the first 
step in industry’s program must be 
one of fact-finding. 

Mr. Chester reported that the as- 
sociation has extended its active 
program of public information, add- 
ing: “This story of how all the: peo- 
ple’s prosperity is affected by indus- 
trial processes should be told and 
retold to the public, to every group, 
in every form, constantly, persist- 
ently, in a well organized fashion.” 

He urged that abuses and defects 
in practices and relationships be 
corrected, since otherwise favorable 
public opinion will be destroyed. 


Basis of Program 


Suggesting a 12-point program in- 
volving wages, social security, gov- 
ernment co-operation, etc., Mr. Ches- 
ter stated that industry is obligated 
to keep its own house in order, ex- 
posing its policies at all times to 
public scrutiny, also to stand four- 
square against monopoly, to engen- 
der growing confidence of labor and 
to invite increasing public under- 
standing by telling the facts. 

Dr. V. D. Reed, assistant director, 
United States Census Bureau, rec- 
ommended that a census of manufac- 
tures and of business be taken every 
five years to enable full-time oper- 
ation of the bureau under efficient 
conditions. 


Represents WABI 
WABI, Bangor, Me., has appointed 
Niles, Field & Associates, New York, 
representative. 


as 


E. I. A. Chooses 
New Officers for 1937 


Roland G. E. Ullman, president of 
R. G. E. Ullman Advertising Asso- 
ciates, was re-elected president of 
Eastern Industrial Advertisers, 
Philadelphia chapter of National In- 
dustrial Advertisers Association. 

Other officers elected were J. M. 


Plummer, Leeds & Northrup Co., 
vice-president; L. A. Cleaver, F. W. 
Dodge Corporation, treasurer; Fran- 


ces M. Suarez, Philadelphia Quartz 
Co., secretary. 


a to KFJZ 


Herbert Witherspoon, former traffic 
and commercial manager of Don Lee 
Network, has become commercial] 
manager of KFJZ, Fort Worth, Tex., 
succeeding Harry Hoxworth. 


Funds Idle But 
Banks Increase 
Appropriations 


Chicago, Dec. 17.—-Despite the cur- 
rent difficulty of lending money at 
profitable rates, most of the banks 
which are members of the Financial 
Advertisers Association will main- 
tain or increase their appropriations 
in 1937, according to Preston Reed, 
secretary of the organization. 


Up 100 Per Cent 


Early reports from a _ question- 
naire sent to the membership indi- 


appropriations, according to Mr. 
Reed, one or two running as high 
as 100 per cent. 

It is reported in financial circles 
that some companies have been 
forced to reduce their appropriations 
because of the present surplus of 
cash and scarcity of qualified bor- 
rowers. 


More Active Demand 


While Chicago banks have reduced 
interest on savings accounts to 1% 
per cent, the majority believe that 
the present rising tide of business 
will ultimately require more financ- 
ing and that 1937 will see more ac- 
tive demand for funds. The govern- 
ment tax on undivided profits may 
have some effect on the situation. 


Opens N. Y. Office 


Ferdinand S. Hirsh, former map 
ager of the stock photograph depar, 
ment of Kaufmann & Fabry Co., (); 
cago, has been transferred to Noy 
York where he has opened an Kay 
ern office at 122 E. 42nd St. ; 
handle ready-to-use photographs 
Ronald E. Soper, former assistan; 
succeeds Mr. Hirsh as manager ¢& 
the Chicago stock photograph depar 
ment. 


Wood Adds Duties 


Theodore Wood, director of adye, 
tising, American Bemberg Corpor, 
tion, New York, will also serve in , 
similar capacity for North America) 
Rayon Corporation. John J. Merlejy 
continues as advertising manager 9 
North American Rayon Corporatioy 
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The most responsible position in the 
world is that of a trusted Counsellor. And 
the most inspiring and influential Coun- 
sellor is one who is active, zealous, 
dynamic. Such a Counsellor almost 
invariably wins leadership—and inspires 
confidence and loyalty that are price- 
less. This is true whether The Dynamic 
Counsellor be a man, a woman or a Farm 


In our modern day profitable farming 
depends upon the farmer having depend- 
able knowledge of the newest develop- 
ments in agriculture everywhere. Capper’s 
Farmer, The Dynamic Counsellor, serves 
as a main channel for the flow of such 
new and beneficial ideas. It opens a wider 


He symbolizes the aggressive service of 
Capper’s Farmer—a magazine dedicated 
to a more profitable and more comfortable life for 
the modern-day farmer and his modern-day family 


horizon for the smart, progressive farmer 
of today, his wife, sons and daughters. 
Eighteen specific methods dealing with 
major problems of crop production, live- 
stock feeding and poultry management; 
thousands of ideas that touch every phase 
of farming; hundreds of ideas that make 
the woman’s tasks easier, are made avail- 
able to subscribers of Capper’s Farmer. 


To date, more than 4,065,749 inquiries 


have been received by Capper’s Farmer. 
Women’sdepartment—1,806,704! Editor’s 
Desk—1,663,416! Requests for specific 
methods—595,629! On the average, each 
Capper’s Farmer subscriber has used 3.8 
Capper plans or methods. And each farm- 
er’s wife has used 4.1 direct helps. 


“Meet my friend,” ue says 


He who gives, gets. Capper’s Farmer gives practical help that means 
important gains in crops, money, comforts, happiness and health 


to the farmer. 


Capper’s Farmer gets in return, that wonderful type of loyalty 


that is reserved only for the trusted Counsellor. 


asset matched by no other farm magazine. 

As an advertiser in Capper’s Farmer you come before this great, 
loyal, believing Capper’s Farmer Million, literally recommended by 
The Dynamic Counsellor. Your message is read with the same fine, 
respectful attention and acceptance as the helpful editorial pages. 
And Capper’s Farmer records As a producer for its advertisers, prove 


how well this pays. 
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Supreme Court 
Decision Boon 
to Distillers 


xew York, Dee. 17.—The “prob- 


jem” seen by many advertisers as 
, result of the decision of the Su- 
pre! Court of the United States in 
fav of state fair trade acts is 
sistent, in the opinion of Wal- 
Greenlee, advertising direc- 
Schenley Distillers Corpora- 
Mr. Greenlee believes that the 
decision, at one stroke, ends sub- 
stitution in states which have 
passed such acts. 

“When a dealer cuts his price on 


no! 
ter xR 
tol ol 


ton 


a nationally advertised brand to the 
point where his profit disappears,” 
said Mr. Greenlee, “he exposes him- 
self to the temptation to stock in- 
ferior merchandise. This leads to 
the whole evil cycle of substitution, 
switching, sale of questionable 
goods and other practices with 
which the average citizen and the 
great body of ethical dealers are 
disgusted.” 

Had the decision been otherwise, 


advertising of liquor might have 
been seriously affected, in Mr. 
Greenlee’s opinion. Price cutting 


and substitution were rampant in 
many markets and advertising, as a 
result, was far from being profit- 
able. 

While Mr. Greenlee said he is not 
familiar with the problems of ad- 


vertisers in other fields, he argues 
that no product on which prices are 
consistently cut and which there- 
fore loses the favor of the retail- 
ers who sell it, can enjoy a great 
measure of success. 


Set Sept. 23-26 
for N. 1. A. A. Meeting 


Sept. 23-26 have been fixed as dates 
for the 1937 convention of the Na- 
tional Industrial Advertisers Associa- 
tion in Chicago. 

The hotel is yet to be named. 


Wilson Named 
William A. Wilson, 415 Lexington 
Ave.. New York, has been named 
Eustern representative by Pacific 
Coast Journal of Nursing, San Fran 
cisco. 


TALK. BENEFITS, 
NOT PRODUCTS, 
McFEE ADVISES 


G-M Customer Research 
Described to DMAA 


Chicago 
vertising 


Dec. 
results 


16.—Productive ad- 


from 


telling the 


consumer what the product will do 


for 


him, 


rather 


than 


from empha- 


see 


lam 1,070,601 progre 


SRG Se 


apt ew ee 


ear 54 eee ee 9 Cages om) 
ive f 
ssive rarmers 


Fe, 


eit 


COPY BACKGROUND 


Super-imposing copy on a type back- 

ground coinciding with the editorial text 

of this special page in the St. Louis 

Post Dispatch, White Line Laundry com- 

bines position to get unusual effect from 
this insertion. 


sizing the special qualities of the 
product, W. E. McFee, president of 
the National Industrial Advertisers 
Association, told the Direct Mail and 
yraphic Arts Exhibition luncheon 
yesterday. 

The meeting addressed by Mr. Me- 
Fee, chief copywriter of the Ameri- 
can Rolling Mill Company, Middle- 
town, O., was held in conjunction 
with the Engineering Advertisers As- 
sociation of Chicago and the Chi- 
cago Federated Advertising Club. It 
was a feature of “Industrial Day” 
at the exhibition, a display spon- 
sored by the Direct Mail Advertising 
Association and several Chicago 
graphic arts groups. 

A “pre-view” dinner Monday night 
was addressed by H. G. Weaver, di- 
rector of the customer research staff 
of General Motors Corporation. He 
defined objectives of the G-M cus- 
tomer research program, which 
makes extensive use of direct mail 


to determine consumers’ wants and 
preferences, 


Make Customers “See” 


Good advertising springs directly 
from the good literature of the past, 
Mr. McFee declared. Ideas, words 
and expressions are patterned after 
the works of the masters, he said, 
adding that, like the advertising 
man, the great literary writer per- 
suades, influences and convinces his 
fellow man. 

Mr. MecFee cited the novelist, 
Joseph Conrad, as a great writer who 
was able to sway his reader’s emo- 
tions, and pointed out that it was 
Conrad who said, “He who would 
persuade should place his faith, not 
in the right argument, but in the right 
word,” and in the preface to his 
“Nigger of the Narcissus’ Conrad 
said his task was, “by the power of 
the written word to make you hear, 
to make you feel—it is, before all, 
to make you see.” 

Direct mail advertising that is not 
all that it should be proceeds from 
a wrong concept, in that it imme- 
diately begins to talk product, in- 
stead of talking benefit, Mr. McFee 
emphasized. 

“You don’t see the mail-order lads 
performing that way. Notice the 
headlines of their advertisements—- 
virtually every one holding forth 
some promise of immediate and di- 
rect benefit to the reader. 

“Scan the text of these advertise- 
ments and you will see elaboration 
and reiteration of the benefits. 
There’s rarely a word about quality 
as such, but continually much stress 


on what the product will do to ren- 
der life easier.” 


Adaptable to Industrials 


Adaptations of the same technique 
that successfully sells cosmetics and 
other products could also be instru- 
mental in selling iron and steel, road 
machinery, tools and equipment and 
much else marketed daily in the in- 
dustrial field, he said. 

“Industrial advertising—both di- 
rect mail and publication copy—has 
been cursed by the old witches of 
practicability,” he declared. “Be- 


cause a man is an architect, engi- 
(Continued on Page 42) 
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KATHRENS STILL 
INTERESTED IN 
HIS LIFE WORK 


Former Pabst Executive Is 
Hale in 74th Year 


Union, O., Dec. 17.—Though 
73 years old, Joseph R. Kathrens, 
who spent many millions of dollars 
for space as advertising manager for 
Pabst Blue Ribbon beer, is still hale 
and hearty and still following closely 
the fortunes of the business in which 
he spent sO many years. Mr. Kath- 
rens took advantage of his contact 
with ADVERTISING AGE to send Christ- 
mas greetings to the youngsters and 
oldsters with whom he was formerly 
associated. 

The veteran expressed satisfaction 
at the great strides made on the 
mechanical side of advertising, par- 
ticularly reproduction of color. 

“When I first went into advertis- 
ing,” he recalled, “copy was guiltless 
of illustration and publishers frowned 
on any attempt to use pictures. How- 
ever, the cartoons which were usuall 
placed on Page 1 to express the 
violent sentiments of that day gradu- 
ally educated advertisers to the ad- 
vantage of illustration and_ they 
began to cast about for means ot 
getting it. Thus was born the com- 
mercial artist and advertising illus- 
tration. 


now 


Latitude in Subject 


“The artist was usually given free 
rein and the advertiser was not too 
critical of his efforts in those excit- 
ing days. A beer advertisement may 
have been embellished with a beauti- 
ful landscape, an attractive woman, 
or anything else, relevant or other- 
wise. We were satisfied as long as 
we got illustration.” 

Mr. Kathrens, while not unap- 
preciative of the perfection of pho- 


[ ——- 


Plan Fight to 
Maintain Food 
Copy Under FTC 


Washington, D. C.— Congressman 
B. C. Reece, Tennessee, will be in 
charge of the proposed amendment to 
the food and drugs act so far as steer- 
ing it through the House of Repre- 
sentatives is concerned, it was under- 
stood today, with several drafts al- 
ready prepared by various agencies 
interested. 

A fight to prevent a split jurisdic- 
tion over the advertising of food, 
drug and cosmetic products is seen 
again, with the Federal Trade Com- 
mission opposing all attempts to de- 
prive it of this portion of its duties. 
Congressman Reece is understood to 
be against upsetting the existing law, 
so far as the regulation of advertis- 
ing of foods, drugs and cosmetics is 
concerned. 

“I voted to keep the control of ad- 


vertising with the Federal Trade 
Commission,” Congressman Reece 
teld ADVERTISING AGE, “and there 
hasn't been enough change in the 


complexion of the new House to indi- 
cate any likelihood of it reversing 
itself in January. 

“We didn’t have enough time last 
June to work this out to suit every- 
body and with a whole session ahead 
of us we ought to be able to take 
care of this advertising problem.” 


tography, believes the commercial 
artist will maintain and perhaps im- 
prove his position in the advertising 
field as he develops new techniques. 

He believes also that advertisers 
of today are far more fortunate than 
pioneers, in that the agency system 
lias developed to its present degree 
of acceptance. 

“We bore our own burdens,” he 
commented, “There was no army of 
brilliant men, with wide experience 
in every branch of merchandising, 
to whom we could turn for help in 
solving knotty problems. While the 
agency is not infallible, it has been 
a tremendous help in making adver- 


CORSET 


1170 Bway. ~NEW YORK 
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General Motors Corporation procures an impressive effect with this spectacular in 


with an actual car displayed. 


tising effective and as a general rule 
does not receive the credit it de- 
serves.” 


Ideas from Salesmen 


Mr. differed from the 
present generation of advertising 
men in that he was always glad to 
see the space salesman. He admits, 


however, that there were not quite so 


Kathrens 


many of these ambassadors in those 
days. Many-of his most effective 
ideas, he confesses, came from the 


men who were seeking his signature 
on the dotted line, and brought 
means of getting it. 

He admits freely that he is not an 
expert in radio advertising but ex- 
presses the general opinion that there 
|must be considerable modification in 
ithis type of promotion if it is to 
| continue to. be a welcome guest in 
ithe home. The answer, he thinks, is 
jin effective commercials. He 
|is also critical of the radio advertiser 
who bases his appeal for business on 
| reciprocity: “You listened to my 
j entertainment, you really should 
| buy some of my goods.” 
| The audience has reciprocated’ in 
listening to the program, in the opin- 
ion of the veteran, and the advertiser 


more 


sO 


| 


should be clever enough to clinch 
ithe sale during this golden oppor- 
tunity. 


One of Brain Trust 


Mr. Kathrens, known to his friends | 
“Unele is credited with be- | 
ing one of the five men who founded 
the American Society of National 
Advertisers in 1898. The Chicago 
Times-Herald ot March 26, 1899, 
carried a full page feature story re- 
ferring to these five men as “the ad- 
vertising brain trust.” Mr. Kathrens 
was president of the Atlas Club of 
Chicago in 1906-7 

Mr. Kathrens is also believed to | 
have been the first advertiser to use | 
matches on a large seale. He gave | 
the Diamond Match Company an} 
order for 10,000,000 books of matches, | 
convincing that concern that it had 
an advertising medium of great po- 
tency. | 

Mr. Kathrens 
awards at the 


Joe,” 


as 


served chief of 
World’s Columbian 
Exposition in Chicago and went to | 
Washington when the bureau of | 
awards was moved to the capital. It 
was after leaving Washington that 
he joined Pabst. spending 13 years 
with the company. He regarded the 
numerous fairs then being held as 
fine avenues of exploitation and he 
built concessions for Pabst at the 
Omaha Exposition, Pan-American Ex- 


as 


position at Buffalo and the Louisiana 
Purchase Exposition at St. Louis. 


Works with Agencies 


In 1907 he jOined the J. Walter 
Thompson Company in Chicago, later 
becoming vice-president of H. E. 
Lesan Advertising Company, New 
York. In the latter role, he planned 
and executed a $256,000 advertising 
program for Grand Central Term- 
inal. In 1913 the Union Pacific Rail- 
way “borrowed” Mr. Kathren_ for 
three years to manage a _ $300,000 
participation in the Panama-Pacific 
Exposition in San Francisco. 

Finishing this work in 1916, Mr. 
Kathrens retired from active adver: 
tising work, but upon entrance of the 
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Hits Action to 
Halt Beer Sale 


in Restaurants 


Manchester, N. H., Dec. 16~, 
resolution adopted at the 63rd ap 
nual meeting of the New Hampshir. 
State Grange, urging that sale g 
beer and ale be banned in restay. 
rants of the state, drew sharp re 
joinder today from members of th: 
New Hampshire Restaurant Associa 
tion. 

While most of the _ resolution; 
adopted by the grange with respec 
to advertising and merchandising 
had a distinctly “dry” tone and were 
said to have been inspired by a smal 
clique of grange leaders, they were 
regarded by restaurant men here ag 
the possible forerunner of similay 
action by other rural groups through. 
out the country. 

The state grange, meeting at Con. 
cord, urged that New Hampshire 
radio stations be prohibited from 
broadcasting beer and liquor adver. 
tising and that the “evils” of liquor 
be stressed in regular courses jp 
public schools. The grange algo 
urged a two cents per package tax 
on cigarettes to relieve some of the 
real estate burden. 


May Be Boomerang 


Replying to the grange action, 
Adrien Pinsince, president of the 
Manchester council of the state res. 
taurant association, declared: 

“We are fully qualified to deter. 
mine for ourselves the effect of beer 
in our restaurants. 

“Such unwarranted _ reflections 
upon citizens who patronize restav- 
rants and who enjoy moderate con- 
sumption of beer, with or without 
meals, will lead to a loss of sym: 
pathy shown toward agricultural 
problems in the past by the general 
public and non-agricultural groups— 
something which should be of con- 
siderable concern to the individual 
members of the Grange.” 


United States into the World War 
he re-entered business. After the war 
he gave his undivided attention t 
a hobby from which has sprung the 
most extensive art research library iu 
the world. It consists of more than 
100,000 pages, showing the work of 
5.000 artists and sculptors. 


YOUR CAPITAL EXPANDS 


Washington’s rapid rise to 12th rank in the list of great 
metropolitan centers means a bigger, busier market 
with more money in circulation. Stations WMAL and 
WRC are geared to expand sales totals for local and spot 
advertisers —those who direct their campaigns to the 
capital and the rich suburbs in Maryland and Virginia. 


WMAL 


500-250 WATTS 


NBC Blue Network 


WASHINGTON, D. C. 
Completely programmed by NBC 


WRC 


1000-500 WATTS 


NBC Red Network 
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HE OREGONIAN last year sponsored the 25th An- 
“iti nual Automobile Show for the Portland Automobile 
nd bo Dealers’ association. The outcome—the most outstand- 
7 ingly successful auto show in Portland’s history. 
eter: 
f beer - ; 

Again, this year, the Oregonian was unanimously chosen 
ctions F 
restat- by the dealers to put over their 26th annual show. 

e@ con- 
rithout ‘ ‘ . 
sym. And did the Oregonian do a job? Here are a few results: 
ultural 
eneral 58,580 attended. 
oups— 
Bw 52% increase in gate receipts over the previous year. 
ividual 
Over 400 cars were sold on the floor of the show. 
| War Nearly 20% of Portland’s entire population traveled 
othe: eight miles from the City’s center—to the Pacific Inter- The Oregonian’s two radio stations, KGW and 
ng the national Livestock Pavilion—to witness the show and KEX, arranged for and presented the enter- 
rary iv 7 tainment. (Upper) main arena of livestock 
than inspect the new models. pavilion showing crowds in attendance. 
e 
ork of 
When it comes to enterprise, civic accomplishment and (Center) Imposing and beautiful lighting ef- 
reader response, ask any native Orgonian his or her news- fects and richly draped valances—turned the 
a 4 ; main exhibition floor into a mammoth hall of 
paper reading preferences. The answer will indicate why imposing scenic splendor. 

the Oregonian has the largest daily circulation of any Port- 

— ' Yes A tes li ‘| ; ' Crowds! Crowds! Crowds! For a solid week 
and newspaper! Yes, and its milline rate is lowest, too! dine ciee~diil ame tinea ae 
) corner of the pavilion that in its 100,000 

» 4 4 4 square foot area exhibited over 200 new models. 

The Sunday Oregonian alone reaches half the new car 

buyers of the State, according to a recent survey made by 

The Ross Federal Research Corporation. 

t 
t 
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PORTLAND, OREGON 
on National Representatives: VERREE & CONKLIN, 285 Madison Ave., New York 


333 N.Michigan Ave. Chicago; 321 Lafayette Blvd. Detroit; 5 3*4 St.San Francisco 
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MICHIGAN TAX 
ON OUT-STATE 
BEER UPHELD 


Grand Rapids, Mich., Dec. 16.— 
Right of the State Liquor commis- 
sion to assess an extra tax on beer 
of outstate breweries shipped into 
Michigan was upheld here yester- 
day by three Federal judges, sitting 
en banc. 

The judges also upheld the com- 
mission’s power to limit wholesal- 
ers in the state to products of one 
out-of-state brewery and two Michi- 
gan breweries, but ruled against 
the commission in granting an in- 
junction in behalf of the Joseph 
Schlitz Brewing Co., Milwaukee, 
prohibiting the commission from en- 
forcing payment of a $2,000 fine im- 
posed for alleged violation of a com- 
mission ruling. 

While the Federal court ruling on 
out-of-state beer taxation estab- 
lished, at least pending appeal, the 
right of the state commission to 
impose a handicap on beer importa- 
tions, the premise of the commis- 
sion’s case apparently precluded ap- 
plication of this ruling as a prece- 
dent for products outside the beer 
and liquor field. 

The cases were heard by Federal 
Circuit Judge Charles S. Simmons 
and District Judges Arthur’ F. 
Lederle, Detroit, and Fred M. Ray- 
mond, Grand Rapids. 

The cases in Michigan, and a 
simiJar recent case originating in 
California and carried to the United 
States Supreme Court with the same 
outcome, found the plaintiffs charg- 
ing that the state liquor authorities 
violated the free trade clause of the 
Federal constitution governing inter- 
state commerce when they imposed 
taxes and inspection fees on beer 
shipped into the state, but not on 
beer manufactured in the state. 

The California law requires im- 
porters of out-of-state beer to take 


out $500 licenses instead of $50 1i- | 
censes required of wholesalers of 
local beer. The Michigan commis- 
sion imposed a tax of 35 to 65 cents 
per barrel more on out-of-state beer 
than on Michigan beer with 25 cents 
going to the commission and the 
rest to license stamp distributors, 
with an additional $5 license tax for 
out-of-state breweries. 

California and Michigan both jus- 
tified their actions under provisions 
of the 2lst amendment to the Fed- 
eral constitution which provides 
that “the transportation into any 
state or territory or possession of 
the United States for delivery or 
use therein of intoxicating liquors, 
in violation of the laws thereof, is 
hereby prohibited.” 

The court decisions—involving 
the first construction of this phase 
of the amendment—attorneys said, 
limits the “free trade” question to 
the liquor and beer industry under 
the express provisions of the repeal 
amendment. 


Copy Writers Join 


Benton & Bowles 


Mildred Holmes, formerly’ with 
Blackman Advertising, Inc., New 
York, and Albert Leffingwell, recently 
of Lord & Thomas, have joined the 
copy department of Benton & Bowles, 
Inc., New York. 

Miss Holmes was with the Black- 
man agency five years, and pre- 
viously with J. Walter Thompson 
Company 12 years. Mr. Leffingwell 
was with Lord & Thomas for the 
past year, and previously with Riegel 
and Leffingwell and the J. Walter 
Thompson Company. 


A. T. & T. Cuts Rates 


American Telephone & Telegraph 
Company has made voluntary toll re- 
ductions aggregating $12,000,000 an- 
nually. The reduction reaches the 
majority of long-distance users, ap- 
plying chiefly to calls within a radius 
of 234 miles. 


Star to Buy WREN? 


Station WREN, Lawrence, Kan., 
has applied for permission to sell the 
station to the Kansas City Star, which 
operates WDAF in Kansas City. Both 
stations are NBC affiliates. 


Sell to MOLINE - ROCK ol 1! 


MOLINE—ROCK ISLAND 


—a “ONE CITY MARKET” that has 


RETAIL TRADE ....... $ 30,000,000.00 
BANK DEPOSITS ...... 24,124,913.11 
BANK CLEARINGS 128,411,117.65 
ANNUAL PAYROLL 38,000,000.00 
WAGE EARNERS ...... 21,000 
MFG. CONCERNS ...... 154 


Above figures are for 12 months ending June—1936 


“TILLINOIS’ 


own evening newspaper—The Moline 


4TH LARGEST 


Moline and Rock Island lie side by side 
area of 150,000 population. 


MARKET” 
a rich trade 
Each city is served by its 


Dispatch arid 


The Rock Island Argus—each independently owned 
and each covering its own particular city and suburban 
field. ‘Together these papers completely blanket a live 


market where employment has this year reached new 


record highs. 


Nat'l Rep. The Allen-Klapp-Frazier Co. 


-New York, Chicago, Detroit, St. Louis 


CASE STUDIES SUPPORT DOG FOOD 


*Dr. R. & = 


This toy collie pup 
(shown in photo at 


treated the case,’ “a good 
example of the results of 
mistaken feeding. Mal- 
nutrition made the 


Puppy an easy prey to several serious my 
and directly caused his run-down condition, 

irritated skin and diarrhea.” Dr. B._............... is 
one of many foremost veterinarians who 4 
actively crusading against hit-or-miss dog feed- 
ing, particularly against nutritionally deficient 
dog rations. (The collie was put on an 
exclusive diet of Pard, ooitt’s canine - tested 
feeding formula. In 3 months he gained 12 
pounds, is now in perfect, vigorous health.) 


-» SWIFT'S CANINE-TESTED 
FEEDING FORMULA 


Your dog’s teeth and digestive 4 generations of dogs, Swift & 
system are the same as those of 
his wild, flesh-eating ancestors, 
who lived by hunting down their A feeding formula has been per- 
prey. But today dogs do not fected and proved—called Pard. 
work, do not exercise, to get To make Pard, fresh beef meat 
their food. And their food needs _ food products are combined with 
are no longer simple—they are seven other choice ingredients. 
very complex. 

Through years of laboratory miss feeding; give your dog Pard. 
research and 


pany has solved this prob- 
lem of modern canine nutrition. 


Don't take chances with hit-or- 
feeding tests on Swift & Company, Chicago. 


' “Permission has been given by Dr. R.L 8.....to supply his name ond address on request 


Campaign of Swift & Co. for Pard dog food uses both actual photographs of the 
“patient” and the case history to stress the theme of “Hit or Miss” feeding. 


Farm Weeklies 
Show November 
Lineage Loss 


New York, Dec. 16.—Lineage of 
weekly farm papers for November 
showed a decline from November, 
1935, according to Publishers’ Infor- 
mation Bureau. The current total 
is 111,329 lines, compared with 133,- 
294 for November, 1935, for a loss 
of 21,965 lines, or 16.4 per cent. 
These figures do not include those of 
the Southern California edition of Pa- 
cific Rural Press, which are not 
available for 1935. 

Missouri Farmer, a semi-monthly, 
made a gain of 14.4 per cent in No- 
vember, with 5,994 lines, compared 
with 5,236 lines for November, 1935. 

Utah Farmer, also a semi-monthly, 
published 9,053 lines in November, 
for a decline of 25.4 per cent from 
12,144 lines for November, 1935. 

Individual figures for each weekly 
publication are given in the follow- 
ing tabulation: 


1936 1935 
Pacific Rural Press: 
Northern California 


on re 31,880 35,538 
Southern California 
er | ee 


Weekly Kansas City Star: 
Missouri Edition .... 


Kansas Edition ..... 15,838 20,560 
Arkansas-Oklahoma 
Co | ee 16,177 20,138 

Capper’s Weekly ...... 12,709 14,548 
Semi-Weekly Farm News: 

Tuesday Edition .... 6,926 6,473 

Friday Edition ...... 6,965 11,539 
Dairymen’s League 


A obec Varepees cma 4,890 3,831 


Fairbanks Heads 


Press Association 


Clayton A. Fairbanks, publisher of 
Needham Times, has been elected 
president of the Massachusetts Press 
Association. 

Other officers elected are Warren 
K. Brimblecom, Newton Graphic; W. 
Fletcher Twombley, Reading Chron- 
icle, and Herbert D. Hancock, Chelsea 
Evening Record, vice-presidents: 
Robert S. Osterhout, Hudson News 
Enterprise, treasurer; Ralph W. Met- 
calf, Belmont Citizen, auditor; Isaac 
M. Marshall, Manchester Cricket, his- 
torian. 


Hupp May Resume 


A refinancing program designed to 
reopen plants of Hupp Motor Com- 
pany, Detroit, will be voted on at a 
special meeting of stockholders to be 


Shankweiler Gets 3 


Three Pennsylvania manufacturers, 
Kutztown Textile Mills, Inc., Kutz- 
town, Dundee Clothing Mills, Allen- 
town, and C. F. Martin & Co., Inc., 
Nazareth, have appointed Fred L. 
Shankweiler Advertising Agency, Al- 
lentown, to handle their advertising. 


Start “Model Builder” 


The Model Builder will make its 
appearance in January as a bDi- 
monthly. J. L. Cowen is president 
of the new company, which has its 
headquarters at 19 W. 44th St., New 
York. Chicago representation is han- 
dled by Irving V. Koch. 


Only 371,799 
Have Incomes 


Above $5,000 


Washington, 
Marketers must reconcile they 
selves to the fact that the vast m, 
jority of those who toil for a iy 
ing achieve incomes of less than $5 
000 a year. Preliminary figures fo, 
1935 released today by the burea 
of internal revenue showed tha; 
3,992,627 persons who filed incom 
tax returns for that year were jy 
this classification, while only 37 
799 breathe the rarified atmospher. 
of the upper brackets. 

Of the number making more thay 
$5,000 a year, the majority, 322,779 
received less than $10,000. There 
were 12,895 with incomes of bet weep 
$10,000 and $25,000, and a surpris 
ingly larger number, 25,623, with 
revenue of between $25,000 and $50. 
000. 


High Income Classes 


A mere 7,878 had incomes bet weer 
$50,000 and $100,000, while 1,3% 
were in the $100,000-$150,000 clags 
Thereafter the numbers dwindled 
rapidly, 886 receiving from $150,009 
to $300,000 in 1935, and 204 getting 
between $300,000 and $500,000. 

A fortunate 109 enjoyed incomes 
of between $500,000 and $1,000,00 
while 41 were in the happy position 
of getting over $1,000,000 for the 
year. 

From Uncle Sam’s viewpoint, the 
$50,000-$100,000 class is the most 
profitable, paying income taxes of 
$110,557,000, more than any other 
single classification. 

Returns filed with the bureau of 
internal revenue up to Aug. 31 num. 
bered 4,473,426. More than half of 
these reported incomes so small that 
they were non-taxable, the number 
being 2,405,690, against 2,067,726 whc 
paid a tax. 


Stenson Is Promoted 
by Oliver Equipment 
William S. Stenson has been ap 
pointed advertising manager of 
Oliver Farm Equipment Company 
Chicago, succeeding B. C. King, wh 
has joined Deere & Co., Moline, II! 
Mr. Stenson has been assistant ad: 
vertising manager. 


held Jan. 7. New models are ready 
for production. 


POWERED FOR A RECORD RUN 


All the signs point to a clear road and increasing 
speed for business in the Pittsburgh market—the 
Tri-State area. First in the field, KDKA maintains 
first place as a sales force in a market clamoring 
for goods. It covers the ground and gets returns. 
Let KDKA put its steam behind your campaign. 


KDKA 


50,000 WATTS 


PITTSBURGH 


Completely programmed by NBC 


SctacaaS s 


Veneta SE 
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AMERICA WouULD WALK 


The greatest wealth-making influence upon any market area 
in the United States is probably not Pittsburgh’s steel or De- 
troit’s automobiles or California’s climate. 


It is Texas petroleum—a flood of new wealth that pours 
into the tanks and banks and lives of our state at the rate of more 
than a million dollars a day. 


Far greater than “King Cotton”—far ahead of agriculture 
—or manu facture—ofigeneral commerce—this giant has changed 
the whole character and make-up of Texas as a market—and 
has done it within the last half-dozen years. 


Texas is the country’s great oil supply. It produces forty 
percent of America’s petroleum. The Dallas market area pro- 
duces sixty-five percent of the Texas total. Without Dallas 
and her oil fields, millions of wheels in America would stop! 


If you wonder why Dallas came through the depression so 
well—if you marvel at the unwavering up-trend of your sales 
curve in this market—then maybe you are one of many who have 
never realized what a conquest King Petroleum has made, these 
last few vears in the Lone Star State. 

Petroleum is the biggest—though by no means the only— 


reason why the Dallas market and these two newspapers are 
close to the top of every well-rounded advertising plan for 1937. 


The Story of The Rise 
Of Texas Petroleum 


The world was first awakened to the importance of Texas’ 
vetroleum in 1901, when the first Spindletop gusher blew 
several tons of casing through the top of its derrick. 

The State’s cil production, which had begun with a few 
hundred barrels in 1890, has ae ome in an ever-increas- 
ing flood. Field after field has bl in with a resounding 
thunder of gushers. : 

In 1929 the annual value of Texas petroleum passed that 
of Texas cotton, by 1935 it more than doubled the cotton 
figure-—-exceeded the value of all Texas crops! 

And still the armies of the new “King”? sweep onward. 
This year Texas will give the world over four hundred 
million barrels of crude. The total production for the 
United States will be about a billiof. barrels—and this tre- 
mendous percentage has been reached in spite of drastic 
curtailment. 

Texas receives more than a million dollars a day for its 
oil production. Of this flow of new wealth, the Dallas 
market area receives sixty-five percent. 

It is one of the greatest, if not the greatest, single favor- 
able influence that is being exerted upon any American 
market area, 


The Black area is the Dallas market—87 rich agricultural 
counties—the world’s greatest oil fields—hustling towns— 
and Dallas. Within this area live one-fourth of the people 
of Texas—a prosperous, compact market, adequately cov- 
ered by these two papers. 


THe DaLtctas Mornine News 


THe Dactras (Evenine) JourRNAL 
“Texas Major Market Newspapers” 


John B. Woodward, Inc. 


Representative 


Associates: The Semi-Weekly Farm News, The Texas Almanac, Radio Station WFAA 
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TALK BENEFITS, 
NOT PRODUCTS, 
McFEE ADVISES 


(Continued from Page 37) 
neer or purchasing agent is not a 
reason to suspect him of being de- 
void of emotion.” 

The old “clamorous debate” over 
the relative virtues of direct mail 
advertising and publication advertis- 
ing has died down considerably, Mr. 
McFee believes. In his 15 years in 
advertising, Mr. McFee said, he has 
yet to encounter a valid argument 
in behalf of one specific form of ad- 
vertising for all purposes. 

American Rolling Mill Company 
employs most of the generally ac- 
cepted forms of advertising, Mr. Mc- 
Fee pointed out. Among these are 
business-paper advercising and di- 
rect mail advertising, almost in 
equal parts. 

Productive advertising is one of 
the keys that “unlocks one of the 
gates to the fuller and richer life,” 
Mr. McFee said. With government, 
industry, commerce, selling and ad- 
vertising all in possession of these 
keys, there is no reason why the na-4 
tion should not soon enjoy prosper- 
ity, he declared. 


Find Customer’s Wants 


The quickest way to profits is to 
serve the customer in ways in which 
he wants to be served, Mr. Weaver 
told the “pre-view” audience. 

This presupposes, he said, finding 
out what the customer’ wants, 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


through questionnaires and similar 
methods; building the product the 
way he wants it, consistent with 
sound engineering; describing the 
product or the service in the same 
language that the customer uses in 
expressing his wants; and syn- 
chronizing sales and service pro- 
cedures with consumer psychology 
and buying habits. 

The most helpful guidance that 
General Motors has found in making 
up questionnaires for its customer 
research, Mr. Weaver declared, is in 
legal textbooks dealing with the 
technique of cross-examination. 

Advertising messages should not 
only be written for the customer, 
but should be scientifically “tailored 
to the customer’s measure,” Mr. 
Weaver said, adding that the fact 
that copy may sound good to an ad- 
vertiser may be a good argument 
against it. 


Cue from Engineers 


As Mr. Weaver sees it, it is the 
function of customer research to 
serve merchandising in the same 
manner that the research engineer 
has served production. 

“Just as iron, steel, copper, alu- 
minum, silver, chromium, leather, 
wool and cotton are the raw mate- 
rials out of which our industrial 
products are built,” he declared, 
“just so the customer’s mind is the 
raw material out of which sales are 
produced, and the more we know 
about this customer’s mind, the bet- 
ter we are fitted to ‘process it.’” 

G-M Customer Research booklets 
and questionnaires were on display 
at the direct mail and graphic arts 
exhibition. Some of the question- 
naires are mailed to determine pub- 
lic preferences as to details of auto- 
motive design, while others seek to 
determine reaction to the various 
forms of advertising used by the 
company. “Your Car as You Would 
Build It,’ one booklet is entitled. 

“How to Make a Sales Presenta- 
tion Stay Presented,” a motion pic- 
ture, was a feature of the direct mail 
and graphic arts show. The film is 
the result of research by Richard C. 
Borden and Alvin C. Busse on vari- 
ous types of sales interviews. 


Hughes with Agency 


R. C. Hughes has joined the copy 
staff of John Falkner Arndt & Co., 
Philadelphia. He was formerly as- 
sistant advertising manager of At- 
water Kent Mfg. Co., Philadelphia. 


WENR 


50,000 WATTS 


NBC Blue Network 


CHICAGO, ILL. 
Completely programmed by NBC 


A GOOD TIP! 


CHICAGO. 


If you have a sales message for the mil- 
lions of people in the great Chicago market 
—you can tell it to them and BE SURE 
that they will hear it if you use WENR or 
WMAQ, outstanding middle-west stations. 


WMAQ 


50,000 WATTS 


NBC Red Network 


’ Soteg Atta 


GRAPHIC ARTS 
SHOW UNFOLDS 
MAIL EXPLOITS 


DMAA Leaders, Production 
Processes Exhibited 


Chicago, Dec. 17.—-Thousands of 
advertising men and women from 
Illinois and nearby states visited the 
direct mail and graphic arts exhibi- 
tion at the Hotel Sherman this week, 
sponsored by the Direct Mail Adver- 
tising Association and five Chicago 
graphic arts groups. 

The display featured the Fifty Di- 
rect Mail Leaders judged the best 
direct mail campaigns produced in 
1936; an accompanying exhibit of 
outstanding individual pieces of di- 
rect mail, both domestic and for- 
eign; and a graphic arts exhibit de- 
signed to illustrate necessary steps 
in production of direct mail adver- 
tising. 

As part of the graphic arts ex- 
hibit, the Chicago Graphic Arts Fed- 
eration displayed large photographic 
murals depicting art and planning, 
typography, and letterpress. Others 
represented in this exhibit were the 
“mploying Electrotypers Associa- 
tion, the Photo-Engravers Associa- 
tion, the Printing Ink Makers Asso- 
ciation and Chicago paper mer- 
chants. 


Winner Draws Throng 


The 1936 campaign of RKO Dis- 
tributing Corporation, New York, 
winner of first place in the D.M.A.A. 
competition, attracted special atten- 
tion. The purpose of the campaign, 
staged from January through Au- 
gust, was to sell exhibitors on cur- 
rent RKO Radio pictures. 

The exhibit disclosed that the di- 
rect mail list for promotion of RKO 
Radio pictures includes some 5,600 
exhibitors, circuit officials, and house 
managers. In addition, the company 
in a recent year sent 1,000,000 let- 
ters to its “public relations contacts,” 
which include women’s. clubs, 
schools, ministers, priests, rabbis 


and librarians. 


For letters to exhibitors and “pub- 
lic relations contacts” on certain pic- 
tures, RKO designs special letter- 
heads illustrative of the picture. A 
love scene, showing Katherine Hep- 
burn in “Mary of Scotland,” took up 
a third of one letterhead displayed 
in the RKO entry. 


Anchor to Ship 


Three mailings were sent to ex- 
hibitors on “Mary of Scotland.” The 
first was a message which came Over 
on the maiden voyage of the S.S. 
“Queen Mary.” The second was a 
letter giving the list of “public rela- 
tions contacts” to whom a special 
letter was to be mailed; the third, 
an illustrated descriptive booklet on 
the new film. 

The message which tied up with 
the arrival of the Queen Mary com- 
pared the outstanding qualities of 
the “Mary of Scotland” picture, in 
the movie realm, to the ship-building 
achievement signalized by the 
launching of the super-liner. The 
RKO entry showed promotions for 
other films in addition to “Mary of 
Scotland.” 

An unusual campaign, among the 
Fifty Direct Mail Leaders, was that 
of Henry W. Jaeger, Inc., New York, 
collector of bad debts. The litera- 
ture used was aimed to pave the 
way for interviews with prospects. 

The first page of one four-page 
Jaeger mailing piece is printed on 
ledger paper and is headed, “Profit 
or Loss?” The letter proper in- 
quired, “Have you stopped beating 
your wife?” 


Samples Stress Theme 


“Almost as embarrassing a ques- 
tion to answer as the one your boss 
will ask you at the end of your fiscal 
year,” the letter continues. ‘“‘ ‘What 
were your losses last year?’” 

Some of the Jaeger letters bear 
actual samples of materials tying in 
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SWINGS ON TRAIL TO SALES 


SUING 


IS THE THING 


This cover gives an air to a direct mail folder of Mills Novelty Company exhibited 
at the graphic arts show in Chicago last week, sponsored by the D. M. A. A. 
and five graphic arts groups. 


with the central theme. A tiny piece 
of sponge accompanied a letter which 
started off with the injunction, “Wipe 
the slate clean.” 

In its complementary showing of 
individual direct mail pieces of 
merit, the D.M.A.A. cited the “Hoo- 
ver Sentinel,’ tabloid newspaper for 
employes of The Hoover Company, 
as an example of outstanding intra- 
company promotion. Comic strip 
effects, as employed in the news- 
paper, serve as “sugar coating” for 
getting across important intra-organ- 
ization messages. 

Because product or laboratory re 
search information is usually of a 
prosaic nature, the D.M.A.A. drew 
attention to excellence of a booklet 
published by Jones-Dabney Company, 
of Detroit and Louisville. The shape 
of the cover reproduces the outline 
of the company laboratory. Text is 
liberally illustrated with photo- 
graphs. 

Advertising of the Sleep Shop, op- 
erated by Lewis & Conger, New 
York, was cited as involving effective 
use of questionnaires. The com- 


pany sent a special ballot headed 
“Do You Sleep in the Raw?” to pros- 
pective customers, following up with 
a booklet entitled “Interesting Cases 
from the Mattress Clinic.” 

Promotion of Fiburtex rugs, low- 
priced product of the Fiburtex Divi- 
sion of Bigelow-Sanford Carpet Com- 
pany, Inc., was selected by the 
D.M.A.A. as an example of clear ex. 
position of product merits to dealers. 
The mailing piece is made up in 
“calendar” form, with a tab system 
for easy reference to points of in- 
terest. 

Simplicity of cover design drew 
D.M.A.A. approval for a booklet is. 
sued by the bridal salon of Bonwit 
Teller, New York. The cover shows 
simply a woman’s hand, and, at the 
bottom, the name of the advertiser. 
A “real” wedding ring is also shown, 
by means of insertion of an actual 
strip of metal. 

Close association of the name 
Bonwit Teller with the wedding idea 
is procured by extension of the hori- 
zontal stroke of the letter “T”’ so 
that it is intercepted by the ring. 


amusement—is the 


the country. 


The Machine Age has gone only half its cycle. If we 
manufacture by machine, we must eventually sell 
by machine. Wé are entering that stage now. The 
recognized organ—for 14 years—of the Coin Ma- 
chine field—merchandising, music, service and 


AUTOMATIC AGE 


The January number will contain 400 pages, one-third 
in color. Some manufacturers use twelve to thirty- 
two pages. In one issue the Mills Novelty Company 
used 72 pages; Rockola Manufacturing Corporation 
used 64 pages; Bally Manufacturing Company, 48 
pages. It is nothing for a $75 page rate to pull 300 
to 600 inquiries. Frank Bering of the Sherman Hotel 
told Will Rogers that the Coin Machine Show & 
Convention was the largest annual trade affair in 


Information, ideas and research will be furnished to interested 
advertisers or manufacturers free of charge. 


AUTOMATIC AGE, 2810 Michigan Avenue, Chicago 
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cHOWS TABLEAU 
Of CORONATION 
TO RETAILERS 


Chicago, Dec. 17.—An exact repro- 
quction of the final scene in the cor- 
onation of George VI, featuring life- 
size figures of four principals in the 
ceremony, has been constructed for 
yse as department store traffic build- 
ers next May. 

At the same time, the interest evi- 
denced in sales of products featuring 
che former King Edward, as sou- 
yenirs, and the wide publicity around 
the abdication has led a number of 
advertisers to accentuate efforts on 
coronation tie-ups with the expecta- 
tion the event will be “even bigger” 
than if the coronation course carried 
through unruffled. 

The coronation tableau, prepared 
under direction of William R. Harshe, 
Chicago publicity counsel, and his 
New York associate, Josef Israels II, 
is designed to provide a _ central 
theme on which retailers may base 
many of the Coronation merchandise 
promotions. 

The life-size figures will be those 
of George VI, Queen Elizabeth, Prin- 
cess Elizabeth, and the Archbishop 
of Canterbury. A reproduction of the 
throne will be furnished. The figure 
of the king will be seated on the 
throne receiving the crown of the 
empire from a crimson cushion held 
in the Archbishop’s hands. All fig- 
ures will be entirely modeled by 
hand. 


Reproduce Jewelry 


The figures will be shown against 
a red velvet back-drop, and replicas 
of all jewelry that is used in the final 
part, or the seventeenth stage of the 
coronation ceremony, will be sup- 
plied. These include scepters, the 
chain of office, and medals, rings 
and decorations. 

A photographic exhibit, to be hung 
with the coronation group, will also 
be furnished. It will include repro- 
ductions of proclamations and his- 
torical documents dealing with the 
coming and previous coronations, in 
addition to framed photographs in 
color as well as prints of the last ten 
coronations and pictures of the liv-- 
ing royal family. Photographic blow- 
ups in color for window display will 
be included. 


Provide Uniforms 


Uniforms, beards and wigs of the 
king's guards will also be furnished. 


They will be worn by department 
store employes who will stand at the 
entrance to the exhibit. 


Mr. Harshe said that radio scripts 
and various suggestions for corona- 
tion promotions will be a part of the 
coronation tableau service. The cor- 
Onation tableau will be sold, not rent- 
ed, to each department store using it. 
A national simultaneous opening of 
the tableaus is planned for May 1. 


Domestic Engineering 
Interprets New Act 


Domestic Engineering, Chicago, 
has issued an interpretation of the 
Robinson-Patman Act, based on an 
address by Representative Patman at 
a recent convention of the industry. 

Copies of “Fifty Questions and An- 
swers under the Robinson-Patman 
Act” are availabie to executives who 


request it on their letterheads. A 
regular editorial feature is being 
*stablished presenting a running 


analysis of Robinson-Patman Act de 
velop: nents. 


Parker Pen Increases 
1937 Appropriation 


ma Pen Company, Janesville, 

'S.. Will spend about 25 per cent 
Nore for advertising in 1937 than 
in 1936, Kenneth Parker, president, 
4inounced. The schedule is made up 
‘1S magazines, 159 newspapers and 
=30 college papers. 

A separate appropriation has been 


— on for Parker Quink, with 
Copy to 


Parker 


ms appear in general and 
°Men’s magazines, newspaper strips 
and college papers. Trade papers 


Will 
Quink. 


G hie; ago, 


be used for both pens and 
Blackett - Sample - Hummert, 
are in charge. 


DeVilbiss Sprayer 
Designed for Printers 


DeVilbiss Company, Toledo, manu- 
facturer of sprayers, has entered a 
new field with perfection of a port- 
able spraying outfit which is at- 
tached to printing presses to prevent 
offset. 


Promotion of the new line, opera- 
tion of which is automatic, has been 
placed with Sun Advertising Com- 
pany, Toledo. 


Joins Cummings Agency 


James R. McPherson, independent- 
ly associated for the last four years 
with Midwest Advertising Agency, 
Rockford, Ill., has joined Earl M. 
Cummings Advertising Agency, Rock- 
ford. He will continue to serve his 
same accounts. 


Eastern Daily 
Starts Weekly 


Trailer Column 


Pawtucket, R. I., Dec. 17.—Reflect- 
ing public interest in the latest ad- 
dition to the automotive family, the 
Pawtucket Times has instituted a 
new weekly department, “Trailer 
Topics.” So many inquiries have 
been received from the public, the 
trade, and other newspapers that the 
feature may be run semi-weekly or 
even daily. There is also a possibil- 
ity that it will be made available to 
other publications. 


According to the Times, the trailer 


boom surpasses even the sensational 
record established by the radio in- 
dustry in its infancy. No less than 
450,000 families are now living, trav- 
eling or vacationing in trailers. 


The popularity of this automobile 
adjunct is also penetrating into fields 
hitherto unfamiliar to the industry. 
Demand for trailers has caused ex- 
pansion of factories devoted to furni- 
ture, floor coverings and other acces- 
sories, as necessary in moving as in 
stationary homes of any pretensions, 
the Times reports. 


Color Movies for Shoes 


Central Shoe Co., St. Louis, Mo., 
has ordered 13 color films on Perfect- 
Eze shoes from Alexander Film Co., 
Colorado Springs, Colo., for a nation- 
wide theater screen campaign. 


Omaha Auto Show 
Attracts 40,000 


More than 40,000 persons saw the 
automobile show in Omaha, Neb., dur- 
ing its five-day run. 

The show was sponsored by the 
Omaha World-Herald. 


Gets Shirt Account 


The Robert H. Newell Co., Medina, 
N. Y., manufacturer of custom made 
shirts, has appointed Charles L. Rum- 
ril & Co., Inc., Rochester, N. Y., to 
handle its advertising account. 


Hicks in New Post 


George Hicks has been appointed 
manager of the travel advertising 
department of the Boston Evening 
Transcript. 


and March will 


Florida. 


them spine by 


More tourists than ever are 
crowding into Florida this 
season and as post-holiday 
sales ease up in other mar- 
kets, Florida’s demands for 
merchandise of all kinds will 
mount. January, February 


be banner 


months for advertisers in 


, 


Make your plans to go after this 
rich Florida market 


and give 
placing all major 


schedules in the Florida Times- 
Union, backbone medium of any 
well considered advertising cam- 
paign in Florida. 

The Times-Union wholly dom- 
inates Jacksonville and its trading 


stiffen, Yo Your FLORIDA Sales Campaign 
With This Powertul hackbone Medium 


territory . 


ville the 


goes into 
homes. 
even higher. 


Yet with this intensive coverage 
of one of America’s major markets, 
and with steadily mounting circu- 
lation, The Times-Union’s milline 
rates are the lowest in Florida and 
among the lowest in the United 


States. 


*Compiled from Population Bulletin of Florida U. S. Department of Commerce and Auditor's Circulation Report 3-31-36 


gest and best year-around 
market. In urban Jackson- 


reaches 82.6%" of all literate 
homes daily. In Jackson- 
ville and its trading terri- 
tory the daily Times-Union 


The Sunday coverage is 


Florida’s big- 


Times-Union 


74%" of literate 


To Manufacturers of Home Furnishings and their Agencies 


Tremendous activity in new home building in Jacksonville is creating an active market 
for home furnishings and home wares. 
Advertising schedules in the Times-Union will reach and influence these new home owners. 
Detailed information will be furnished on request. 


New York Philadelphia 


Daity- 


Chicago 


The Florida Cimes-Union 


LARGEST CIRCULATION IN JACKSONVILLE 


FLORIDA’S LARGEST NEWSPAPER 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
San Francisco LosAngeles Seattle 


Detroit 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 
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‘Free’ Offers 
on Extension 


Course Upheld 


New York, Dec. 15.—In an opinion 
rebuking “‘Pedantic Scrupulosity” on 
the part of the Federal Trade Com- 
mission a free offer of an encyclo- 
pedia provided the purchaser sub- 
scribes to a 10-year extension service 
was held proper today by Judge 
Learned Hand of the United States 
Circuit Court of Appeals. 

The decision was rendered in an 
action brought by the Federal Trade 
Commission for an order to enforce 
its own order to the Standard Edu- 
cation Society of Chicago to cease 
and desist from certain practices. 
The complaint was originally filed in 
tem 1929. 
eras A price of the extension service 

ee covered the entire transaction, ac- 

; cording to Henry Ward Beer, attor- 
ney for the society, the inducement 
being that the books were free, pro- 
vided the customer subscribed for 
the service, but the commission 
held that the books were not free 
under such circumstances. 


Must Give Leeway 


The court said that, in its discharge 
of the duty to bring trade into har- 
mony with fair dealing, the commis- 
sion should not employ a pedantic 
scrupulosity. 

“Too solicitous a censorship,” the 
decision continues, “is worse than 
any evils it may correct, and a com- 
munity which sells for profit must 
not be ridden on so short a rein that 
it can only move at a walk.” 

“We cannot take seriously the 
suggestion that a man who is buying 
a set of books and a 10 years’ ‘ex- 
tension service,’ will be fatuous 
enough to be misled_by the mere 
statement that the first are given 
away, and that he is paying only for 
the second. Nor can we conceive how 
he could be damaged were he to 
suppose that that was true. Such 
trivial niceties are too impalpable for 
practical affairs, they are will-o’-the- 
wisps, which divert attention from 
substantial evils.” 


Avenue, 


GETS HEARST POST 


Howard W. Stodghill, who has been 
doing special work for Chicago Herald 
and Examiner, will join Hearst Newspa- 
pers as circulation representative of the 
general management, effective Jan. |. 
Mr. Stodghill will make his headquarters 


Nokes to New York 

Tom Nokes, Jr., field secretary of 
the Pennsylvania Outdoor Advertis- 
ing Association for the past two 
years, has resigned, effective Dec. 31, 
to become assistant to C. D. McCor- 
mick, research director of Outdoor 
Advertising, Inc., New York, outdoor 
sales agency. 


Issues Recipe Book 
A 48-page recipe book has been 
published by the Brazil Nut Adver- 
tising Fund, New York, for distribu- 
tion to the public. 


KVOE to Don Lee 
Station KVOE, Santa Ana, Cal., 
has joined the Don Lee Broadcasting 
System, which will affiliate with Mu- 
tual Broadcasting Slstem Dec. 29. 


Thelander in Chicago 


Clement Thelander, industrial de- 
signer, has moved his studios from 
Rockford, Ill., to 646 N. Michigan 
Chicago. 
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O'Mara & Ormsser, INc., 


sentatives 


Francisco, 


~ HERE 
~ > COMES °37! 


However, a 
sense thought usually will bring 
an earlier solution. Take, for in- 
stance, the problem of your sales in the Newark- 
North Jersey market; are they what they should 
Is your advertising appearing 
in the Newark Evenina News? 
enough? This market is too important to expect 
the anaemic influence of outside media to do a 
job—any kind of a job. The only kind of a seat 
you get on a free ride is out in the rumble. 
time, you will probably be jolted into a realization 
that the $291,012,000 of retail sales jingled into 
Metropolitan Newark cash registers in 1933 is 
something to go after earnestly. 
ark and North Jersey, as a compact market, is the 
News’ readership—nothing else. 
ple; why not put the News on and this market in 


Newark Evening News 


~New York, Chicago, Detroit, Boston, San 
Los Angeles, Atlanta. 


Time settles most problems. 
little common 


If it is, is there 


In 


Also, that New- 


It’s all so sim- 


NEWARK, 
NEW JERSEY 


General Advertising Repre- 


Getting Personal 
Charles Presbrey, Frank Presbrey Company, is one of the few 


citizens favored with automobile license plates coinciding with their 
initials. His plates are CP-20... 


Louis Spencer Levy, former publisher of American Perfumer, has 
been decorated as a Chevalier of the Legion of Honor by the French 
government. He has aided in the development of the French perfume 
industry. . . 


Barry Mines, president of New Jersey Newspapers, Inc., and the 
Barry Mines Company, is confined to his home with a fractured leg, 
caused by a horse accident on his birthday, Dec. 5. An absent-minded 
polo pony on which he was mounted tried to ride off a tree... 


Bill Jensen, sales promotion manager 
poration, and Eleanor WHuett, formerly 
honeymooning on the Pacific Coast. . . 


of Calvert Distillers Cor- 
receptionist at Calvert, are 


Clarence Francis, General Foods president, boarded the Show Boat 
Dec. 17 to broadcast Christmas greetings from his company to the 
nation over NBC-Red.. . 


Philip Kobbe, the agent, impressively yet humorously equipped 
with appropriate beard and robes, played the role of Saint Peter in 
“Popo,” pantomime presented Dec. 10-12 by the Comedy Club, of which 
Mr. Kobbe is an active member... 


AND NOT EDWARD OF WINDSOR 
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N. J. Leigh, president, Einson-Freeman Co., Inc., New York, stays on this mount, 
taking a jump at Oaks Hunt, Great Neck, L. |., recently. 


The Christmas lure has reached George E. “Doc” Halley, national 
sales manager, Station KMBC, Kansas City. He is already making 
plans for a fast air trip to his hearthside in the Missouri city over the 
holidays. . . And Earl G. Manning, Boston Advertising Club, again is 
on his annual job as chairman of the Christmas Shoe Fund, the 
holiday charity institution of the Boston Club to provide impoverished 
children with shoes. .. 


Beginning Jan. 1, Elliott Roosevelt, second son of President Roose- 
velt and g.m., Southwest Broadcasting System, assumes a new honorary 
job, as director of the Texas A: & M. College. Gov. James V. Allred 
made the appointment... 


Honeymooning is engrossing Bernard Barnes, Fortune advertising 
promotion manager, at the moment. The bride is the former Carolyn 
H. Payne, Greenfield, Mass., whose father was assistant Secretary of 
War under President Hoover. . . 


Bill Stenson, of Oliver Farm Equipment Company, Chicago, got 
two Christmas gifts. His wife presented him with a healthy young son 
to match the cute daughter they already owned and the company in- 
formed him that he is the new advertising manager. . . Big Chicago in- 
ter-agency romance: By the time this appears in print, Elizabeth 
Ebrenz, of the secretarial staff of Henri, Hurst & McDonald, will have 
become the bride of R. H. G. Mathews, principal in Ford, Browne & 
Mathews... 


R. Davison, advertising manager of New Jersey Zinc Company, New 
York, served a year as president of National Industrial Advertisers As- 
sociation without satisfying the curiosity of members as to why he 
used this form of signature. This department's scouts have finally un- 
covered the information that Mr. Davison’s Christian name is Ruliff. . . 


Bill McFee, of American Rolling Mill Company, Middletown, O.., 
current N. I. A. A. prexy, gets inspiration for all of his advertising copy, 
speeches and articles from a Dictaphone. . 


To show their personal appreciation of his services in behalf of 
organized advertising, directors of the A. F. A. presented Edgar Kobak, 
Lord & Thomas, with a sterling silver engraved platter Dec. 10. The 
presentation ceremony, which took Ed by surprise, was a feature of 
the luncheon on A. F. A. Day at the Advertising Club. . . 


Sam Fuson, of Kudner, is chuckling over the fact that the news- 
papers became so excited in handling the abdication story they 
neglected to delete the information that the ex-King prefers big, black 
Buicks. He stops long enough to hint that the well-timed Buick copy, 
“Local boy makes good,’ was no accident. . . 


Len Thompson, who had indicated a romanti: 
DeNeef, of Dickie-Raymond, before his transfer (wo years ago to the 
New York offices of Underwood & Underwood, returned to Boston 
Dec. 19 to claim the young lady as his bride. . . 


interest in Marian 


Medicine Copii 
Holds Britain 


Lineage Lead 


London, Dec. 7.—The best client, 
of British newspapers and magazines 
are patent medicine companies wir; 
second place to manufacturers 4 
foods, according to a survey by the 
London Press Exchange, Ltd. 
leased today. 

The compilation includes advertis 
ing expenditures during October fo, 
the British Isles. There were 2 99 
advertisers embraced in the study 
In comparison with their advertising 
for the same month of 1935, expendi. 
tures were up 5 per cent. 

Value of space used in newspapers 
and magazines was estimated at $9. 
480,590. Approximately half of this 
sum _ represented advertising of 
branded goods in the London morn. 
ing papers, exclusive of Sunday 
issues. 

In size of advertising expenditures, 
the patent medicine and food groups, 
representing more than one-fourth of 
the total, were followed by toilet ar. 
ticles, furniture, tobacco and _ bever. 
age advertisers in this order. Each 
group spent in excess of half a mijj- 
lion dollars in advertising for the 
month of October this year in news. 
papers and magazines. 


re 


Cleveland Laundry 
Copy Called Best 


Co-operative advertising of the 
Cleveland laundry owners won the cup 
offered by the Laundryowners’ Asgo- 
ciation of the United States and Can- 
ada for the best local promotion, 

The Cleveland campaign has run 
for five years. C. W. Bonfils is chair- 
man of the Cleveland committee in 
charge. 


. 

Camp Adds Media 
S. H. Camp & Co., Jackson, Mich, 
surgical supports, have released their 
first national advertising campaign, 
using magazines and newspapers. 
Lawrence Fertig & Co., which have 
directed Camp trade paper advertis- 
ing, are in charge of the consumer 

effort also. 


Joins Fenger-Hall 


Gilbert A. Wellington, formerly 
with the Journal, Portland, Oreg., has 
been appointed manager of the Port- 
land office of Fenger-Hall Co., Ltd. 
newspaper’ representative. He re 
places Don Mikkelson who has joined 
the advertising department of the 
Tribune, Redwood City, Calif. 


Budget Up 20% 


Dayton Pump and Manufacturing 
Co., Dayton, O., expects to raise its 
1937 advertising budget approxi: 
mately 20 per cent, Harry Rothermel 
advertising manager, announced. Di: 
rect mail and business papers. will 
be used. 
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SMALL INCOME 
GROUP TAPPED 
FOR $15 RAZOR 


(Continued from Page 1) 
shaver was “discovered” by credit 
iwelers, Who seized upon it as a 
ieader in their advertising, and pro- 
eeded to sell it at the regularly ad- 
vertised price, $15, but payable 50 
cents per week. 


Proves Traffic Builder 


The sale through this type of out- 
let has been high, and tapped a mar- 
ket that would hesitate at full im- 
mediate payment, while proving an 
excellent traffic-builder for the stores. 

The gift appeal has always been 
ye of the strongest and is reflected 
in the fact that December, 1935, sales 
exceeded the entire 1934 total, while 
December, 1936, will exceed that of 
the year 1935. 

Another factor in Schick’s popu- 
larity is that the user cannot cut his 
face, plus its newness, which though 
five years old, is still far from hav- 
ing lost freshness. 

Advertising was begun in maga- 
zines at the time the shaver was in- 
troduced, and immediately pulled di- 
rect orders and dealer’ inquiries. 
There are now 15,000 dealers. Last 
year newspapers were added to the 
advertising schedules. This year, 
space was used in 10 magazines, and 
newspapers in 60 cities. 

From unofficial estimates of the 
1986 advertising, less than $200,000 
was spent to promote Schick sales of 
$7,500,000 at factory prices. 


Subordinate Class Appeal 


Another paradox in the Schick ex- 
perience is that the “class” appeal, 
which would be expected in a $15 
item looked upon as a “luxury” by 
many who have the $15, was not re- 
sorted to, but subordinated for the 
merit and function of the product. 

Because sales response has been 
nereasing so rapidly, advertising 
schedules are prepared at short no- 
tice, and frequently cancelled, to 
prevent delayed shipments. Harry 
Varley, president of Briggs & Varley, 
New York, the agency in charge, said 
that Schick never had a schedule, 
since space commitments have been 
geared so closely with the factory’s 
ability to deliver the shavers. 

Mr. Varley predicted that a new 
phase of the Schick merchandising 
strategy when aggressive selling 
would be needed to maintain current 
sales volume is not far off, and pos- 
sibly more advertising will be called 
Into play. 


Special Markets Developed 


Other markets where Schick shav- 
‘rs have found favor are hospitals, 
prisons, and those suffering from 
skin ailments. Inability to cut one- 
self (or others) was the winning ap- 
peal to prison wardens. 

Color, too, is rearing its head in 
the Schick line, with red, black and 
ourgundy models already being man- 
ufactured, and white due for early 
hext year, with more not yet decided 
Ipon, 

Nothing has yet been done to tap 
the feminine market by Schick, but 
plans have been made for a specially 
(esigned shaver, to be marketed in 
the near future, possibly during 1937. 


Joins Dodge 


Roger W. Patterson has joined the 
-‘eveland office of F. W. Dodge Cor- 
“Oration to represent The Architec- 


‘ural Record and Real Estate Record. 


Hayden in Detroit 
‘osinopolitan has appointed Harry 


Hayden manager of its Detroit of- 
. He has been on the New York 


Qtek 
tall 


= a 


No Chairman 


Stockholders of Frank Presbrey 
Company, New York, have voted to 
annul the office of chairman of the 
board, held by the late Frank Pres- 
brey. Charles Presbrey, president of 
the company since 1930, continues in 
this office. 


Rintoul for Self 


Stephen R. Rintoul, who recently 
resigned as station relations manager 
of World Broadcasting System, New 
York, will open his own business on 
Jan. 1 in the radio field. 


Appoints Kendall 


The Pacific Coast Restaurant Jour- 
nal, San Francisco, has appointed 
J. A. Kendall, Los Angeles, as adver- 
tising representative in Southern 
California. 


Northwestern 
Runs Test for 
Granule Yeast 


Chicago, Dec. 17.—Northwestern 
Yeast Company has opened a test 
newspaper campaign for a new 


brand of yeast, named Maca, prepar- 
atory to launching nation-wide pro- 
motion in a variety of media. 

Maca is advertised as a “brand 
new kind of yeast that keeps,” and 
one which gives a delicious flavor 
to bread and rolls, in first copy of 
the test campaign, which appeared 
in the Auburn, N. Y., Citizen-Adver- 
tiser, Auburn, N. Y. 

Thomas R. Hair, 


secretary-treas- 


urer and advertising manager of 
Northwestern Yeast, said that the 
introduction of the new brand is not 
intended to supplant its other prod- 
ucts, Magic Yeast, or Yeast Foam 
tablets. The company also makes 
Animal Poultry Yeast Foam, which 
is mixed with feeds. 

Hays MacFarland & Co., Chicago, 
handle the Northwestern Yeast ac- 
count. 


Plan Shoe Campaign 

Stix-Altman-Weiner, Inc., Cincin- 
nati, shoe manufacturer, will use 
over 100 newspapers for the spring 
campaign for its Stylizer line. Direct 
mail will also be used. The theme 
“Step Into the Shoes of a Manikin” 
will again be used. Key Advertis- 
ing Co., Cincinnati, handles the ac- 
count. 
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ROBINSON-PATMAN 


Trial Proceedings 
sree stenographic records available 
; RUbic through OFFICIAL REPORTER 
‘ecderal Trade Commission, Ethel E 
~ , Washington, 
r blank, stating 


years and years. 
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PORCELAIN ENAMEL 


Gerton-Pew Introduces 
Four New Products 


Gorton-Pew Fisheries Co., Glouces- 
ter, Mass., has introduced four new 
products including Gorton’s Roll 
Mops, large or whole herring around 
pickles or onions; Gorton’s Cut Roll 
Mops, small slices; Cut Herring and 
Spiced Herring. 

Each is packed in gallons, 
gallons, quarts and pints. 


half- 


Three Name Fairfax 

H. W. Fairfax Advertising Agency, 
Inc., New York, has been appointed 
by the following firms, all of New 
York: Gettinger Press, children’s 
books; R. W. Ross Mfg. Company, 
mechanical pencils containing a 
cartridge roll of paper, also lipstick 
with same feature; Greenpoint Met- 
alcraft, Inc., beds, springs, gliders, 
tables and chairs. 


Signs are placed on location to help sell merchandise. All signs will do an effective 
selling job when new. Porcelain enameled signs do an effective selling job even 
when old. —Because the live, bright selling lustre of porcelain enamel lasts for 


The value of porcelain enamel lies in its ability to keep on selling. Not only now, 


but throughout the years to come. Porcelain enamel stays bright. Its original selling 


insist upon porcelain enamel. 


EDUCATIONAL BUREAU 


PORCELAIN ENAMEL INSTITUTE, Inc. 
612 North Michigan Avenue 
Chicago 


PORCELAIN ENAMEL 


efficiency is permanently embedded in fadeless minerals. For selling efficiency and sign economy, 


Write for a free copy of our book ‘Porcelain Enameled Signs.” Your request will bring only the 
book—not a salesman. This is an Institute with no specific brand to sell; only a finish to prove. 
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Per Cent 
Week Ending Difference | V in 'Importa 
op geen ss Index of Retail ivi y: 
June 20 ina $22.9 | 
June 27... rs + 8.9 
July 1 + 10.2 
July 11... + 9.8 ar e Be, 
July 18 , + 8.6 
July 25 + 8.5 
gus + F.0 . * . . ° 
os 113.8 Based on total retail advertising volume in all newspapers in each city. 
AS YEAR LOSES portent 22 i a ; 
| August 22 +11.4 (Copyright, 1936, by Advertising Publications, Inc.) 
August 29 . + 6.2 = ” 
September 5 + 14.8 | = eT ——o tia = 
| September 12 1.8 % Gain % Gain 
Chicago, Dec. 18.--Clearly reflect- np 2 ea = = 0-Week 50-Week 50-Week or Loss or Loss upon 
ing improved Christmas trade, the} Y “ A nia Pig \ -- 7 Period Period Period 1936 1936 Week Week ‘ h ; 
ADVERTISING AGr Index of Retail Ac-| October 10 4 ee ended Ended ' Ended ' over over Knded re Ended ; Gai ot 
tivit f Dec. 11. j xd to 6.7 | Ontober 17 4.5 | City Dec, 16, 1933 Dec. 14,1935 Dec. 12, 1936 1933 935 Dec. 14,1935 Dec. 12,1936 Los A 
aveEy SOF C. 35, UMPCS C0 V5 POT! tober 24 reseesssseess 1 101 | Akron, O ; 12,539,023 14,949,971 16,504,107 + 31.6 10.4 128,106 477,365 “1 sales 
cent ahead of last year lOctober 31... 190.1 | Atlanta, Ga 15,228,33 16,143,265 + 6.0 479,066 486,766 n + 
In the 67 major cities included in| November 7 10.2| Birmingham, Ala. ... ne ee 11,235,896 12,648,216 eras 12.6 275,702 379,148 se , 
this index, newspapers carried a to | November 14 9.9 ar Mass wis . 18,274,024 enna eet + 14.0 2.0 peg tp pg oe ~ a ; 
a sale ” . , ‘ love oy 2 3 sridgepor Conn ; 1,170,259 0,932,978 meee 1.5 229,712 249, +f A] 
tal of 888,897,161 lines of retail dis-| November 2! . 11.8 | Sriewopor’, = : a oe 
ne : e,| November 28 8.6| Buffalo, N. Y.......... 12,444,068 16,448,154 17,222,634 + 38.4 + 4.7 183,364 565,782 Lihie route 
play advertising through the first “4 December 5.... rsaccce. F TOleemten. NJ 4.283.978 4,141,699 1,090,967 1.5 ~1.2 122,537 120,240 - iat 
weeks of this year against 832,528,-| December 11 .. tereeeeess Hb 8.2) Cedar lapids, “Seeee capitis $548,964 1964,064 bie 9.1 131,362 146,580 +114 ; 50s 
714 lines for the similar period of rhe tabulation on this page gives | Chattanooga, Tenn 5,373,006 7,209,658 6,526,892 21.5 9.5 169,469 148,178 -12 wes 
I detailed figures for each of the 67 ) D xall 
Thi : > a am " ‘ ‘ é ) *hicag 2 945 27,.388,92 30,358,72 25.7 27 87,098 +7 exe 
last year. This gain of 56,368,447 | cities measured. Chicago, Ill. ; $4,268,966 oteerewe rhe ae a po whe 1eV 
lines in 6.7 per cent, the highest in- Cineinnati, O 14,640,983 16,163,659 16,697,015 + 14.0 3.3 515,873 549,023 + mre 
P Cleveland, ©. 14,930,945 17,967,432 19,894,036 + 33.2 10.7 582,169 622,340 46 
(Prange « , . ar . sar “ , . ‘ ’ ’ ’ ’ ’ bt gt oi ¢ platy 
srenee shawn so fa this year. Parents’ Magazine” Dallas, Tex _ 15,561,823 18,723,355 19,897,584 + 27.9 +6 573,488 614,400 +7 
For the one week ended Dec, 11, the Add V Ch m Dayton, ©. 12,309,094 13,140,672 14,034,958 + 14.0 + 6.8 395,374 541,562 + 3 Pal 
index shows newspapers in the re- s . altain Denver, Colo, 8,649,466 10,072,244 10,023,246 +15.9 0.5 268,212 263,865 <A Krafl 
porting cities carried 26,784,577 lines Victor Chaltain has joined the ad-| Des Moines, Ia - 5,590,506 6,347,515 6,348,458 13.6 184,28% 170,203 “ are 
of retail display advertising, against | vertising sales department of Par-| Detroit, Mich ASSES, 226 re af pty ntaad — rp by tr nyse 4. AZO 
’ : y , Trie * 292 946 7 ; ed 9.: vi 244,762 +. 94° al 
24,746,330 in the corresponding week | €”s’ Magazine, New York. foxee. iil “Ind 8,145,570 ey poy aos Boy oe BT 3 rt pega “ye Den 
. : : . . ‘he ai rae vata arly ° “Vansville, nie o,0 doe o,o0d, rod (.6 » ,i dc OBIE S +1s 
of last year, reflecting a gain for that |_, Mr. Chaltain was formerly with| po) | River, Mass ee 3,201,579 3,392,209 +5.9 81,618 93,418 +14: 
week of 2,038,247 lines or 8.2 per cent. | “ett, Peabody & Co. | Flint, Mich 6,102,263 8,209,460 9,124,684 49.5 $11.1 214,046 261,296 +3 
| eee. Ce geet anedeas 3,840,102 5.1 12,339 6,238,915 + 62.5 +- 22.0 159,866 223,168 +395 
Gains in 47 Weeks Insurance to Chirurg |Grand Rapids, Mict 6,428,716 8,567,4( 9,517,126 + 48.0 + 11.1 263,088 325,136 +9 
| vane Lcapilads, en a 1,425,616 967,408 9,517,126 $.0 265, P < 9 
/ aries P tohility eee, he Sl re 4,567,851 5,985,357 6,108,862 +33.7 + 2.1 146,688 179,060 +99 
Weekly gains have been recorded | yy pin an eterna —o overt Houston, Tex. ......... 10,888,824 12,871,922 14,420,591 + 32.4 + 12.0 385,770 425,500 1 
rie ; : id Y | ance = oston, las appointed | = es : a 
in all but three of the first 50 weeks | James Thomas Chirurg Piha ewan | Indianapolis, UY PPS eee 16,267,682 17,815,221 9.0 561,126 569,517 +15 
: * , as * , ° , - on , 9¢ 76 . 797 
of this year, as the following table ; ; oma Jersey City, N. J.. te 2,291,513 2,359,036 a. +- 2.9 73,016 70,374 =y 
3 ni to handle the automobile liability end | \. aa. a °° 9910 2 » 4905 re « ° ro ren 9 99 
of gains or losses over last year, o tte 1 : , ~ tesa a " s | Kansas City, Kans..... 1,822,044 19,308 495,150 + 36.0 12.4 (D,0048 89,229 +1 
Pinang 7 of its business. Newspapers, maga- Knoxville, Tenn...... 6.184.148 8.792.732 9 708.763 57.0) 104 241,682 288.610 L194 
SHOWS: :' re | zines and direct mail will be used. Little Rock, Ark...... 7,261,590 9,058,704 9,269,223 +- 27.6 + 2.3 235,648 262,164 +1} 
er Cen i > « - 4 @Q9 7 ” 28D * 977 -9e 
—. iffterence | | Lynn, Mass. ....... S  ewaeeees 9,824,150 4,892,708 Bese 0.7 260,344 277,036 +6. 
oa 7 Ae : a "2.5 Buckman to Stokes | Manchester, N. H...... 2,846,990 3,464,061 3,446,261 + 21.0 -0.5 107,962 102,451 +5 
January 1. re ie eve ne ay ee Demis. TORE: o6 ccc a) ssa 000 es 10,999,898 1, 360,514 ones + 3.3 318,654 366,044 14s 
Saaasawe 8 , ¢3|, foward M. Buckman, vice-presi-| wijwaukee, Wis. ...... 14,083,563 13,391,300 5,674,885 $11.3 417.1 168,322 607,241 +297 
January 25 ; 1 3.¢| dent of Roland G. E, Ullman Organi-| Minneapolis, Minn...... 12,817,811 14,086,384 149487 17 +16.6 + 6.1 108,950 441,362 +7 
February 1 3.2 | zation, Philadelphia agency, will be-| Moline-Rock Island.... 6,037,710 7,554,852 8,494,600 + 40.7 +12.4 205,408 237,174 $15.3 
February § 1.0 | come advertising manager of F. J.| New Bedford, Mass.... 2,676,744 3,095,918 3,236,904 4.20.9 1 4.6 87,262 101,430 L169 
February 15 0.8 achine Co., Philadelphia, in| New Orleans, La....... 0 ......-. 17,981,580 19,669,924 ae 9.4 523,170 582,430 +11 
he vd uary a3 i.3 | January. ewe BOCs Mec Bavarras dweeanss 59,300,982 66,090,950 a % +-11.5 1,957,877 2,172,933 +1 
es 2 Lt . | Brooklyn, N. Y 6,826,454 7,053,585 + 3.33 172,475 224,154 24 
é eee verreeore. tee ee oo | e ° = - - aaa GQ nmne er ° 2-H» ‘ 
March 14 . ; : 1 94 Heisl | Norfolk, VO. ..- cree weenie ees 9,266,180 9,556,778 3.1 250,208 268,814 17 4 
March 21 i 6.1 er with Agency Oakland, Calif 7,488,562 7,740,510 3.4 246,814 228,690 td 
March 28 “4 Harold H. Heisler has resigned as| Oklahoma City, Okla... 10,450,041 11,177,779 L 6.9 302,876 325,612 
April 4 1.8 4 advertising manager of Seminole| Peoria, Ill. ............  ...45. 10,702,929 11,143,101 +- 4.1 324,751 353,266 +8. 
April 11 2.9| Paper Corporation, Chicago, to join | Philadelphia, Pa. ...... 0 .....-- 28,341,084 29,190,288 vee + 3.0 819,019 926,170 
os 18 i t+ 0.1 | Belnap and Thompson, Inc., Chicago,! Phoenix, Ariz. ........ 6,454,840 7,316,635 7,450,138 “15.4 1.8 204,960 179,564 
= i 2 ; ; 4 sales promotion organization, as mer-| Pittsburgh, Pa. ....... 22,632,848 23,067,232 23,420,732 + 3.5 +1.5 672,224 753,662 2 
May : 33 ic handising director, | Portland, Oreg. . .. 8,758,438 10,361,550 12,149,612 + 39.0 t 17.8 307,328 309,288 : 
oy a : Providence, R. I....... 11,641,107 13,411,463 13,378,831 +14.9 0.3 361,833 347,092 4,1 
May If 7.6 | , SSE, itebty —— 
Mas 92 ca ° Richmond, Va. i weeks 11,910,808 13,349,222 ; 12.1 387,506 398,230 
May 30 5.0 | Feigenbaum Changes Rochester, N. Y.... 14,901,460 17,564,608 18,489,638 + 24.1 5.3 519,409 567,335 
June 6 7.5 | I. Feigenbaum has joined Caslon | Sacramento, Calif..... 6,865,619 9,490,183 10,051,419 + 46.4 “o.0 241,524 242,952 
— - | Newspaper Press, New York. He was) San re TO | Ss waa ee 5,621,107 6,525,035 bites 16.1 158.137 197,939 2 
——:- | formerly advertising and sales pro-| San Diego, Calif....... 11,890,957 3,050,398 14,057,716 +18.2 v7 369,002 361,022 
. » Ss at ye ice %. 4 9 o0@g & & 7 ¢€ bd ‘ ‘ < , hed - 
| motion manager of Burden’s, Ja-|>2#" Prancieoo, Calif... © 4s 6% 14,214,968 15,507,505 : | »98,54 $27,147 
maica, L. I. *Seattle, Wash. ....... 9,821,266 40,024,938 9,907,984 +0.9 2 327,082 295,064 
SAMCO ENAMEL SIGNS | — Sees } South Bend, Ind eer 8,240,204 8,981,914 eee 9.0 240,495 269,500 119 
| P t Spokane, Wash. . is 5,204,996 6, 638, 64 2 s, + 40.8 re 176,540 190,610 
are romotes ew ivision St. Louis, Mo.... . 15,172,530 16,922,02 3, 21.0 8.0 909,165 999,190 
The Hobart Manufacturing Co,,| St Paul Minn.........  ssseeees 12,261,902 12,925,179 + 5.4 138,485 367,509 
|p roy, O., will use a page in the Feb- | BPR, TE. Bvek cca ass. | daa ew ee 11,691,226 12 50 14 + 7.3 350,301 347,074 _ 
with ruary issue of The American Home | oo Pe ash, + ‘ + . yt yp 4 ry ope ste ‘3.0 tacare 174.286 +4: 
lin the j res r its ee pie ampa, Ila. ,692,466 5,923,033 5,737,036 +- 19.7 —— 3.2 63,072 74.286 +6.! 
Pe en i“ “+ i its ad as ntly-a¢ | Toronto, Ont., Can. 20,429,644 22,603,035 21,639,657 +5.9 “4.5 645,670 621,775 —3 
L abe nea. evenness, J.) Washington, D.C 24,591,942 36,144,328 39,706,463 +61.5 + 9.9 1,128,181 1,1 43°216 +! 
| Horace Lytle Advertising Co., Day-| worcester, Mass. W BX9,9DS8 2,222,766 12,490,484 +28.9 + 2.2 $40,447 350,140 $28 
ae and Gee, jton, handles the account | Youngstown, ©O 9,563,985 9,338,421 2.4 195,908 266,653 } 
Manufactured by . ; Total se he 832 528,714 888 897 161 t+ 6.7 24 746 330 26, 784,577 ' 
Samuel Stamping & Enamelin Co Lawson in East *Post-Inte lige neer suspended from Aug. 15, 1936, to Novy. 30, 1936. 
" g ” Lawson Studios, Chicago, have | Included in the above tabulation are 1933 lineage figures for 41 of the cities listed. These are included be- 
516 N. Charles Street, Balto., Md. opened a branch at 444 Madison ave-; ©#Use census figures on dollar volume of retail trade by cities are available for 1933, and current dollar volum 
nue, New York. | for each of these cities may thus be readily approximated 
iceman ssitaieaataitntataain - | ; = = = —=—= 
| | 
| | h I e | but independent delivery services — + HOW WAS THE cONVENr 
, aunc tguor have recently been established in| a ver!” VU 
lo | b T | h these states, thus ending this diffi- | Je Sow era v] 
we & y e egrap culty. Now the only wet states for 
n . which telegraph delivery orders can- 
. Delivery Drive not be accepted are Washington and 
ren Oregon, which have state laws for- 
1 se 3 og bidding gifts of liquor. | 
fi > _ 9° er New York, Dec, 17.—Canada Dry 
Ye aX Pt AS se™ oo Ginger Ale, Inc., whose alcoholic McHardy Returns 
. | | 
ANS axe® a We beverages have been handicapped in Norman McHardy has been ap-| 
+ ot a ot? J yo ovt the race for Christmas gift sales by | pointed business manager of Drug | 
oan? .o™ yse We | prohibition of shipments of liquor to | Merchandising, Toronto, Ont. He | 
Ie, “i Me any but licensed distributors, ran an| Was formerly business manager of | 
AS advertisement in 110 newspapers in | ete agene ny. ae gym Ae ate | , 11 sey 
‘a AS ; ‘ade paper divisio ‘Ons >< | ‘ 
70 cities today announcing a tele-| po. ope verges: eee | hat’s what they a 
toda} — “| Press Limited, and with Drug Mer- | ion held at The In" 
graph delivery service for Johnnie | ehandising trom 1923-25. after a convention held at 
Walker Scotch whisky. ‘ at Buck Hill Falls, in the Pocon? 
The advertisement, the first of Wright Joi 
: ins arRer 


FAITHORN CORPORATION 


Ad-Setters - Engravers - Printers 


504 Sherman St.,Chicago * Phone WAB 


DAY AND NIGHT SERVICE 


7820 


three that will be placed between now 


and the first of the year, occupied 
600 lines in the A list and 250 lines 
in the secondary list. The second 


will be placed on Dec. 22 and 23 and 
the third between Christmas and 
New Year’s Day. Results will be 


checked as a 
holidays. 

The liquor-by-telegraph 
been discussed since the advent of 
repeal, but Canada Dry has been 
the first to get to work on it. Others 
are expected to follow suit. 

Canada Dry is bearing the entire 
cost of the advertising of its tele- 
graph-delivery service. 

Dealers are not permitted to de- 
liver alcoholic merchandise’ them. 
selves in several states, such as Ohio, 


idea has 


guide to similar cam- | 
| paigns preceding 


| ule is planned for 


Roy W. 
promotion 
poration to 
Agency as 


Wright has resigned as a 
executive of McCall Cor- 
join Blaker Advertising 
account executive on the 
account of American Radiator Com- 
pany, specializing in air conditioning 
products. 


Jarman Shoe Appoints 
Jarman Shoe Company, Nashville, 
division of General Shoe Corporation, 


has placed its advertising account | 
with Tracy-Locke-Dawson, Inc., New 
York. A heavy magazine color sched- 


1937. 


Allen Promoted 


John P. Allen has been appointed 


Metropolitan sales manager of Con- 
tinental Distilling Sales Co... Chi- 
cago 

/ 


Mountains of Pennsylvania. 


300-room hotel in a setting of U™ 
usual natural beauty.. 
100 miles from New York. 


Convention hall and theatre with 


capacity for 1,000. All sports i 
season. Open the year round. 


Ruck Hill Falls, Y« 


Here is a fine, modern, firepro® 


vyet only 


Large and small meeting rooms 


THE INN 


For particulars write The Inn, © 
telephone New York Office: $00 
Fifth Ave. - Lackawanna 4-42!2 
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ani ONLY SALES T0 
DEALERS VITAL, 
SAYS EXAMINER 


(Continued from Page 1) | 
| 


PERSPECTIVE Ito $5 awfully easy. The same way R D ° of uniformly applied commercially 
on mayonnaise products. ust- efying pure zine. Several months were 
| Q. Of course, the same discounts spent in exposing it to twisting, 
‘apply to the sales of mayonnaise Fence Shown pounding, weather and acid tests. 

| products and the cheese? The All-American Longlife fence 


| A. Yes, sir. The same reasoning | by U, S. Steel will be sold under a “guarantee of 

|applies on both. In the case of quality,” which assures “three-way 

| mayonnaise products, you just men-| ae |protection” against rust. The new 

| tioned, why, it just takes one and | Chicago, Dec. 16.—American Steel|fence will be on the market in 
one-third quarts of Miracle Whip, | and Wire Company gave a special] | January. 

| for instance, to give them a $5 sale.| preview here last night of its new 


str . “Vef.reaciet< ’ ae rire . . 
| How Salesmen Work lustrous, rust-resistant woven wire Tibbott Joins Barta 
| ceepembents a ; |fence, and announced that the new 
| ae gory rectly emplOYS|version of its old product will be 
age — - 0 salesmen and operates | widely advertised. 
146 soloc “¢ ~hae ‘ 9 aye. | i. ‘ 
)#¢ sales branches and 28 ware-} parm and business papers will be | 
| houses, Mr. Pound said. Its custom- 
ers are wholesalers, jobbers, 
some retailers. 

When these Kraft-Phenix sales- 
;}men take orders from retailers, he 
| said, they turn them over to inde- | : j 

; © ieee sentatives at the preview sponsored ° 

> ¥ ’ ° @: | , s ~ ~ ‘ ; 
pendent distributors or to KADI. | py United States Steel Corporation Increases Page Size 
Today’s hearing was largely de-| 


| 


ypon delivery to the retailer from 
the U ick. } 
a6 La At the time of delivery, the truck 
salesmen pick up any stale or unat- 
tractive merchandise on the retail- 
ers’ shelves, Mr. Pound said. 
oe Approximately 20 of the 613 | 
ner routes operated by the Kraft Asso- | 
aa ciated Distributors, Inc., cross state | 
“1M jines. Mr. Pound said, when cross- | 
49 examined by the Kraft-Phenix acter 
ney, John T, Chadwell. | 


David W. Tibbott has resigned as 
general manager of Whittemore 
Brothers Corporation, Cambridge, 
| Mass., to become vice-president of 
jused in the campaign, one of the| Barta Press, Cambridge. Mr. Tib- 
and | largest for woven wire fence in the| bott represented The Saturday Eve- 
company’s history, H. A. Squibbs,| ning Post in Boston and previously 
general manager of American, told | Was with the Boston Globe. 
}agriculturists and farm paper repre- 


| Subsidiaries, | Natural History Magazine, New 
voted to testimony of witnesses | Both the new type of wire, and| York, published by the American Mu- 
Organization of Company called by the FTC, in regard to the | the familiar, dull-appearing old type |Seum of Natural History since 1900 

iari degree of competition existing be- ae ow | im small size, will change to 8% by 
Partially-owned subsidiaries of | eg ge EY Sa Se ae . . . oa sting 'were exhibited. The lustrous new | cra. Waite. os © Ge ae eee oe 
— MB xyaft-Phenix, Mr. Pound testified,| ;4° Y tween Kraft-Phenix and other com-|fence, called “All-American Long: , ' 


| lithographed display of Bardstown Dis- |}. , — ya |type page size. Sherman P. Voor- 
i are Sanchez Cheese Company, Chi-| grap play panies, and to the question of dis-} 


tillery, Inc., Louisville. 


. | Life,” is the product of five vears of | hees is advertising manager. 
yevve r . ‘ . Ss rive r ‘ ‘a ° °C. 
+1 waco; Willis Kendicott Company, a given wholesalers or re-| pegearch, | pares 
29: ‘ ; Sear UF : = ——— -| tailers. 
i‘ penver, Colo.; Daisy Valley Cream- : ‘ , 
Lis: ery Company, Detroit; and Port-|means individual delivery of mer- Given Grueling Tests Keeney Shows Trends 
land-Downey Cheese Company, Port- chandise to each store. Coogan Advanced The new wire consists of a wire Keeney Publishing Company, Chi 


land, Oreg. These subsidiaries are Mr. Phelps delved into details of 
engaged in selling and distributing|transactions made by group pur- 
the Kraft line along with other mer-| chasers. He was joined in this in- 
chandise. Clover Leaf Creameries,|terrogation by Examiner Diggs, 
3; inc, Ft. Wayne, is wholly-owned by| Whose questions apparently bore = 
+18 Kraft-Phenix, he said. upon the point as to whether the igi 


— . a eamtent - heanten {oe publisher of Heating, Piping 
Edward F. Coogan has been ap | oor" OF TU COMLORS COPper DCSFiNE | and Air Conditioning, will issue “Air 


pointed sales manager of Autocar Steel, a zinc iron alloy which forms | Conditioning Trends” as a monthly 
Trucks, Ardmore, Pa. He was for-|& Close chemical bond between zinc |} ylletin for advertising executives. ep 
merly assistant sales manager. and steel, and a heavy outer coating The first issue appears in January. Bs: 


18 The first four “more or less’? con-| discounts are based upon savings to | 

= trol their sales policies, Mr. Pound|the company. This part of the tes- | 

hy said. The same is even true of|timony follows: 
rds Clover Leaf Creameries, Inc., he Queries Group Methods 

“2 added. | ; ; a 

tA. In regard to the allowance of a5, &. If you had a chain with 30) oo 
+135 oo cent discount on a $5 purchase | Stores, and they bought $100 worth | sshawaka 
hry of Kraft package cheese and cheese | One week, with one billing, and each | 
L1 yroducts, except loaf cheese, Mr. store only handled $3.33 worth a/| 
+295 pound declared that it is easy for a week, te group would still get the | 

i retailer to earn this discount. discount? | 

When queried by Allen Phelps,| A. Yes, sir. 


“es ME PTC attorney, as to the meaning of | @. That discount is given with- 
the term “group purchaser,” Mr, |out regard to how many different 
{9 Pound said it includes chain stores,| Stores to which you have to make 
rie co-operatives and organizations of in- | delivery? , 
a dependent retailers. The term A. Yes. We have to rely on our 
“store door delivery.” he said,| business judgment, which we have | 
_|gathered over a long period of time, 
|to make it fair and equitable to the 


9 "a aaaaai asia aisins estore mcnceancaiaat |smaller group of buyers, because | 
j : j | anybody knows that it is no trick | 
ul $ n <2 : |for the big boys to buy $100 worth | 
al ( O 0 O ( |a week, and there arrive at a quan- 
* / '@) — / | tity which was fair and equitable to 
j ae} j | the smallest group of buyers that | 
[x] 3 5 fees knew, and we felt $100 worth | 
Ps : , | Was fair. 
H / ® ( ) aw a /| By Trial Examiner Diggs: 
. j d) pened Uv) j | Q. Let me ask you something | 
" : > ; |right there: Let us assume that | 
r © far { | there are 10 people in a group and | 
7 / O /|they get together and they buy the | 
j ‘= wm fx) re g j | order of $100. | 
: dp) op) © ; A. Yes, sir. 
pee a = ) Oo ( Q. They get the discount, is that 
. ( S - / | right? | 
— i oe ++ A, D j A. That is right. | 
—— » O WC O, oS :/ Q. Which belongs to that par- | 
: _ O { ticular amount of purchases? | ie 
/ O ° / A. Yes, sir. 
( co ee O op) / Question of Deliveries 
( ) Q O { Q. Now, in making deliveries, 
/ 0) . /| would you make 10 separate, dis- i 
A, ©) O j | tinet deliveries to those 10 stores, RO eS a “a MES 
‘ x oO :|/or would you make it one place me en ee ‘i 
! 1) C KL . ‘c f |and let the 10 stores handle it? oe 
( oO OG act C) / A. We would prefer to go ahead 
j @ * | with our system of handling to all | 
> : |of the stores, because that is where | 
: > { | you run into carelessness, spoilage. 
/ / We have learned through certain ex- 
j WY } | Periences that delivering it and 
TO ‘* {dumping it in the example you just 
$ { |gave, in one fellow’s big warehouse : 
/ 0) uate z +s “ a fl a Py y ‘ 
(i & s { |for the 10 WHERE ONE NEWSPAPER DOES A 
. j , ell, so you ould make 
j ‘o) j| Q Well, so you would make 10 
- of } oT a j |individual deliveries? - Ta" — 
repo BE fa Yes, ar | COMPLETE SELLING JOB ALONE 
g of un ( i Q. Ten individual deliveries? 
ret only i / wy 5 }| A. Yes, sir. | 
y ; . Would you make the collection, | ace 
/ >» Q . ’ 
‘i : nfany ( | would you split that up among the . . : . i 
: | — coverage ... in reader confidence and responsiveness . . . in Sad 
g room t O dp) / | 10 individuals when you get the de- | In overage ade po ati 
t dal e Dine a ‘ Ps j . . . . . 
ew tt =o oO Tree ee 2d its long history of proved productivity . . . THE NEWS is amply 
orts 1 jj o— 3| A. 1, no, Wherever e au vi : : ; 
al OG {/who, as the secretary that accepts equipped to sell the Indianapolis Radius for you at a single adver- 
_ t dp) / the responsibility is and can comply a > , P ¥ ee : k 4”? : d ‘te d ‘ t 
/ O:n j with our credit department's terms, tising investment. ut this economy marke and its dominan 
j * | because if they buy $100 worth, the . T 
/ ; : , 
N ; tt = ( /10 you mentioned, 1t would be quite a — yo list NOW. 
: / | obvious that they would be buying 
5, Yt: / j | over $5 worth per store and any 
. j ? |retailer can get 5 per cent off the 
ef eee eo THE INDIANAPOLIS NEWS 
4212 : / | our assorted package. With a half A 
a f j dozen of this and three of that and 
NON eee erm ermermemereee: & dozen of that, et cetera, it gets up New York: Dan A. Carroll, 110 E. 42nd St. Chicago: J. E. Lutz, 180 Michigan Ave. = 
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CLUB CHRISTMAS 
FETES GIVE AID 
TO UNFORTUNATE 


(Continued from Page 1) 


contributions of the Chicago club. 
The Off-the-Street Club is an or- 
ganization designed to provide 
worthwhile spare-time activities for 
underprivileged youngsters. 


Sold Out 


Talent from radio stations, hotels, 
and other sources contributed gener- 
ously to the program, providing sev- 
eral hours of entertainment. Door 
prizes and surprise bag prizes were 
awarded in profusion. The club was 
successful in selling out tickets for 
the affair weeks in advance. 

Burr Robbins served as general 
chairman of the Chicago party, and 
Janet Olson as vice-chairman. 

Following its annual custom, the 
Advertising Club of New York will 
stage a “Happy Christmas Party for 
the Old Folks” on Christmas Day at 
the club’s quarters, for 200 men and 
women of its city who do not have 


in Advance 


much joy in life. 
This will be the ninth year that 
the dinner and party will be held. 


The pleasure and happiness the oc- 


“COVERS THE 
NATION’S 
BREAD BASKET” 
oe 


wow 


OMAHA 
590 Kilo 5000 Watts 


John Gillin Jr., Mar. 


John Blair Co., Representatives 
New York, Chicago, Detroit, 
San Francisce 


ON THE N.B.C. 
RED NETWORK 


iy | | ! 


NEIGHBORS! 


If you want to be just around the 


corner from the famous Radio 


City, and only a few steps from 
the smart shops and theatres, 
then come tothe VICTORIA, one 
of New York's hotels. 


Enjoy the finest of food too, and 


newest 


onviviality at the newest of bars, 
get the 


Modern Manhattan! 


swing and rhythm of 


: : einwr Nace 
From $289 Single “eaters 
From $400 Double SR 28. 

ites from $6.00 to $15.00 vi H 


AT RADIO CITY 


MO MN TM Ty MNT nid 


si Ui) litt) AVANT TT TATA 
at 51st ST., NEW YOR 
JOHN Lt HORGAN MANAGING DIRECTOR 


od 


i club 


| mothers. 


| milk 


casion annually brings into the lives 
of the club’s aged guests stamp the 
affair as one of the most successful 
events of its kind in the country. 
Each Christmas party ends with the 
presentation of a large gift bag filled 
with supplies and good things in 
variety. Walter J. Neff is chairman 
of the party. 


Give Floor Show 


The Advertisers Club of Cincin- 
nati will present a floor show at its 
Christmas meeting Wednesday under 
the auspices of the Rudolph Wur- 
litzer Company. The club will also 
present the live models who posed 
for soap sculpture. Proceeds of this 
meeting will be donated to local 
charities. 

The club’s annual children’s Christ- 
mas party took place Friday night. 
The party is held annually for mem- 
bers, wives and children. Entertain- 
ment included a vaudeville show of 
jugglers, magicians, acrobats, and 
trained animals, with Curtis W. Van 
De Mark, of Baer-Bigler-Van de 
Mark & Adams, in the role of Santa 


Claus. Henry W. Manz, of the Cin- 
cinnati Post, vice-president of the 
club, was in charge of the party. 


Party for Children 


The Women’s Advertising Club of 
St. Louis gave a party for children 
of the Mission Free School Monday 
at the school. 

Other holiday plans at St. Louis 
include the Christmas party of the 
St. Louis Advertising Club Tuesday 
noon at the Hotel Jefferson. Bags 
of samples will be provided for 800 
guests by 125 manufacturers, whole- 
salers and retailers, and some 50 na- 
tional advertisers who shipped sam- 
ples from the East and other points 
in response to the club's invitation. 
Some 100 major attendance gifts will 
be presented. 

The Poor 
delphia will 
seasonal spirit of 
Christmas party Tuesday for poor 
children, Dinner, entertainment, 
and gifts will be provided. It is the 
club’s plan to be host to many more 
underprivileged youngsters this sea- 
son than at its initial party last De- 
cember. 

Other Christmas 
Philadelphians included a 
luncheon for 250 guests and 
bers last Thursday. Many 
were distributed. Harry 
Santa Claus, added to the 
the gathering. 


Richard Club of Phila- 


charity with a 


activities of the 
turkey 
mem- 
prizes 
Craig, as 
gaiety of 


Shoes for Poor 


The Advertising Club of Boston is 
playing an active part in the city 
during the Christmas season to pro- 
mote charitable movements. 

Karl Manning, general agent of 
John Hancock Life Insurance Com- 
pany, is chairman of the Christmas 
Shoe Fund, for many years his pet 
hobby. Members of the Advertising 
Club of Boston will provide about 
300 pairs of shoes for destitute chil- 
dren, through the Fund. 

A formal Christmas dinner dance 
was held Saturday night at the 
Plankinton Hotel by the Milwaukee 
Advertising Club, with Harold Lei- 
ser, sales manager of Walter Booth 
Shoe Company, as chairman. 

The Dallas Advertising 
will hold a “pounding party” 
regular Tuesday luncheon 
when each member will 
pound or more of food, 
clothing, all to be turned 
local Dallas committee supervising 
distribution to the poor. Willard 
Wiegel, president is in charge. A 
drawing for small gifts purchased 
by the club is an added feature. 

The Advertising Club ‘of Los An- 
geles, under the direction of Roy S. 
Kellogg, managing director, will pro- 
vide a party Christmas Eve for 
about 100 children of Kings Daugh- 
ters Day Nursery, an organization 
which cares for children of working 
The club will distribute 
sweaters and toys. For 18 vears the 
has donated 6,000 quarts of 
annually to these children. 


at the 
session, 
bring a 
toys and 
over to a 


400 to Attend 


A large Christmas party will be 
held at the Biltmore Hotel Tuesday, 
with an attendance of 400 expected. 


Entertainment will be furnished bv 


celebrated stars of screen and radio. | Helen 


The Adcraft Club of Detroit made 


League | 


express the traditional | 


| 


| minded and be 


AGENCY as would an advertising and 
sales promotion manager in handling 
the advertising affairs of a large IN- 
DU STRIAL company, Such a man must 
be able to direct within the agency, a 
sales promotion department for the 
client. He must be sales-promotion- 
able to think creatively 
in the sales interest of the client and 
the client’s channels of distribution. 
Such a man should be qualified to or- 


ganize and supervise all advertising 
details—direct mail, space advertise- 
ments, mechanical production—to 
make certain all work clears the 
agency as scheduled and on time—he 
| must know the cost of art work and 
| mechanical production and be able to 
| judge the relative value of these costs 
to the cost of space, Write fully, giv- 
ing your past experience and reasons 


why you believe you are qualified to 
handle the position outlined above, 
also salary Foam iron. 


Box 943, ADVE 
Man between 
paper and 
perience 
large 


RTISING AGE, Chicago 


ages 25-30 with trade 
newspaper reporting ex- 
for publicity department in 
Chicago corporation. Acquaint- 
ance with Chicago papers and syndi- 
cates desired. Permanent position. 
Good future. State full history of ex- 
perience and starting salary expected. 
Box 934, ADVERTISING AGE, Chicago 
Small, recognized Chicago advertising 
agency has opening for Account Ex- 
scutive. Agency has previously spe- 
cialized in radio but is now expand- 
ing into publication field. Agency ex- 
perience not essential. Excellent op- 
portunity for right ma 

30x 922, ADVERTI SING. ‘AG E, Chicago 


Advertising Sales Executive wanted 
to secure new accounts for a sound 
growing advertising agency. Please 
write fully, giving experience, age, 
salary desired, etc. Answers will be 
held in strict peennenoe. Our men 
know of this ad 

Box 935, ADVE RTISING AGE, Chicago 


POSITIONS “WANTED 


DO YOU ADVERTISE TO | cnet 
AND FARMERS WIVI 

There's a lot of copy being aatisan to 
the rich farm field which misses its 
mark. Radio stations know it; farm 
| publications realize it; possibly your 
clients may suspect it I'm farm 
raised; agricultural college trained; 
have ten years advertising agency ex- 
perience, have sold farm dealers and 
resold to farmers. Have handled 
salesmen. Know merchandising. Can 


write copy (have several first prize 
house organs in national competi- 
tion). I can create and sell. I'm 35; 
seasoned; practical; agreeable, Would 
like a job (free lance or full time) 
as the farm authority for a big, ag- 


gressive advertising agency or in the 
advertising and = Ss — partment of a 
cone ern with a fut 


Box 933, ADVERT ISIN NG AGE, Chicago 
EDITOR— 
Now employed, desires change. 


Background includes responsi- 
ble connections on two nation- 
ally known business’ publica- 
tions and six years as writer 
und editor’ on metropolitan 
dailies. In making change will 
consider ultimate opportunity 


The rates for this department are as follows: _ 

“Help Wanted” and “Situations Wanted,” 30 cents a line, minimum 
charge $1. : pS ae 

All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 
per in., $4.75; 4 to 6 in., per in., $4.50; 7 to 9 in., per in., $4.25; 10 to 12 in., 
per in., $4.00; 13 to 15 in., per in. 3.75. Write for descriptive folder of 
specimen ads and discounts on term insertions, 
contracts. 

HELP WANTED POSITIONS WANTED 

WE ARE LOOKING FOR A RADIO DEPT: Am in radio dept. ot 

NEEDLE IN A HAYSTACK Phila. agency that’s getting tight 
Large advertising agency wants a|under the arms. Have been here 18 
seasoned advertising man, “familiar mos., since graduating college. Done 
with all functions of an advertising every damn thing from copy to 
agency, to fulfill an important new] truckin’ on down after new accounts. 
function: namely, toact WITHIN THE| Am a leading exponent in the swing 


to the ESQUIRE note in radio com- 
mercials, Also am greatest expert on 
radio comedy in world. Can produce 


relatives to substantiate claim. Send 
in your name and address, together 
with three outside wrappers, with a 
brief message telling me why I should 
join your firm, and who knows? Only 
New York agencies will be consid- 
ered, and I'll bet this damn ad costs 
me over six bucks. 

Box 941, ADVE RTISING AGE, Chicago 


Trade Paper Salesman, record of 
$200,000 billing as Western Mgr. of 
leading trade paper over 5 year period. 
18 years exrorsene e. Close personal 
contact with Nat’l accounts and Lead- 
ing Agencies in 8 Mid-West States. 
Excellent ref’s. 39 yrs. old, operate 
own car. Drawing acct. and trav. exp. 
against coms 

Box 939, ADVE RTISING AGE, Chicago 


PU BLIC RELATIONS, PUBLICITY 
specialist, wide background news- 
paper, related fields. Now emploved, 
corporation, record of achievement. 
Can organize, run department. An 
efficient, consistent, long-term result 
producer. 

Box 942, ADVERTISING AGE, Chicago 
Classified Adv. Mar. available. 
exp. leading metrop. dailies. Also dis- 
play sales experience. Prefer connec- 
tion with Mid West paper. 39 yrs. old. 
Box 940, ADV ERTISING AGE, Chicago 


S yrs. 


Creative lettering artist with 14 yrs. 


com’l, exp. wishes to make perm, con, 
with mfgr. or adv. agency on free 
lance basis. Will go anywhere. 


Box 938, ADVERTISING AGE, Chicago 


HOUSE ORGANS 

OOo COPIES HOUSE ORGAN 810, 1M 
15, 2 colors. A Real Sales Builder, is- 
sued monthly. Your ad on front cover. 
Keeps your name before trade, Effec- 
ftive adv, at lowest cost. Get sample. 
Crier Adv., 1840 E. S7th St., Cleveland 


MISCE LL ANEOUS 
w 1. AT, NO CUTS? 
Exactly!! No expensive typesetting 
either! That’s Laurel’s newest process 
for you! Looks great—costs little. 
Reproduces all sorts of illustrated ad- 
vertising literature, sales letters, 
maps, bulletins, diagrams, ete. Any 
size can be furnished. 
500 Copies (8%4x11") $2.63 
seeneis il hundred copies 22c 
Vrite for samples 
LAUREL PROC EK SS, 480 C anal St., N.Y. 


PHOTO POST CARDS 


The kind that build good-will and 
bring you business. Don’t fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 


Graphic Arts Photo Service 
3rd & Market Sts., Hamilton, O. 


Ask for Bulletin of Publishing Prop- 
erties. Harris-Dibble Company, 11 
West 42nd Street, New York, N. Y. 


v 


above salary or location. Pre- . 

: ; ae : de a For the small advertiser, the seller of 

pe ental bh nd ore ge stand the multitude of services, materials 

of Te PTICING ACK Chinac,, | and supplies used in advertising and 

Box 936, ADVERTISING AGE, Chicago promotion work, The Advertising Mar- 
ARTIST: Lettering, Layout, Design.| ket Place offers an unusual oppor- 
r dag: expe rie nee. Male 29, married.|tunity for adequate representation at 
Box 937, ADVERTISING AGE, Chicago low ¢ cost. 
merry at a luncheon party Thursday cae icici 


with prizes of fowl for winners of 
its annual “Whaddya Know” con- 
test. Bear steaks were served at 
the luncheon through courtesy of 
Adcrafter Al Davis, who shot the 
bear. 

A Christmas party for members’ 
children was held Friday by the 
Cleveland Advertising Club. Stage 
and radio stars entertained. Wil- 
liam T. Symes, of Symes and Olds 
Company, played the part of the 
jolly man from the North Pole, and 
passed out novelty Christmas pack- 
ages. R. <A. Jones, of Catholic 
Charities, was chairman. 


“‘Parents’”’ Adds Feature 


| The Parents’ Magazine, New York, 


|will include a separately-bound 
“Home Development Section” with 
the May and October issues. The 


section will be edited from the view- 
point of children’s welfare, by Mrs. 
Sprackling, home decoration 


editor of the magazine. 


Rose and Safford 


Howard W. Rose has been ap- 
pointed director of media and _ re- 
search for the Buchen Company, Chi- 


“ago agency. 
He is succeeded as space buyer by 
H. R. Safford, Jr. 


Smith with “Journal” 


Thor M. Smith has been promoted 
to classified display manager, New 
York Evening Journal, after two 


years as assistant classified manager 
of the New York American. He has 
been with Hearst newspapers for the 
past seven years. 


Trane Expands 
Co., La Crosse. 
build a new plant adjacent to 
No. 2 which was built last 
The increased activity of the 
| building trades has made it neces- 
sary to increase the Trane 
turing facilities, R. N. 
| dent, said. 


The 
will 
Plant 
| spring. 


Trane Wis., 


Trane, 


Roebuck & 


| 
| 
| 
| 
| 


manufac- | 
reac). | 
presi- | 


Opening of New 


Sears Show Put 
Up to Dec. 2) 


New York, Dec. 17.—The 
Company 
“Gambling’s Bargains,” scheduled y 
start over WOR Dec. 19, has beg 
changed to Tuesday, Dec. 22, and wy 
be heard Tuesday, Thursday apg 
Saturday at 8:15-8:30 a. m., EST 
On the same day, Al Jolson wi 
open in a new series of progran; 
over the nationwide Columbia ne 
work, succeeding the Ken Murra 
show, under the sponsorship of Leve 
Brothers for Rinso and Lifebuoy, » 
will originate in Hollywood and wy 
be heard at 8:30-9 p. m., EST, wit 
the rebroadcast scheduled for 11:% 
12. Lever Brothers currently presey 
“Lux Radio Theatre” every Monda 
over 65 CBS stations and “The By 
Sister,” daytime program, four days 
weekly on 74 CBS stations. Ruth. 
rauff & Ryan is the agency. 
Leopold Stokowski and Edwin ¢ 
Hill will be presented in a Christma 
Kve program, to be broadcast on the 
Columbia network Thursday, Dec, % 
at 10-10:30 p. m., EST, sponsored by 
the American Telephone & Telegrap) 
Company. 
Lionel Barrymore, as Scrooge, wil) 
be starred in the third annual broaj. 
cast of Dickens’ “Christmas Caro] 
over the nationwide Columbia net 
work, as the feature presentation of 
Campbell’s Hollywood Hotel” pro 
gram on Christmas Day. Mr. Barry. 
more has a five-year contract with 
‘ampbell’s for this annual program 


Nicodemus to New York 


John Nicodemus has resigned « 
assistant. sales promotion manager 
of S. Kann’s Sons, Washington de 
partment store, to become sales pro- 


Hear R 


Progran 


motion manager of McGreevey Wer 
ring and Howell, Ine., New York 
resident buyers. 


A. N. P. A. on Gasoline 


The Bureau of Advertising, Amer 


ican Newspaper Publishers Associa 
tion, New York, has issued “Going 
for Gallons,” an analysis of petro 


leum consumption and newspaper at 
vertising for the first half of 193 


Walker Cc hangee 


A. E. Walker has resigned as gel 
eral sales manager of Republic Stee 
Corporation, Cleveland, to become é& 
ecutive vice-president of Pittsburg) 
Steel Corporation. 


New “Liberty” Contest 


In conjunction with Metro-Gold 
wyn-Mayer Studios, Liberty will co 
duct a contest among amateur mo! 
ing picture makers, with $1,200 fo 
the seven fans who win. 


Hof AR q 
MECHANISMS 


All types including New 10 ounce, 110-", 

beck geared motor unit thet plugs into light cirewit 
tteries. No radio intert .Ne 

Cool running. Provision for any mounting—eny position 


Sgceds: 3. S. 8. 28 of 
25 +.9.m. 


MANUFACTURING CO 


185) S S2nd AVE CICERO, th 


Sell it to Cohen 


Thru— | 


Jewish Radio Station| 
| 


4,734 families with the name 
of Cohen are listed in the 
1937 New York Telephone di- 
rectory. Total Jewish popula- 
tion nearly two million. The 
ability to sell our people has 
been proven . . . 90% of 
our advertisers renew thei 
contract. 

For the modern approach to the 


Jewish Market, call Orchard 
4-1203. 


SAMUEL GELLARD 
WLTH, 105 2nd Ave., New York City 


Roesler and Howard, National Rep. 
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Each succeeding Annual Forecast and Review 
Number has been improved and refined. Every effort 
has been made to present, comprehensively and clearly, 
but briefly and in clear perspective, the highlights of 
the previous year, and the outstanding trends and 


movements visible on the horizon of the new. 


New York e Chicago e 


ee 
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) 
: REVIEW and FORECAST 
| 
| The January 4 issue of Advertising Age will be The 1937 Review and Forecast will set a new 
| the seventh Annual Forecast and Review Number— high mark. In addition to the accepted, proven fea- 
| an issue of wide interest to readers, and of extra tures which have appeared in previous issues, a new 
idea—The Photographic Review of the Year—will add 
| value to advertisers. 
| - a interest and appeal to the issue. Patterned after the 
Advertising Age set a new standard for its field PP | . 
| . | weekly Photographic Review of the Week, one of 
with the very first Annual Forecast and Review - 
the most popular features of Advertising Age, the 
Number it issued in 1931. A complete and com- Photographic Review of the Year will bring the high- 
prehensive review of all the significant, the interest- lights of 1936 back in pictorial form. 
ing, the important events and trends of the preceding +4 
year, plus an extensive forecast for the coming year, To advertisers this issue offers a remarkable 
in which leading men in advertising and merchan- Opportunity to present a sales message effectively and 
dising took part, made that issue memorable, and impressively to an audience which is more than usually 
raised the high level of intensive readership to a new receptive. It offers an opportunity to start off 1937— 


a year which promises further important business ad- 
vances—with hard-working, hard-hitting promotional 
material which will be seen and read by more than 
14,000 advertising and merchandising executives at 
exactly the time when all their thoughts are turned to 
the opportunities of the new year. 

Be sure to be adequately represented. Make your 


reservation for space today. 
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Names Erwin, Wasey 


Bunting Glider Co., Philadelphia, 
manufacturer of gliders and metal 
chairs for porch and _ recreation 
rooms, has appointed Erwin, Wasey 
& Co., Philadelphia, to direct its ad- 
vertising. Business papers and di- 
rect mail will be used. J. M. Korn 
is account executive. 


Joins Ross Roy 


Herbert P. Brigham has joined the 
creative department of Ross Roy 
Service, Inc., Detroit. He was for- 
merly director of sales training of 
the General Electric Co., Cleveland. 


Packet to DMAA 


The Direct Mail Advertising Asso- 
ciation has released its seventh speci- 
men packet to members. Novelty 
pieces and die cuts are predominant. 


Gannett Pays Bonus 


Gannett Company, Inc., Elmira, 
N. Y., operating Gannett Newspapers, 
will pay a Christmas bonus to em- 
ployes, amount being based on length 
of service. The directors also voted 
to restore wage cuts made during 
the depression on salaries of $4,000 
or less. 


Joins Anthracite 


E. L. Buller has been appointed 
sales engineer of Anthracite Indus- 
tries, Inc., New York, after 10 years 
service with Hudson Coal Company, 
Scranton, Pa. 


Joins American Press 


Vincent A. Lichtenfels, formerly 
with John B. Woodward, Inc., has 
joined the Chicago sales staff of 
American Press Association. 


URGE IMMEDIATE 
ACTION ON SELF 
REGULATION PLAN 


(Continued from page 1) 


trol in this field as well as in other 
publication fields be established. 

“I would include advertisers, ad- 
vertising agencies and publishers in 
its membership and an emblem 
should be created to attest to their 
reembership. 

“My feeling is that if we don’t 


begin to think about it much more 


seriously now, it will be forced upon 
us by powers above ourselves. 

“I believe we are willing and able 
to establish control on our own, and 
certainly we need at least to inves- 
tigate the need of establishing such 
a bureau. 

“Some individual advertisers, in 
their enthusiasm, rather than with 
studied thought, go too far. If we 
take this problem in hand now, we 
will not have it forced on us.” 

Mr. Peabody, in his outline of the 
proposed bureau of copy controi, 
pointed out the need of publishers 
to enroll in the movement. 

The problem, he said, is one in 
which agencies and advertisers 
should participate, but the motiva- 
tion must come from the publishing 
interests. 

With the extension of regulatory 


found: 


Remember the advertisement where 
we said, “Here’s One City Desk Where 
LOVE (in bold face caps) Gets the 
Cold Shoulder”? 


$$$ How could we guess what a gor- 
geous exception it took to prove our 


rule! 


$$$ LOVE, you remember, never got 
a hotter welcome—or blacker type or 


bigger space. 


$$$ Yet day after day The Wall Street 
Journal tended to its knitting—kept 
its columns clear of amatory specu- 
lations. It even out-ignored the Lon- 


don Times! 


$$$ Not that its readers weren’t in- 
terested. And not that it didn’t get 
plenty of exciting cables from its own 
foreign offices, as well as from its spe- 
cial arrangement with Reuter’s, the 


great European news service. 


$$$ But even this dramatic story 
wasn’t news about money-making (to 
which The Wall Street Journal de- 
votes its undivided attention) as long 
as the royal romance was a private 


love affair. 


$$$ With abdication, however, as an 


wAN AMERICAN 


open possibility it suddenly did be- 
come news about money-making, be- 
cause such an international situation 
has an immediate and far-reaching 
effect on foreign as well as domestic 


business. 


$$$ Then The Wall Street Journal 
went to work—and printed all the im- 
portant business angles of the story, 
with as little as possible about the 


private lives involved. 


$$$ So the first hundred thousand 
American business men (31,000 Wall 
Street Journal buyers at $18 a year 
and 65,000 associate readers) found 
no love story —but a business analysis 
and report that affected their stockhold- 


ers, their employees and themselves. 


$$$ In the advertising pages of The 


NEWSPAPER THAT 
ALMOST SKIPPED THE 
ROYAL ROMANGE... 


why 


Wall Street Journal appear 
an increasing number of in- 
stitutional campaigns. The 
agencies and advertisers who 
are responsible do not know 
a speedier, more effective or 
cheaper way of reaching this 
most influential American 
business group of industrial- 
ists, executives, bankers, great mer- 


chants, investors and stockholders. 


$$$ These are men whom salesmen 
seldom see, who are almost insulated 
from ordinary promotion. Yet their 
voices in “Yea” or “Nay” may well 
make or break your most cherished 


ideas and plans. 


$$$ In the half hour daily which they 
spend in reading The Wall Street Jour- 
nal they will find time for your adver- 
tisement — intelligently and honestly 
telling them how you can help them 
make money. By helping others you 
help yourself. 


$$$ Phone or write The Wall Street 


Journal in New York, Chicago or San 


Francisco for rates and details. 


—— 
powers of the Federal Trade 
mission in recent years, the need ; 
self-regulation has been Particular. 
ly stressed by those close to adye, 
tising. 7” 

Under the plan as pro 
Mr. Peabody, a bureau coun at by 
tablished for control of copy .* 
an emblem created which 
ers enrolling in the bureeu wae ‘ 
be permitted to display in their . 
motion, pointing out that they rn 
participants in the body for Ro, 
lated copy. sad 

Mr. Peabody further gs 
that as a means of putting ‘wan 
the control movement a “copy poh 
be placed at the head to give rigi 
and enforcement to the standars 
set up for the bureau. 

Declaring their endorsement of 
these principles, O. J. Elder supe 
vising advertising director, Mactad, 
den Publications, Inc.; John Ben. 
son, president, American Associa. 
tion of Advertising Agencies and 
Lee H. Bristol, vice-president, Bris 
tol-Myers Company, explained their 
views on the program. 

“I am quite in accord with Mr 
Peabody that, for the good of ag. 
vertising generally, some gort ot 
regulation or censorship is neces. 
sary,” said Mr. Elder. “I cannot 
see any way in which this can pe 
accomplished except through the 
media companies themselves, 


PY with 


Magazine Publishers Meet 


“I regret that absence from the 
city prevented me from attending 
two meetings of magazine publish. 
ers already held to discuss this gyb. 
ject. The matter of the appoint. 
ment of a supreme censor, or 
‘czar,’ was discussed at these meet. 
ings, and it seemed to be the con. 
sensus of those present that this 
idea would prove the most work. 
able, although nothing definite was 
arrived at. Further meetings are to 
be held, out of which it is to be 
hoped a workable plan will emerge.” 

“The more this idea is discussed 
and pushed, the sooner something 
concrete will develop,” he declared, 

Like Mr. Elder, Mr. Bristol start- 
ed from the premise that the initia- 
tive must be exercised by the pub- 
lishers. 

“Perhaps czar’ is the real idea, 
but, as Mr. Peabody says, sound as 
the idea is in theory, a start must 
be made at the publishing end of 
the picture,” Mr. Bristol asserted. 

“Here again the problem depends 
on the united cooperation of most 
of the prominent publishers. But 
since this is a sound idea in theory, 
why cannot a start be made to give 
it force and effect? 

“From practical experience, there 
are plenty of difficulties that I have 
found out. This matter of advertis- 
ing offenses might be compared to 
swatting a fly—a hundred new ones 
come to his funeral. 

“Certain specific copy faults could 
never be covered by pre-censorship, 
I believe. On the other hand, broad 
policies could be codified and pre 
sumably enforced.” 

Mr. Benson agreed with all Mr. 
Peabody’s points, except the czar. 

“I think much that Mr. Peabody 
said is not only true, but pointedly 
so, and I am in hearty agreement,” 
said Mr. Benson. 


Few Can Start 


Like Mr. Peabody, Mr. Benson & 
pressed belief a copy control plad 
could be successfully instituted by 
a group of relatively few leadiné 
media and advertisers. One rease 
for his recommendation that 4 small 
group of judges be appointed, in- 
stead of a czar, is based on his 
timistic opinion that the copy © 
trol authority would run out of work 
to do after a short time. 

“There would not be many 
for review after the first two or 
three years,” predicted Mr. 4 
son. “The mere announcement thi 
the authority was functioning ¥ 
be sufficient to stop a good 
objectionable copy at its per 
Agency men would endeavor to 
clients out of improper ideas 
running the risk of having 
copy rejected by the board. ‘~ 

“The rest of the job would ous! 
sist chiefly of educating the oan 
number of agency men and ‘an of 
tisers who are ‘bad actors. 
us know most of them.” 


H 
in 


(isriag BO gene of Se eae BOR ok So ef Sah ae ee, ten ae oy 2 ee Pe: ak eg Ae a § 5 ay, WEE ee ge ea fT a is PG, oe ne ahs be igi Ta ns eeas { Pareto ty : ate Rae ae. fe 4 xe : 2 o re rate oI foie fh a aig *. ats Ps set Se Fae cf es F See wil £ OR. sare eer * 7 Pang sar at : ve =) aT, Ap 
ete Ye me "1s Fie, 82 mee do ae ee ee es Sle oN ea ee rhs BES. OR gee ete See gee tees ee Me eee ON ee PE eee See Eee a en a ae i ane ae rae Ohad Melis Ponta nae ol nae ee Ea RO eae al eaake 
3 ee ee ; pita, Ee ; a ‘i re. igi met ied ps ee aay ieee lees ise RS Ee A I Soe “Cone to? CEC IN, (eRe ore *) Fe Te Sy Come te Sate eee ee Ne ba ee baie hea Sy se ee oe pie at sy, og See 
eNO. ee me eee i ee cel See eee ey Done Oe yeoman Re Ree mae om Os Ta ieee age ies gs Rees ecm kala ite ee a ale ak ct Mae . SI Waa “Seetaer domme, ik! oem pom te ee eg bee, ¥ eo ee ae Bene te ARS TG ne Or ees ARMM Ot Fy FE or gee Ree le Rees A CADE ne /Z a ne ee eee ee 
oe RPh eee Os te ve | SEO aee sb AER a ate ay Sos eT ene A, Magn Cae ered iene che Cael ec eae gee NIE aie Ngee AR, Peer Sea AS ae Oya ge'S) a Wess eR RPE amie oie aera Sa Le EARS ARO og NE arg ect BP Meee Erat  & Sie len te sete ye ‘ 
Wee. LEY Lorient aeeAe ol Ne EO gee sia Ps Aa phe ae Oy ee elt Se NO an RE hs RY UR 7 SCD oar a =o a eas ye oe ; Sik Se a : a cay ae i i feet on 8 ee a See" ' pee : ‘ f ae : ; 
PARE orn FEN: Peeee SOT RET MeL Rage epee =o ar BI Rae 3 Ener ne rsh ee i ce ihe es Sei ate 2 , : sy CES ye eee goer : oe te Ps - 
; re 2 ae i alr es e es nr as ah Ye Moe S . oie ee | ge ie Pade te cape ich a oe re a = ; tna Aig Tale: (ee Ey ae tae eee, ere sa on ogee -- se at ee | ¥ 
eT ‘Ohad » «(oe Se Ps ee Mapes o oe age rh al Sa lg toe x Py Pea ris a aig or Se ack SOON ed As cop ee eee Ol, RE oa v ad, ate See Ye Rs A a ity GPO of le Ne Se A ee ee preeienic. ae i ae ae ey 
st Bes Cie ee ace tg wr eae a ty See a Ben Soe oh, yin fas Pe elt hg a 2 Fee | Aa ee on ae Te Ce SGnOr + ane me ~ 7 sate ae” pee 2 ; . : Moat bee 4 —— ee > r - cRitel a : . aie 
te ts ik out laa ; Dlg er = 7 / & eae es SPREE ge 5 Bey » - oad : “¥ < ? ¢ 4 Phe ae ie: 7 on — aera? 28 y ae: f $9 i bea | ¥ ¢ Ber Fe 
Pee ios ee a ce “a ee = ie ie i aie i = ee Fae Re eh ea ae a eS : : ORE, ae’, Ba ae Ror heat 3k 
€: f te hs 7 ; ees : > ods yi %, F ee PF be “ Ps , , pe Ss 
, a aco oe cca Aes . " 5 a ay Ste - D ae we) > aes 5 - ‘to : ie é ‘ Rete 
oe! ee thine % \ 4 
ARLES 
ps ee De 
ass 50 = 
a wi Po | Po | | 
yg Mee ce 
eo ee 
se ie Pod ag 
RS oe eee Be 
as i 
a es 
ae 
— | 
ee ee 
| 
| 
ms 3° 
i Be ar 
WOE grat 
Reger ae Dip 
ae a 
Cae ee 
a ee | ee | | 
(ase tit es 
tem " 
Pal 2 ———— 
> 
ay a 
a: 
at 
aa 
ae re 2 ae 
et Ae oe 
pies oe 
pi ite 
oO 
eer oe ty etciae 
eo eee 
genes ok 
Da Shel ee ma 
ORS ener Le 
eh eas aS 
liad ia ae 
Corey 4 
“ys 
7 
w= 
coon So ae ‘ 
ae oe a 
7 } Re 
a | 
| 
| 
Sie 
ears ea 
AN.) tna alee 
es ee ago : 
hea ease: 
es : 
2 | 
: 
ee: 
|| | 
. 
ae 
“pee as i 
ovis, |S ts apa 
ae oe 
oe eet” 
es ae i 
Ci” ates ate 
te gibi Samat. F 
Be. Se, ae 
fia) | i ee Po 
is esas ° 
. 2 wy 
mmm 
a Bo) aa Po 
Ree: eee 
Ey rae iets ee 
Derk See 
Tt ane ies 
a ae 
eee hs ee 
z a ae 
7 a Po 
d 
q 
w 
d 
c 
be taal Oe . 
Ate m i 
nes ' 
See \ 
ig 
es 
i ty et 4 ‘ 
: : ‘ Ny at ee ys gate 4, gate © fae Ted ly, ee Ce eS 7 
EE co ek ane a a oe er : : a a ai Sea ae on 
_ ee ee ee ; Son ee oe dit pie 
yt (pe so pi : fe oer eee ee ie 
Cee aia : : Yeo enh he 
eer ae ; Ba Sy ; 
eee | a i ; MS de : 
ioe ay SO ; : « 
i Fi eae 7 = ae 
a ts aa 
rae c Ree ss - - 
Be aa pa ey 
ra ote ee 4 Ra ee a eee 
rec eghee l a eee a ee are es oe 
c Ns suid. ie oP es ae ah oy iia ge ee 
ae bee ee. a oe ie 
1, ae oe ee a Secs a TA ey 
: 1s See ed 2 ‘ Bet 
oe eae Rio oe eee 
i = aes F gery eS ar aie Oe 
: 74 ‘ks = if ag ete (eu ek ee 
“a Sarin ce mk Se eS rs Meee Es: 
Beet, pRB SE rare COMA SBOE ig” Bess ce Swe aoa 
BROS, «ati |) as a Bh ts i Metal o>) 
wt cagA en Pee Means 
S Ss OS Page ® ae Baie a 
: a ye RE ag : LOR Ce Sees a 
wo 3 ie oe 3 oye, 
$a Be PON ge to ms ee 
Pepe ga ae cae OL eee ae 
se Ran aan ae kee ae : ened a 
Nea eee, Re i Aaaens Ie To. 4 Sa aera Hi ok dS He ° a Seg 
EROS RAS Set RE Se a eae ; . ig fee 
Pe oe Se a i / am 
ahs ot hatte eet a Rg : eae a ile ess lea ne a 
pis ae Ea 6 8 as So ee : Pty. ee ae 4 ee le Sa 
sah optus I RR ieee Teena a ee : tp 
a Sees “he eee ee ee 
fe ; a ae id 
te CS oe ; a 
a 4 Oh Re tal “Spousal dH poe ae > 
a ‘ eee a Ses ae ‘ ee 
; a | Ye oo ine | ERS 
, — = Pi 4 - fe y 
ee é 7 gs cng EE ; . : ae ig 
: is ‘ el — a me 
. ve i ES Sey ; i : on i a ae ae oe 
: a: Sy j a Bey, OP ar 2s ts a 
: Mie = : ale? 0 Vaated GA cies OS ea ee vu A 
al Se ee SS cd oe ee ay 
5 ; votes : - 
nea soy Alea ae ; 
‘ i eg Fee 
me Aes eee 
egies ras tes ietes \ 
S reee phos. : : Ss 
pave Ope Teste yy ot YR i ‘ : ~ { y ‘ 1 p oy eae 
eG Rete vy 7S ee eS rat es : Bh tas Pa LP ey We Ae Pe ee < Rese ue te Rea re 2 ee katy ; ae a, Re, bas f- ns a : tee : “ aA: Sey” + in Ae ey Wl ee 
Niue Wai RARE MRE kta Lola: SPOUTS ot See er a MD ean eae ALL A a pee ek Mal Fee ee PM! Blom, Saag CEwrrh * em) ME A sil ily Wide cea ga raee e Ty E oihe rneen Re eS gi Fit Oa re re sams AY es Oak pie te i ae Cee eae ee : fae Pe Ah a ada PTR Pips ca fone fox: wa PS Sy Woe IE A COD “akc SORRY ot BU a Fo 
Neg SMM eT NL, Me Dec Cada, Sues Ones 4 aoe Re LN hn Re at aoe Se Sonera yg c ima ee 2 RS aaa band “SMe METER ORY BOOS, TN cea MPR, BOL me ers UE y RGA AY gL Wega nA Ge chen tens sag Em’ RPA AE Rel ORISA eS US Plait oS airy ARO SM 2 rear 
gS EN, ek ae een tee, iy ee an ye CI Er eevee RARE red BOM SRC dr Wea RC (NY ge ERD eS eee SME) SC os eae we AMET ON GYR aa rene are p eas fo ae , i pa teles 
eee ash ot ees Fe Api is” Fe ROME UNG CRE Its BEM PE Marrs AS sie PNG ac eo og at BN aa S ae ee ee aicael He es ee od om “a5 fof is ta erent Gs (ee ale oe SESE sen hear al Mee! oe ae i ee ee : Bei a Sat ~ 3 B eo + S £ Poe 5 me See ae Fi y 
ig RE Ea 2 Sa HAR Tere Na ene cae fe Sheprig ih" Spina 5: j 3 Sa ne ; x ae ah AP ay : ; ee a rh ie ge) Oe a ahaa os ag Re we HH Mics i LEONE? ck Ny 5 coer pobre ets, TAY ot aa ae Lele hig Masta 1 URE Pee Pita Be abe ares oie ne aoa & SEY. in cener Oo “ ier t 


1936 ADVERTISING AGE 


51 


OTOGRAPHIC REVIEW 
E WEEK — 


ONE WAY TO CHANGE FEMININE TASTES 
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BATHTUB GOES WITH RAZOR 


‘a “tub" for razors, this new outfit of Razorbrite Company, Houston, Tex., 


eliminates need of cleaning razors after shaving. 


It is bein 


regular wholesale channels. 


g marketed through 


IN BAKERY FIELD 


PRESIDENT 


Launching a campaign to popularize vermouth among women after the continental fashion, W. A. Taylor 
& Co., New York, made this recent "test" of Martini & Rossi on a group of chorines during rehearsals for 
the Beaux Arts Ball in New York. 


Harlow P. Roberts, who has been ap- 

inted . advertising manager of Purity 
Bakeries Corporation, Chicago, succeed- 
ing J. C. Sickel, resigned. Mr. Roberts 
was with Pepsodent Company for 14 
years. 


A. G. Ruthman, new head of the Chi- 
cago Newspaper Representatives Asso- 
ciation, elected last week. He succeeds 
Walter Doney, Texas Daily Press League, 
who becomes a board member. 
(Story on Page 31.) 


NO. 2,000,000 COMES OFF THE PRODUCTION LINE 


——s- co | naman asap, 


IN THE GOOD OLD DAYS 


Featured at the recent Advertisin 


wed by 


Exhibit in Philadelphia, this press was originally 
Benjamin Franklin—and the modern printer, garbed in Colonial costume, 
, asks, "How'm | doin'?" 


2000000 


Shortly preceding the millionth car of the current year, this No. 2,000,000 Plymouth rolling ready to 

drive away occasioned a celebration in the Detroit plant with K. L. Heinkelmann, Michigan highway — 

department executive, congratulating D. S. Eddins, Plymouth president. H. G. Moock, vice-president, 
watches A. H. Peterson, factory manager, prepare to throw in the clutch. 
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ADVERTISING AGE 


December 2}, 1936 


ADMIRACION LABSOATONES, INC, 
CuHas. DALLAS REACH 
— ANSCO hag tg 
OUNG & Rust 
ALL YEAR as ae SOUTHERN CALIF. 


Lorp MAS 
AMERICAN Blower CORPORATION 
Beooks, SmitH & FRENCH, INC. 
AMERICAN — MART 
H. BROWN ADVERTISING AGENGY 
AMERICAN CHAIN — 


RSINCKE-ELLIS-YOUNGGREEN & FINN 
AMERICAN HAMMERED PISTON RING CO. 

Tue AITKIN-KyNgetT Co. 
—— POPCORN COMPANY 

ADVERTISING COMPANY 
awemican ye A RAZOR COR 
EvVencaAL ERTISING AGENCY 

AMERICAN sick HOSIERY MILLS 

E. H. BRowN ADVERTISING AGENGY 
AMERICAN oo COMPANY 


THOMAS 
— WINE tn 
BR ADVERTISING 
amity LEATHER PRODUCTS COMPANY 
Henai, Hurst & McDoNALp, INc. 
ANHEUSER- BUSCH, INC. 
D’Arcy Apv a Co. 


ERTISING 
A. P. W. PAPER COMPANY 
MoCANN-ERICKSON, Inc. 
es ARDEN 
Warwick & Cgci., INC. 
THE A ARMAND Ci COMPANY 


COOLIDGE ADVERTISING COMPANY 
ARMOUR & CO. & SUBSIDIARIES 


& Tuomas 
| cones RED STAR Lens 
H. RANKIN COMPAN 
ant ‘BOOKBINDING CUMPANY: MEI 


Dingct 
ARTHUR MURRAY 
RutHureaurY & RYAN 
ASSOCIATED AMERICAN Aatists 
Scuwas & Beatry, ING. 
THE AUTOPOINT COMPANY 
Ruturaurr & Ryan, INc. 
JAS. F. BALLARD, INC. 
Louis E. Westueimer & Co 
ar —- COMPANY 
vy Marx ADVERTISING AGENCY 
Bates $ MANUFACTURING co. 
RICHARDSON, AuLey & RICHARDS Co. 


RutHraurr & RYAN 
—— & sy OPTICAL “00. 


Ep Wourr & ASSOCIATES 
BAYER TABLETS OF ASPIRIN 
THs THOMPSON-KOCH Vo. 
BEAR “CREEK ORCHARDS 
Tue G. LYNN SuMNER Co., INC. 
BEECK- bynnid PACKING CUMPANY 
Erickson, INC. 
elt a HOWELL COMPANY 
, Hurst & McDona_p, INC. 
BENSON. & HEDGES 
nis & PEART 


THE" ‘BON AMI CO. 
N-ERICKSON, INC. 
THE. Ghianaood core. 
NG, 'isHer & Kirk, INC. 
erisvou-m YERS CO. 
Pepiar & RYAN, INC. 
Youne & Rusicam, Inc. 
BRISTOL NURSERIES, INC. 
Tue J. D. Bates Co. 
— rage ny | deg oly co. 
UFF 
Brown & WILLIAMSON TOBACCO CORP. 
BATTEN, BARTON, DuRSTINE & Os- 


BORN, INC. 
CALVIN BuLiock 
ALBERT FRANK-GUENTHER LAw, INC. 
BURD he ge RING CO. 
WESTERN ADVERTISING AGENCY 
BUXTON. inc. 


Pepiar & RYAN, INC. 
SAMUEL CABOT, INC. 


Mason L. Ham 
bai ryt FRUIT GROWERS EXCH. 

mp & THOMAS 
cAMPANA aes co. 


AUB RE & WALLACE, 
CAMPBELL sour > COMPANY 
F. WALLIS ARMSTRONG Co. 
CANADA DRY GINGER ALE, INC. 
J. M. Matues, INC, 
CANADIAN NATIONAL RAILWAYS 
DIRECT 
CANADIAN PACIFIC RAILWAY 
RutHraurr & RYAN, INC. 
CANADIAN TRAVEL BUREAU 
AREN Apv. COMPANY, LTD. 
CAN 0. Lites MFG. CORP. 
E. H. BRowN ADVERTISING AGENGY 
CARNATION COMPANY 


WIN, Wasey & Co., INC. 
CARRIER a. 


DALLAS 
CARTERS INK CO. 

WALTER THOMPSON Co. 
Casco PRODUCTS ~yo-wl 


Ferry-HaNn: 
CELOTEX CORP. 

Hays MACFARLAND & Co. 
cnet —, . 


ATTESON-F 0G INc. 
CHAMBERLAIN CABORATORIES, oad. 
CooLipGeE ADVERTISING COMPANY 
CHARNS ¢ CANDY co. 
LYNN SUMNER Co., INC. 
CHASE BRASS & COPPER CO. 
Fuuver & SmitH & Ross, INC. 
pase & de INC. 
Law C. GUMBINNER Apv. AGCy. 
CHESAPEAKE & OHIO RAILWAY y 
PBELL-EWALD Co. or N. Y., INC. 
CHICAGO WHEEL & MFG. CO. 
WESTON-BARNETT, INC. 
CHRIS-CRAFT CORP. 
Brooke, SMItH & FRENCH, INC. 
CHRYSLER CORP. 
J. Stm_inG GETCHELL, INC. 
ag page: 
E GRISWOLD-ESHLEMAN Co. 
CLINTON CARPET COMPANY. 
Ear_e Lupcin, INC. 
ee mt INC. 
LBERT FRANK-GUENTHER Law, INc. 
cuaPay cone. 


RYAN, INC. 
CLOVER. LEAF CRYSTAL SHOPS 
Rocers, GANo & Gissons, INC. 
THE COCA-COLA co. 
D’Arcy ADVERTISING Co. 
bag vpeenn neem We. 
McCANN-ERI 
CONSOLIDATED EDISON tO. “OF N. Ve 
INC., & je ok La aoe 


McCan a TE 
CONTINENTAL BRI 1AR PIPE co. 


Paris & P 
CONTINENTAL CAT CAN CO., INC. 
pg ve reuemaee DursTINE & Os- 


COOPERS, ‘inc. 
Cu IEL FREY Co. 
WILLIAM ‘cooren & & = INC. 


LAUESEN & S ON 
Cc. R. I. ny °. RAILWAY 
THE CaPLes Co. j 
CROSLEY RADIO CORP. 
ee ALLEN & LELAND DAVIS 
R. B . DAVIS COMPANY 
RurHraurr & RYAN, INc. 
R. U. DELAPENHA & CO. 


INC. 


GoTHAM Aoseemenine COMPANY 
DENNISON MFG. 
Tue G. LYNN | Co., 
DES MOINES REGISTER & TRIBUNE 
FAIRALL & COMPANY 
y amy nol & BALL ADVERTISING 
AGENCY, 
DOBE ENGINEERING SERVICE 
GUNDLACH ADVERTISING AGENCY 
DOLLAR STEAMSHIP LINES 
RD & THOMAS 
~ MFG. CO. 
HorrmMan & York 
ORI- BRITE, INC. 
GARDNER ADVERTISING COMPANY 
DUOFOLD, INC. 
Moser & Corins, INC. 
E. P. DUTTON & CO., INC. 
H. B. Le Quarts, INc. 
EASTMAN KODAK = nang 
J. WALTER THOM 
EL wd Lig 4 —. oF DEVELOPMENT 


ELGIN INATIONAL WATCH co. 
TER THOMPSON Co. 
RALPH c. ERSKINE co. F 
RICHARDSON, ALLEY & RICHARDS Co. 
ESSEX HOUSE & CASINO-ON-THE.- PARK 
Wi.iamM H. RANKIN COMPANY 
ETHYL GASOLINE CORPORATION 
BATTEN, BARTON, DuRSTINE & Os- 


BORN, INC. 
es, Ln 
C. GUMBINNER Apv. AGcy. 
EVERGREEN “PLAYGROUND ASSN. 

WESTERN ADVERTISING AGENCY 
EX-LAX, INC. 

Tue JoserpuH Katz Co. 
FAIRYFOOT PRODUCTS CO. 

GUNDLACH ADVERTISING AGENCY 
ta 4 & Co. 

UNG & RuBIcaAM, INC. 

FELTON & SON, 

LAVIN & Co., INC. 
FIELD AND FLINT CO. 

INGALLS-ADVERTISING 
bi ne CITRUS i gee 

RAUFF & RYAN 
THE “FLORSHEIM SHOE COMPANY 
McJUNKIN ADVERTISING COMPANY 

FOLMER GRAFLEX CORP. 

HUTCHINS ADVERTISING Co. 


IOSEREOEL EA TERDURY Co., INC. 
FEDERAL ADVERTISING AGENCY 
INGRAM’S. SHAVING so 
PepLar & RYAN 
INSTITUTE OF APPLIED "SCIENCE 
MATTESON-FOGARTY-JORDAN Co., INC. 
INTERNTL. en PROD. CO. 


Lorp & T 
INTERNATIONAL. HARVESTER co. 
AuBREY, Moorg & WALLACE, INC. 
wnnine co. MERCANTILE 


J. TER TH 
INTERNATIONAL RADIO CORPORATION 
MAacMANus, Joun & AvaAms, INC. 
even SILVER COMPANY 
NG & RuBiIcaM, INC. 
imONiZED YEAST CO. 
RutTHraurr & RYAN, INC. 
JOHNSON & JOHNSON 
FEeRRY-HANLY ADVERTISING Co. 
S. C. JOHNSON & SON, INC. 
NEEDHAM, Louis & Brorsy, INc. 
SHOE C0. STEPHENS & SHINKLE 


SHOE C 
urr & Ryan, INc. 
ROBERT "A. JOHNSTON Co. 
N. W. Ayer & Son, I 
JOINT ALASKA CAMPAIGN 
BEAUMONT-HOHMAN, INC. 
JONES DAIRY FARM 
J. L. SuGDEN ADVERTISING Co. 
KEENE CHEMICAL COMPANY 
THE ALFRED Rooney Apv. Co. 
GEO. E. KEITH COMPANY 
Ferry-HANLey Apv. Co. 
— benny y! 
ER & SON, 
ROBERT we KELLOGG COMPANY 
TH . BATES COMPANY 
KENRAD Thee & LAMP CORP. 
DouGLaAss ALLEN & LELAND Davis 
aves A yy mrt INC. 
& Eckuarpt, INc. 
KNICKERBOCKER HOTEL 
a Apv. AGENCY 
KRIM | KO t cOMPAN 
GUNDLACH == AGENCY 
KROEHLER MFG. CO. 
Henri, Hurst & McDONALD, INC. 
LAKE ‘LABORATORIES 


BATTEN, BARTON, DURSTINE & Os- 


BORN, INC. 
NATIONAL SOTE! MARACERENT CB., ING. 
Swarrorp & Koe INC. 
A. E. NETTLETON COMPANY 
Moser & Cortins, INc. 
ren tet Ad AMERICA 
McCANN-ERICKsO 
— YORK INSTITUTE OF | PHOTOGRAPHY 
LATT-FORBES, 
NICHOLSON FILE COMPANY 
LARCHAR-HorRTON COMPANY 
NORTHERN PACIFIC RAILWAY CO. 
Stack-GosB_e ADVERTISING AGENCY 
NORTHWESTERN NAT. LIFE INS, CO. 
HUTCHINSON Apv. Co. 
NORTHWESTERN YEAST COMPANY 
Hays MACFARLAND & Co. 
NORWICH PHARMACAL COMPANY 
LAWRENCE C. GUMBINNER ADvy. Aacy. 
OLDTYME DISTILLERS, INC. 
Peck ADVERTISING AGENCY 
— 7 OLMSTED 
M ADVERTISING Co. 
oLson "RUG COMPANY 
MASON WARNER COMPANY 
ONEIDA, LTD. 
Moser & Cortins, INc. 
ONTARIO TRAVEL & PUBLICITY BUREAU 
COCKFIELD, Bkown & COMPANY, LTD. 
OREGONIAN DISPLAY ADVERTISING 
CrossLey & WICKER, INC. 
PALMER HOUSE 
Lorp & THOMAS 
i eg weer veh INS CORP. 
E. H w Aocgatieene AGENCY 
PARAMOUNT. PICTURES. 1 
Lorp THOMAS 
— s TILFORD INTERESTS 
Storm Co., INc. 
PARKE, DAVIS & COMPANY 
Younc & RusicaM, INc. 
PARKER “BROTHERS. INC. 
NORTHEASTERN ADVERTISING Co. 
THE PARKER PEN CO. 
BLACKETT-SAMPLE-HUMMERT, INC. 
PARRAFFINE COMPANY 
EMIL BRISACHER & STAFF 
PEPPERELL MFG. COMPANY 
BATTEN, BARTON, DuRSTINE & Os- 
BORN, INC. 


medium of importance. 


FOOD ‘tg od CORP. 
E. H. B N ADVERTISING AGENGY 
FORD MOTOR VCOMPANY 


N. W. Lec 
FRANKFORT. DISTILLERI INC. 

Younc & Rusicam, INc. 
FREEMAN SHOE CORP. 

RWIN, WASEY & Co., Lb. 
rr LICK SPRINGS HOTEL CO. 
Kastor & Sons Apv. Co. 
GANTNER- MATTERN CO. 
HL BRISACHER & STAFF 

GENERAL ELECTRIC CO. 

BATTEN, BARTON, DuRSTINE & Os- 

BORN, INC. 
GENERAL ELECTRIC CO. 

GENERAL OFFICE 
GENERAL HOUSEHOLD UTILITIES CO. 

RutHraurF & RYAN, INC. 
GENERAL MOTORS CORP. 

D. P. BrotHEeR & Co. 
GENERAL TIRE & RUBBER CO. 

D’ArcYy ADVERTISING Co. 
GERMANOW-SIMON MACHINE CO. 

Ep Wo.trr & ASSOCIATES 
GUY T. GIBSON, INC. 

LAWRENCE C. GUMBINNER ApDv. AGcy. 
A. C. GILBERT CO. 


Cuas. W. Hoyt Co., INc. 
GILLETTE SAFETY RAZOR CO. 
RutHraurr & RYAN, INC. 
GLENMORE DISTILLERIES CO., INC. 
REINCKE-ELLIS-YOUNGGREEN & FINN 
GOODALL CO. 


LAWRENCE C. GUMBINNER Apv. Ai 
a pono ¢ — oe & SUB. Cos, 


aca 
F GOODRICH RUBBER C0. & AFF. COS. 
8 ion ANN-ERICKSON, INC. 
B. F. GOODRICH CO. 
RuTHRAUFF & RYAN, INC. 
GRISWOLD-ESHLEMAN Co. 


GRACE LINES 
KELLY, Nason & ROOSEVELT, INC. 
GRAHAM PAIGE MOTORS CORP. 
UNITED STATES ADVERTISING CorRP. 
GREAT NORTHERN Barrens co. 
REINCKE-ELLIS-YOUNGGREEN & FINN 
ae nt tote LINES, AFFILIATED 
BEA tT & 1's INC. 
HAMILTON. BEACH co. 
WESTERN ADVERTISING AGENCY 
HAMILTON WATCH COMPANY 
BATTEN, BARTON, DuRSTINE & Os- 
BORN, INC. 
HAMMERMILL PAPER CO. 
BATTEN, BARTON, DURSTINE & Os- 
BORN, INC. 
JOHN HANCOCK MUTUAL LIFE INS. CO. 
LiverMoRE & KNIGHT Co. 
HARFORD on KS 


E. H. Brown ADVERTISING AGENCY 
oo PINEAPPLE Cc@., INC. 
N. W. Ayer & Son, INC. 
H. J. HEINZ, — 
MAXON 
G. F. HEUBLEIN & BRO. 
LavIN & Co., INC. 
—— D FURNACE co. 
rr & RYAN, INC. 
HOOKLESS ‘FASTENER R CO. 
McCANN-ERICKSON, INC. 
HOOVER COMPANY 
Leo Burnett Co., INc. 
HOUBIGANT SALES CORP. 
LAWRENCE C. GUMBINNER Apv.' AGCY. 
HUDNUT SALES CO., INC. 
BATTEN, BARTON, DuRSTINE & Os- 


BORN, INC. 
HUDSON MOTOR CAR CO. 


Brooke, SMITH & FRENCH, INC. 
F. C. HUYC 

THe & Co., INC. 
THE HYDROSAL CD. 


RUTHRAUFF & Ryan, INc. 


More opinions of LIFE expressed in Action 


Opinions about LIFE written by LIFE’s new readers have already appeared in these 
pages—opinions gratifying in the extreme. 

Herewith appears a list of LIFE’s advertisers and their agencies—likewise gratify- 
ing because of the implications that to the expert eye LIFE is—will be—an advertising 


When LIFE appeared, advertisers quickly decided that it was destined to be widely 
liked for its pictures, its news, its human interest, the way it is printed, and its price. 
To these advertisers who already have backed up their opinions by signing for a 
stake in its future as an advertising medium—LIFE’s publishers extend hearty thanks. 


E. H. BROWN ADVERTISING AGENGY 
LAMBERT by yined 
BERT & I EASLEY, INC. 
LARUS & BROTHER COMPANY 
BATTEN, BARTON, DuRSTINE & Os- 


BORN, INC. 
LA SALLE MADISON HOTEL COMPANY 
NEISSER-MEYERHOFF, INC. 
LEA & PERRINS, INC. 
RutHRAvuFF & RYAN, INC. 
E. eae INC. 
KINS & HOLDEN 
LENNOX HOTEL 
GARDNER ADVERTISING COMPANY 
A. H. LEWIS MEDICINE CO. 
RuTHRAUFF & RYAN, INC. 
LEVER BROTHERS gg 
RuTHRAUFF & RYAN, 
ag he ay ne FORD GLASS. COMPANY 
UN ES ADVERTISING CorRP. 
LiBBy, vMeNEILL & ui = = 


N Co. 
LIBERTY MRUTUAL. INSURANCE co. 
BATTEN, BARTON, DURSTINE & Os- 


BORN, INC. 
LIFETIME PORTRAIT SOCIETY 

MATTESON-FOGARTY-JORDAN Co., INC. 
LIGGETT & MYERS TOBACCO co. 

NEWELL-EMMETT COMPANY, INC, 
sg hy 9 COMPANY 

K ADVERTISING AGENCY, INC. 

LINGUAPHONE po 


LITERARY aUILD. OF "AMERICA 
ER E. twa INC. 
P. VORILLARD co., 

LENNEN & | ha INc. 
LUMBERMENS MUTUAL CASUALTY CO. 
CHAS. DANIEL FREY COMPANY 

C. J. LUNDSTROM MFG. CO. 
MOSER OTINS, INC. 
MAGAZINE REPEATING RAZOR CO. 
J. M. Matues, Inc. 
MAINE DEVELOPMENT COMMISSION 
N. W. Ayer & Son, INe. 
MARGERY WILSON INSTITUTE 
KIMBALL, HuBBARD & PowEgL, INC. 
THE MARLIN FIREARMS COMPANY 
WILSON H. LEE ADVERTISING AGENCY 
MAYBELLINE COMPANY 
KIRTLAND-ENGEL COMPANY 
MAYFAIR HOTEL 
GARDNER ADVERTISING COMPANY 
McGRAW ELECTRIC COMPANY 
ErRWIN, WAsgEY & Co., INC. 
MEDIA RESEARCH BUREAU 
HWAB & BEATTY, INC. 
MENNEN sn ssondnaede 2 


G. Yi e iNERRIAW, ING. 
WALTER E. T NG, INC. 
METRO PUBLICATIONS 
CASPER PINSKER 
MILES LABORATORIES 
WADE ADVERTISING AGENCY 
«Ee ™ 


ee 
AbD: Is & ASSOCIATES 
MISTRAL CoNPAN PANY. 


Haro & Co., INC. 

MONROE CALCULATING MACHINE CO. 
HARDSON, ALLEY & RICHARDS Co. 

MOTOR IMPROVEMENTS, INC. 

BERMINGHAM, an & PIERCE 
THE patente co., 

VANDERBIE & R ef Inc. 
McKESSON ¢ He ROBBING. INC. 

GARDNER ADVERTISING CoMPANY 
THE NASH MOTORS COMPANY 


. WALTER THOMPSON Co. 
NATIONAL BISCUIT COMPANY & 
SUBSIDIARIES : 

ERAL oo. t AGENCY 
McCANN- SON, INC. 
NATIONAL CASKET COMPANY 


ETTER Apv. Accy., INC. 


THE PEPSODENT COMPANY 
Lorp & THOMAS 
PERFECT — COMPANY 
E. H. WN ADVERTISING AGENCY 
PERFECT \ VOICE INSTITUTE 
MATTESON-FOGARTY-JORDAN Co, 
na MORRIS COMPANY 
E Blow COMPANY 
PHILLIPS- JONES CORP. 
Peck ADVERTISING AGENCY, INC. 
PHILLIPS bets OF MAGNESIA 
B THOMPSON-KOCH Co. 
PHOENIX MUTUAL LIFE. INSURANCE co. 
nage fs BARTON, DuRSTINE & Os- 


BORN, INC. 
PILLSBURY FLOUR ay COMPANY 
HUTCHINSON ADV 
wie E. PINKHAM. | MEDICINE co. 
WIN, W 
PIONEER SUSPENDER COMPANY 
THE LAVENSON BUREAU 
PORTIS BROTHER HAT COMPANY 
STACK-GOBLE ADVERTISING AGENCY 
bs Basibig JOURNAL 
FORD-CONSTANTINE & GARDNER 
THE F PRACTICAL PRODUCTS CO. 
E. H. BROWN ADVERTISING AGENCY. 
PREMIER- PABST “~s Bg el 
Morris-SCHENKER 
THE ee & cANBLE COMPANY 
H. Kastor & Son 
PRUDENTIAL INS. CO. OF AMERICA 
K PRESBREY COMPANY, INC. 
THE P “PULLMAN oe 


Y Co. 
Quaker STATE O Ole REFINING co. 
KENYON & ECKHARDT, INC. 
RALSTON PURINA CO. 
GARDNER ADVERTISING COMPANY 
RAMSEY ACCESSORIES MFG. CORP. 
H. W. Kastor & Sons Apv. Co. 
RAND eg ed Le 
& Brorsy, INc. 


NEED 
RAYMOND-Wit rveowe, fee 


H. 

REALSILK HOSIERY. MILLS, INC. 
Burnett Co., INc. 
— - BARTON 
ER & BROWNING, INC. 

REMINGTON RAND, INC. 

BATTEN, BARTON, DuRsTINE & Os- 

BORN, INC. 
REVERE COPPER AND BRASS, INC. 

KENYON & ECKHARDT, INC. 
R. J. REYNOLDS TOBACCO COMPANY 

WILLIAM EsTyY AND CoMPANY, INC. 
ALBERT RICHARD CO. 

NEISSER-MEYERHOFF, INC. 
PAUL RIEGER & CO. 

GUNDLACH igo AGENCY 
7 RAZORS, | 

MBALL, Rictte & Powe, INc. 
ROWALD PRESS, INC. 
UNITED STATES ADVERTISING Corp. 

ROSEMARY, INC. 

THE LAVENSON BUREAU 
or = PAPER WORKS, INC. 

NCEC. Gomapinnes Apv. Agcy. 

ROYAL METAL +9 | aod 


GALE & P 
ROYAL TYPEWRITER co. 
HANFF-METZGER, INC. 
RUTLAND FIRE CLAY CO. 
Cuas. W. Hoyt Co., INc. 
“— Pes CALIFORNIA CLUB 
CHASE COMPANY 
SANFORIZED SHRUNK 
Byron G. Moon Company, INC. 
— FE SYSTEM LINES 
STACK-GOBLE ADVERTISING AGENCY 
SARATOGA SPRINGS AUTHORITY 
R & CoTINs, INC. 
ScHERING big 
Marsc K & Pratt, INC. 
SCHIEFFELIN t & CO. 


—_== 


GEARE-MARSTON, INC. 
d06, Smite BREWING co. 
UNKIN ADVERTISING Comp 
A, SCHRETER SONS, INC. _ 
, MILLER & Nysure, Inc. 
scorr PAPER COMPANY 
WALTER a eemrecn Co. 
ScoTT- PHILLIPS, INC. 
Rururaurr & _ In 
SCRIPPS-HOWARD NEWSPAPERS 
LENNEN & MITCHELL, INC. 
— Meth ay | CORP. 
ARWICK & CECIL, INc. 
seLewow ‘ RIGHTER CO. 
Le Quatre, INc. 
W.A CHAEF ER PEN CO. 
Mose NKIN ADVERTISING COMPANY 
SUELL-EASTERS PETROLEUM PRODUCTS 
ALTER THOMPSON Co. 
SHERRARD HOTELS. 
BERT FRANK-GUENTHER Law, 
THE SIMMONS COMPANY es 
ER THOMPSON Co. 
SIMON & ‘SCHUSTER, inc. 
WAB & BEATTY, INC. 


Scu 
er 1g ge 
EN ADVERTISING Co. 
ad ay oes co. 
VERTISING AGENCY, 
SINGER SEWING aeeene co. 7 
THE G. LYNN SUMNER Co. 
L. 4 SMITH & & CORONA TYPEWR'S. +» INC, 
WELL- OMPANY, 
SOCONY-VACUUM OIL CO. -_ 
J. STrRLING GeTCHBLL, Ino. 
SOMERSET IMPORTERS, 1 iD. 
L. HARTMAN Co., INC. 
SOUTH BEND Balt co. 
LAMPOoOR x & Co. 
SOUTHERN paciFic co. 


Logo & TH 
SPRATT’S PATENT, LTD. 
Paris & PEART 
STANCO, INC. 
McCANN-ERICKSON, INC. 
STANDARD BRANDS, INC. 
J. WALTER THOMPSON Co. 
A. Fd, al & —, Ce 
VERTISING CoMP 
JOHN A STETSON ae 
YON & ECKHARDT, INC. 
STEVENS HOTEL CORP. 
CRITCHFIELD & Co. 
—, WARNER CORP. 
Hays MACFARLAND & Co. 
oan Wustian a toe THE 
LLIAMS CUNNYNGH 
STOKELY’ BROTHERS & CO. - 
RDNER ADVERTISING COMPANY 
SWANK tesa tty INC. 
STANDISH 
Swiss FEDERAL RAILROADS 
DORLAND INTERNATIONAL, INC. 
bag pit Lyte and as a. 


ICHARDS Co, 
TAYLOR IN INSTRUMENT. co. 3" 

an Tad BARTON, DuRsTINE & Os- 
THE TAYLOR WINE CO, 

Moser & Cotins, INC. 
THE TEXAS Co. 

ERwin, WASEY & Co., Lr. 

NEWELL-EMMET Co,,, INC. 
THOMPSON & CO. 


THE ALFRED Rooney ADv. Co. 
TOURIST —, ‘EVELOPMENT BOARD 


, IN 

TREASURY EPE OF UNITED STATES 

D’Arcy ADVERTISING Co. 
F. R. TRIPLER & CO. 

FEDERAL iuemauen't AGENCY 
oe UNDERWOOD 

RICHARDSON fume & RICHARDS Co. 
UNION PACIFIC R. 


E CaP ANY 
UNITED AIR LI LINES" TRANSPORT CORP. 
J. WALTER THOMPSON . 
UNITED STATES GYPSUM 
Lorp & THOMAS 
UNITED STATES oe co. 
ARTHUR KUDNER, INC. 
UNIVERSAL CAMERA CORP. 
FRANKLIN BRUCK ADVERTISING CorP. 
URIvEReAL PHOTOGRAPHERS, INC. 


WALTER THOMPSON Co. 
victor ryt CORP. 


L. W. Ram 
VIRGINIA CONSERVATION & DEVEL- 
OPMENT COMMISSION 
StapLes & STAP.igs, INC. 
THE WAHL COMPANY 
Youna & RuBIcaM, 
WARNER BROS. PICTURES. 1NC., N.Y. C. 
= BLAINE-THOMPSON Co., INC. 
S. D. WARREN COMPANY 
BATTEN, BARTON, DuRSTINE & OS- 


BORN, INC. 
WARREN TELECHRON COMPANY 
N. W. Ayer & Son, INC. 
WASEY PRODUCTS 
ERWIN, WASEY & Co., INC. 
L. E. . WATERMAN COMPANY 
RESBREY Co., INC. 
WATSON "cOMPANY 
INGALLS ADVERTISING COMPANY 
F. S. WEBSTER COMPANY 
BATTEN, BARTON, DursTINE & OS- 
BORN, INC. 
waieiseres SEARS COMPANY 
HARDSON, ALLEY & RICHARDS Co. 
wes BEND ALUMINUM COMPANY 
HorrMan & Yor 
WESTERN CARTRIDGE COMPANY 
D’Arcy ADVERTISING Co. 
WESTON ELECTRICAL TNSTRUMENT CORP. 
BasFrorD ComP. 


WHEARY TRUNK COMPANY 
ERWIN, WASEY & Co., LTD. 
bad MOTOR ‘COMPANY 


cy ADV 
WHITE ROCK "HINERAL SPRINGS co. 
ETT COMPANY 
witiTiNG NG & DAVIS COM iS COMPANY 
sucius ar SONS é *C0., INC. 
Brow: TARCHER, INC. 

J. B. WILLIAMS ee ‘ 
ALTER THOMPSON Co. 
WILLIAMS OIL-0-MATIC HEATING CORP. 
RocHe, WILLIAMS & CUNNYNGHAM 
— "e =. 
G CORP. 


NITED STATES ADVERTISIN 
WILSON SPORTING GOODS COMPANY 
UNITED STATES ADVERTISING 

=> Cc. nig ig! oF pag poll 


WAB & 
ey CONSERVATION DEPT. 
ER-KRASSELT 
THE E Wont L'SHOE Bn ap! 
1s E. WESTHEIMER & Co. 
WOLLENSAK OPTICAL COMPANY 


Wo.rr & ASSOCIATES 
| “WRIGHT, & CO., INC. 
BAvcer & ROW NING, INC. 
i. é Pr soa BOLF co. 
MER-KELLER, INC. 
W. a YOUNG CO., INC. 
ERWIN, Waser & Co., INC. 
YOUNG & RUBICAM, INC. 
Younc & Rusicam, INC. 
CARL ZEISS, INC. 


ITH RaDio Cone 
_W. & Bie Apv. Co. 
ZONITE P TORE PR Arico cos. 


McCANN-ERICKSON, INC. 
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